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Abstract

In China, the reality TV show has budded in the 1990s, and it has
arisen in the early 21st century. The appearance of reality TV show is not
an accident, which is related with not only consumption culture and enter-
tainment culture, but also the marketization of TV media and the psycho-
logical change of audience’ s experience.

According to etymology, Performance is a neutral behavior in itself,
which not only exists in the theater and film and television field, but also
becomes a universal phenomenon and behavior in human’ s daily life.
The reality TV show is the self — presentation of ordinary participants to-
ward audiences on the TV stage, who use television as stage, and take ac-
tion according to specified situation and role requirement. In this sense,
the reality TV show is a type of performance, which is not only a type of
art performance on the stage, but also a kind of social performance and
media performance toward the masses. In the performance of the reality TV
show, the player, the host, the judge and the audience are all actors, the
television media is a stage, and all of the social norms are the performance
script.

The performance of reality TV show is the unity of the true — self and
imaginary — self, which always performs according to the highest task,

subordinated to the highest task and serving it. The phenomenon of “ artifi-
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cial” performance in reality TV show strays from the subject because it has
violated the highest task. There is both appearing and hiding in the per-
formance of reality TV. The performance must keep a proper balance be-
tween appearing and hiding. If appearing is more than the imperative
scale, the performance will become self — lost including performer’ s
first — self — lost and true — self - lost, and audience’ s self —lost. In the
performance of reality TV show, self — lost is associated with not only the
personality and values of program participants, with but also performance
mediatization as well as the audience present. The performance of reality
TV show is a process of self — presentation, as well as a process of self -
reflecting. Self — reflecting is the survey that “1” reflect “me” . The
self — reflecting aims to realize self — confirmation, and to seek self - iden-
tity, and to achieve self — realization. These objectives go forward one by
one, which include the self — confirmation as the origin, the self — identity
as the relay, and the self - realization as the purpose.

The performance of reality TV show carries through social relations.
The social norms are expected in the performance drama as the underscore
of free performance. As a kind of social performance, the performance of
reality TV show must not only follow the game rules of the program, but al-
so comply with the technical specification, legal norms and ethics criterion
in the performance. In reality, there could be de — normative behaviors in
the performance of reality TV show, which could lead to the performance
disruptions such as “ backstage dilemma” or performance “rude” or
“damage innocent” and so on. To a certain extent, moral anomie in the
performance of reality TV may cause the crisis of moral belief.

Reality TV show is an art as TV program or medium performance.

Aesthetics is the soul of the reality TV art. However, the aesthetic fatigue
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could be triggered by the technical characteristic of TV media, and the
program homogeneity and excessive sensory stimulation of reality TV
show. The aesthetic fatigue is a kind of psychological fatigue that the reality
TV show’ s audience produce based on unfulfilled desire. To overcome the
aesthetic fatigue of reality TV performance, we must innovate the program,
implement localization reform, improve the aesthetic taste. There is some-
times the phenomenon of revealing ugliness in the performance of the real-
ity TV show, and the audiences have the psychology of watching ugliness.
In the performance of the reality TV show, watching ugliness aims to high-
light beauty contrasted with ugliness, and change ugliness into the
beauty. Therefore, in the performance of the reality TV show, watching ug-
liness must adhere to the principle of the distant, grasp the scale of watc-
hing ugliness. In the performance of the reality TV show, gender neutral-
ization is derived from contestant’ s psychology to win, and unique aes-
thetic idea, and conspiracy with TV media, and audience’ s curiosi-
ty. Gender neutralization is the rebellion against traditional beauty, and the
pursuit for personality beauty. Gender neutralization means moderation be-
tween man’ s beauty and woman’ s beauty, and mismatch of gender
beauty.

In a sense, the reality TV performance is an accomplice of affluenza
communication, and a communication carrier of money worship. In the
consumptionera, the reality TV performance contains a capital logic,
which carrys out commercial operation through the marketing. The reality
TV performance is itself a kind of spirit consumption that often appears in
the form of “stories” and leads the trend of consumption as the text of the
symbol consumption. In the consumption era, the reality TV performance

can lead TV consumption low and dumbing down. In fact, the reality TV
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performance is not only a kind of body performance, but also a type of
physical consumption. The body is the most beautiful goods in reality TV
show. The program creats the feast of body consumption by revealing body
splendors. The audience enjoys the pleasure from body consumption when
they peek the body performance. The “actors” lead the tide of fashion
consumption when they worship the body.

In the performance of reality TV show in the consumptionera, there is
occasionally the phenomenon about self — lost, moral bewilderment from
de — normative behavior, and aesthetic myth of performance art. In the
face of these performance chaostic, we should reflect deep and rationally
on the perspective of the media social responsibility, in order to promote
the Eealthy development of the reality TV performance.

Key words: reality TV show; consumption era; performance; self —

reflexivity ; social norms; aesthetic myth
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