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Abstract

In China, “the Corporate Philanthropy Blue Book ” as the first monographs of
corporate philanthropy research , has been published continuously for three years. On
the basis of researching and developing the research method and technology route of
“the Corporate Philanthropy Blue Book (2015)”, the research group has compiled
“the Corporate Philanthropy Blue Book (2016)”.

This year, “the Corporate Philanthrophy Blue Book (2016)” not only
analyses the phase characteristics of Chinese corporate philanthropy development
process, but also builds the annual business Brand public project database.

The book is constituted by four parts: General report , Evaluation Report,
Practical Report and Appendixes.

(1) General report

“The Corporate Philanthropy Blue Book (2016 )” continuously uses the
“dumbbell model” ( philanthropy management — band project). The research objects
are top 300 series corporations in China, containing top 100 state — owned
enterprises, top 100 private enterprises and top 100 foreign — invested enterprises. We
collect the corporate philanthropy information via their corporate social responsibility
reports, corporate official websites and mainstream medias, Fortop 100 state-owned
enterprises in China, top 100 private firms China and 100 foreign-invested firms in
China, we drawup an all — around corporate philanthropy development index and
discriminate the stage characteristics.

(2) Evaluation report

Evaluation report is a further refinement and interpretation of the total report. It
constitutes four chapters: the corporate philanthropy development index of top 100
state — owned enterprises, the corporate philanthropy development index of top 100
private enterprises, the corporate philanthropy development index of top 100 foreign —
invested enterprises, the corporate philanthropy development index of key industries.

Those four chapters explain the corporate philanthroph development index and analyse
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the different ownership corporate philanthropy prinapal characteristics at present stage.

(3) Practical report

The practical report includes two parts: The corporate brand philanthropy
projects (2016 ) and the investigation report of corporate philanthropy brand
communication in China.

The corporate brand philanthropy projects selection is based on experts method,
and select 50 best brand projects which composes of 50 four — star and above projects
that contain 10 five — star projects, 20 four and a half — star projects and 20 four — star
projects. In 2016 , these 50 best brand projects that come from 50 enterprises
involving 10 areas: cultural education, poverty, environmental protection, volunteer
services, medical treatment and public health, disadvantaged groups helping,
philanthropy platform, employment , empowerment training and disaster relief. The
report of corporate brand philanthropy projects. Through the study of carrier,
channel, mode of transmission and effect of current public corporate brand we explore
its inherent logic , law and provide some meaningful references for practical work.

The “Corporate Philanthropy Investigation Reports on Outstanding enterprises
of China (2016)” mainly described research situations and findings of 3 excellent
philanthropy projects that research team went to between April and August, 2016.
We also described the research on “the Popularity Investigation of the Corporate
Brand Philanthropy Prohects in 2016”.
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