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Mongolia and Southeast Asian countries share certain oriental
features in such business etiquette as greetings, business meetings and
gift-giving. Business culture in Mongolia and Southeast Asia is nowhere
near as direct as it is in the west. In greeting, it i; better to address
people by their family names or with a suitable honorific such as "Sir" or
"Madam"”, unless invited by them to use a given name. Business cards are
incredibly important; normally you will meet someone and conduct the
appropriate greeting and then exchange business cards. Asians give their
business cards with both hands and bow their heads slightly. Business
appointments are set up several weeks in advance and confirmed as a
courtesy a day or two before. Punctuality is extremely important even
though meetings often start out with small talk. It is customary to bring a
wrapped gift if you are invited home for dinner and be aware your host will
not open the gift until after you leave.

http://traveltips.usatoday.com/customs-southeast-asia-17234.html
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Mongolia is a landlocked state in East Asia. The Culture of Mongolia
has been heavily influenced by the Mongol nomadic way of life. Since the
20th century, Russian and, via Russia, European cultures have had a
strong effect on Mongolia. Two of its main industries include the cashmere
and the mining industry. Mongolia is the world’s second largest producer of
cashmere, behind only China. 33% of government revenue comes from the
mining industry, which includes metals such as gold, copper, and coal. In
Mongolia, the most popular imports include goods such as appliances and
natural resources. Mongolia imports goods from a variety of countries,
including China (26% of imports), and Russia (22% of imports). Other
countries that Mongolia imports from include the USA, Japan, and

Germany.

1 ?3[%%% Business dress code
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Business dress code for men and women is restricted to business

suits — medium weight in summer and heavy woolen ones in winter. For men,



G R SEEEBEIG AR CRASR) S
004

people wear business suit and tie, overcoat in cold months; for women, they
prefer pants-suit or mid-length skirt and ladies’ suit-jacket with formal

blouse.

2. T % 9 {& Business greetings
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Mongolians are proud, independent, self-confident and loyal in
disposition. It is preferable to have someone introduce you to the person
you wish to meet, but if this is not possible, then write a formal letter or
email in English in advance of your planned visit. When greeting somebody
for a business meeting in Mongolia, the first thing you'd do is give a firm
handshake while keeping eye contact. Greeting the eldest person in the
room comes first, you would then greet everyone else. It is best to present
and receive the business cards with either the right hand or both hands.
Although generally Mongolians are known to be very tolerant of foreigner's
not knowing their customs, the knowledge of the customs would definitely
show respect and can ease tension when you try to make a business deal.
Some Do-Nots include: Never touch the hat. Hats are a personal item in
Mongolia and it's considered rude to touch it. Don't point your feet at

other people or at important objects.

3. B # 21 . 7k Business meetings and negotiations

IERRAT, 38 5 S PRI, B AR R AN R S T A
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It is also common that you try and have some small talk before making
any business deals. For example, you could talk about the weather. It is
however, bad to talk about negative things as it is believed that speaking
about negative things would be a bad omen. Another example of something
polite you could do is to invite people for dinner in Mongolia as it is
appreciated. Mongolian executives often enjoy being invited out for lunch or
dinner to get to know overseas contacts in a more informal atmosphere.
The giving of small inexpensive gifts is customary at the conclusion of an
agreement. English and Russian are the two foreign languages spoken in
business circles. Most businesses have at least one person who can speak
English and translate. The one who called/arranged the meeting should
begin the discussion and serve to moderate discussion, keep the agenda
moving, and conclude. Mongolians do not view formal contracts in the same
way as other business cultures. They tend to see these agreements as

something that can be altered should circumstances change.

4. TA{ET %0 a] Best time for business
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Mongolia introduced a five-day working week in 1998. Most private and
state-run businesses open at about 10 am and close sometime between 5
and 8 pm. Most shops and businesses will close for an hour at lunch,
sometime between noon and 2 pm. In Ulaanbaatar, many restaurants
especially the good ones, will be busy and often full between about 1 and 2
pm. The peak summer holiday months of July and August are difficult to

arrange meetings.

5. B % AL 58 Gift-giving
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Gift-giving and receiving in most official situations, while not
considered necessary, does help to generate good feelings. In most cases
these are just "token" gifts, something that represents the country one is
from, or something the receiving party might find interesting — but NOT
something overly expensive or given with the obvious aim of unduly
influencing the other party. For example, if one is from New York, he/she
could bring a Yankees baseball cap or jacket, or if one is from Arizona,
he/she could bring a T-shirt with a picture of the Grand Canyon, etc.

LB FEEYEATIF, URARGTELBELRIFKXR. (Bl T 5t
ERSEWE WCET XMOaE, S B RS EE A S ER.
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Gifts are generally opened in front of people, in order to show the room
that good-will has been established. Anything extraordinarily expensive that
gives the appearance of "buying” the other party's cooperation — or anything

overtly sexual in nature—is considered inappropriate. Gifts should be

wrapped.
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http://guide.culturecrossing.net/basics_business_student.php?id=138

https://www.austrade.gov.au/Australian/Export/Export-markets/Coun
tries/Mongolia/Doing-business

http://nobody8conquersrussiainthewinter.weebly.com/business-etique
tte.html

http://www.mongolian-ways.com/customs.htm

http://www.welcome2Zmongolia.com/archives/time-and-business-hours/

https://www.youtube.com/watch2v=kAb80hJraZw ( AT BT IR )
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Combining a long history, rich cultural heritage and complex social
hierarchy, Thai etiquette is fascinating, sometimes rigid, but dignified,
which sets the country apart from its Asian contemporaries. Perhaps
among the most relaxed and easy going societies in the world, Thailand is
welcoming of outsiders and tolerant of the differences, yet its people

continue to steadfastly uphold some strict traditional habits that have

not been diluted by outside influence.
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1. T % 4 % Business dress code
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Business dress code in Thailand is conservative. Men should wear dark
suits, white shirts and a tie. Women should wear plain conservative dresses
or suits. If skirts are worn, they should be knee-length or longer. Do not

wear black as this is only worn to funerals.

2. T % 9 1% Business greetings
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Thais greet each other with a"wai” — one places the palm of his or her
hands together, with their fingers extended at chest level close to their
body and bows slightly. The higher the hands are placed, the more respect
is shown. Foreigners are not expected to initiate the wai gesture, but it is
an insult not to return the wai. If a wai is not offered to you, shake hands
with men and smile and nod to women. A Thai businessperson may shake

hands with a foreigner. Offer a wai only to a person of equal or greater



