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Introduction

People don’t really know what to make of

/| Colombia. In the collective imagination, Colombia

is the unknown—exotic', lawless, and dangerous.
And while the illegal narcotics” trade and an
ongoing armed conflict have understandably
contributed to its bad-boy image, things are
changing, and there is much more to it than that.
This is a magical country, full of spectacular

landscapes, exotic wildlife and rare ecosystems,

succulent® tropical fruits, salsa and cumbia music,
and kind, fun-loving people. Its landscapes
range from jagged Andean peaks, rolling green

hills, tropical jungles, white sandy beaches, and

thundering waterfalls, to fern* forests filled with

many unique plant and animal species. Isolated
by its rugged topography” and by years of

violence, many parts of the country have been left

i untouched, preserving its natural beauty and rich

- biodiversity.

Colombia is a paradox. 'In some regions it

rains more than 200 inches (5,000 mm) a year,



