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Abstract

Annual Report on Cultural & Creative Industries of Guangzhou (2017) , as one of
Blue Book Series of Guangzhou, is supported by government departments such as
Guangzhou Municipal Party Committee Propaganda Department, Guangzhou
Municipal Press and Publication Bureau, and Guangzhou Municipal Bureau of
Statistics. At the same time, Guangzhou Cultural Creative Industry Association,
universities, research institutions and enterprises participate in thiswork.
Guangzhou Academy of Social Science led the completion of the systematic report
on the development of cultural and creative industries of Guangzhou.

More than 10 experts report 2017 report by the Guangzhou municipal cultural
departments and districts, scientific research institutions, within the industry, is
divided into general report, industry analysis, culture +, case studies, and
reference the 5 part area. The general report as an important part of the book, the
development of cultural industry in Guangzhou city in 2016 are discussed and the
development of cultural industry in Guangzhou in 2016 the main report will be
summarized as follows: the cultural industry to maintain steady and rapid
development, to further enhance the pillar position; the cultural industry “double
effect” highlights the increasingly prominent contribution to economy and society
culture; industrial investment stable, showing a rising trend; cultural consumption
is strong, leading the national level of cultural consumption of city residents;
cultural trade situation is stable, the total import and export growth increased
slightly; the strength of the enterprise culture, focus on cultural brand growing
influence etc. On this basis, the general report analyzes the spatial distribution of
cultural industries in Guangzhou, and analyzes the development of key industries
and key industries in Guangzhou. The second part of the main report of
Guangzhou introduced the integration of culture and technology development and

the development of cultural industry in Guangzhou; at the end of the cultural
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industry development environment in 2017 were analyzed, and the prospect of the
development of Guangzhou cultural industry overall in 2017, key areas, key
industries, development prospects and other content, put forward countermeasures
and suggestions to accelerate the development of cultural industry in Guangzhou.
In addition to the general report, other chapters also from various fields and
perspectives on the development of cultural and creative industries in Guangzhou
conducted a study, put forward a lot of valuable ideas and suggestions. In
conclusion, this book tries to reflect the comprehensive status of Guangzhou'’s
cultural and creative industries in 2015, and make theoretical exploration to
constuct “a world famous cultrural city” , so as to provide theoretical support for
the development and the formulation of corresponding policies, which is to

contribute to building the culture-rich and well — being province in Guangdong.

Keywords: Guangzhou; Culture Industry; Cultural Creation; Integrated

Development
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