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Introduction

Overview

New Standard College English has a number of
important principles:

® it presents a balanced approach between
language knowledge and language skills, so
that the students not only learn about English,
but also learn how to use their knowledge in
interactive situations

* it develops effective communication strategies
by integrating the language skills of reading,
writing, speaking and listening in a holistic way,
which reflects real-life language use

® it encourages the development of intercultural
awareness, to allow the students to use their
language knowledge and skills with speakers
from different cultures

® it promotes a learner-centred approach, where
the students are encouraged to personalize the
process of language acquisition, to make best
use of the resources within their classroom as
well as online, and to develop learning strategies
which are most appropriate to their personal
requirements and circumstances

® it exposes the students to the variety of language
which is spoken and written in everyday
situations today

® it develops critical thinking, which encourages
the students to look beyond the passages and
consider the broader implications of what they
have read or listened to

Components and course organization

There are four levels for New Standard College
English to be used over the two years of English
language instruction. Each level contains:

® Real Communication: An Integrated Course
Student’s Book

® Real Communication: Listening and Speaking
Student’s Book

¢ Real Communication: Workbook

® Real Communication: An Integrated Course
Teacher’s Book

® Real Communication: Listening and Si)eaking
Teacher’s Book

The Listening and Speaking course contains video
and audio passages. The whole course is supported
by an online version, which will both enhance the
textbook version and include specially written
material.

Each Student’s Book contains ten units, and each
unit contains a single broad theme, such as starting
out at college, learning to think, communication,
feelings and emotions, popular science, travel etc.
As the Integrated Course book is designed to be
used alongside the Listening and Speaking book, the
themes are the same in both books.

Course design and syllabuses

The course design adopts a multi-syllabus approach
appropriate to the university students and teachers.

The syllabuses include:

® themes, chosen for their interest and relevance
to university students studying in China, but
who have a desire to learn about countries and
cultures around the world

® lexis, guided by the wordlist in the College
English Curriculum Requirements (CECR) and
sﬁpported by the Macmillan English Dictionary
Jfor Advanced Learners (2nd edition, 2007)

® grammar and sentence patterns, presented in the
context of the passages

® skills: reading, listening, speaking, writing and
translating

® pronunciation, focusing on particular areas of
difficulty for Chinese speakers of English

® intercultural awareness, through exposure to a
wide variety of international issues as well as
the linguistic and non-linguistic conventions,
customs, traditions, attitudes and beliefs of
cultures from all round the world



Unit organization

Real Communication: An Integrated Course

The unit follows a basic pattern:

Starting point introduces the unit theme by a
variety of speaking activities, including questionnaires,
discussion points and famous quotations.

Active reading (1) contains the first main reading
passage and focuses on the words which should be
learnt either for receptive or productive use. There is
preparation for reading and prediction work, a while-
reading activity, and a Language and culture box
with information about cultural references in the
passage which may be unfamiliar to the students.

Then there is a series of stages which focus on:

¢ reading and understanding, in which the main

ideas and detailed meaning of the passage is
explored

* dealing with unfamiliar words, where there are

three types of words and activities. The words
in the tinted vocabulary box are words which
are prescribed by the CECR wordlist, and the
activities which accompany them are designed
to explore their meaning and form. There are
also lexical sets in the vocabulary box which are
related to the topic. The final type of words are
those which are beyond the required level, but
which need to be understood in order to be able
to understand the main idea of the passage. The
accompanying activity encourages the students
to develop skills to deal with unfamiliar words,
both within and beyond the passage

* reading and interpreting, in which aspects

of inference, style, and writer’s purpose are
examined

¢ developing critical thinking, a series of

questions which develop the ideas presented in
the'passage, and encourage independent thinking

Talking point is a short section where the unit
theme is further explored by an opportunity for less

intensive discussion and interaction.

Active reading (2) contains the second main
reading passage, and covers the same stages as in
Active reading (1). The passage explores the unit
theme from a different perspective and is written in a
different genre from the passage in Active reading (1).
This ensures that the students are exposed to a variety
of viewpoints and genres.

Talking point occurs again, and serves a similar
function to the first Talking point.

Language in use is designed to explore aspects
of grammar and complex sentence patterns which
are presented in the two reading passages. There
may also be extra information about particular
words or expressions, or some work on collocations.
The section finishes with translation from and into
Chinese.

Reading across cultures contains a passage which
shows an aspect of cultural life, customs or behaviour
in a country or culture other than China, and with
which the students may not be familiar. There are
comprehension questions and questions which provide
an opportunity for the students to compare the culture
shown in the passage with their own culture.

Guided writing uses the passage in Reading across
cultures as a model for writing practice. Aspects
of language which are commonly found in written
English, especially academic writing, are explored,
and the section finishes with an activity designed to
help the students perform a new and unique piece
of writing which practises the aspects of language
explored earlier.

Unit task provides a task which allows the students
to review all the language skills they have encountered
in the whole unit.

Unit file is a summary of the language points and
skills presented in the unit.

Real Communication: Listening and Speaking

Starting point is a pair- or group-work activity
which introduces the unit theme.

Inside view provides listening practice by means of
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a video story of three students, Mark (English), Kate
(American) and Janet (Chinese) at the University of
Oxford in England. Filmed on location in Oxford, it
shows their typical lives, interests and concerns, and
‘provides an insight into the university and the city.
There are comprehension activities and a Language
and culture box to explain unfamiliar cultural
references. Everyday English highlights some of
the words and expressions which are very common
in spoken, contemporary English, and which may be
difficult to understand. The section ends with a guided
functional dialogue, with a box of useful functional
expressions, taken from the video story as references.

Talking point is a pair- or group-work activity
which remains close to the unit theme, but allows a
change of pace in the lesson.

Outside view uses short extracts from video
material in which the English is authentic and roughly
graded to the students’ level. The accompanying
activities are designed more to enable the students
to understand the main ideas, rather than to check
detailed comprehension. There is a section for
Developing critical thinking, with a similar intention
to the ones in the Integrated Course.

Listening in contains two listening passages which
provide further practice listening to roughly graded
material. As with Outside view, the intention is to
expose the students to language which may be slightly
higher than their present level of English, but which
will prepare them for listening and understanding
in real-life contexts. This section finishes with a
Developing critical thinking activity too.

Presentation skills includes advice on techniques
for giving effective presentations, as well as a Box
of functional expressions. The main activities lead
the students to give a presentation related to the unit
theme.

Pronunciation focuses on the specific points in
pronunciation, stress and intonation which cause
Chinese speakers of English difficulty, and includes
aspects such as linking sounds, stressed words, and
Sense groups.

Unit task contains a task which allows the students
in pairs or groups to review all the language skills they
have covered during the unit. )

Unit file is a summary of the language points and
skills presented in the unit.

English in 21st-century China

“If you are planning for a year, sow rice; if you are
planning for a decade, plant trees; if you are planning
for a lifetime, educate people.”

The Chinese proverb is equally well-known in
English. New Standard College English plans for a
lifetime of learning by promoting best practice in
language teaching and quality education.

The course aims to encourage the students to enjoy
using English and to develop a sense of progress and
achievement in their learning.

Secondly, it sets a new standard for English
language teaching in Chinese universities. It stands as
the sum of our knowledge about English in the 21st
century, about language teaching methodology, about
how to choose content which reflects the interests of
university students, and about how to bring all these
features together in an attractively designed, state-of-
the-art textbook.

Above all, New Standard College English lays the
foundations of educating a lifetime of English users
in China, which will encourage their membership
of the worldwide and intercultural English-speaking
community. It invites the students to reach beyond
their university, beyond their region and beyond China
itself, and to join an international community where
English is used both as the language of commerce,
economics, entertainment, culture and politics, and as
a means to promote international understanding and

peace.

Simon Greenall
Co-editor in chief
New Standard College English



(R EXFRIE KRRIE) H5iRH

CHREREIEE KA (PATHRR (KRR A GhifnERFEZ0E)
RIEM A ERARISY . (KRR MmEEE AR B8FES, &6
RETGERFYES KRN TTE, WINERFER RS, ROUEFFIRAIE
MILENE, EESFAENESSONMAERN, BXURRRIRARAEE, #H
M, :

(KRN 28 1-4 2%, |5 101870, SEIC4RAEE, XERKEM
S5 —Z AR 700 R ZE A R S UG 1,200 HAEA . B ERITESER B,
HE GIERFEIEE SaHRE) SHTEEMMELN., FrifiSCEAUSEHMTZ, W
EEE. SRR, WHEEYSPERFERZESTGE, BB SRR,
FEME, FRERGAME. (KA 893CEY RREERAIES Xk, KA
., BeEoR, HERA, HeRREENTE, EdETHERNARREER
B, SCE AU SCRME T SO, TR T U4 ) E A A8 A R 3eiE
EREZLHAERIM T,

CRFRIFIEEY A5 ] B0 SR IRE T e AR A 25 ) I8 e 2 64 O YA 0
Fraf A ISR DROE I BERE 77 VA S TEAR R I (B PO BRI B O RE 77, ATt — 23R e 3
B AN, FIERERERENAZF A KRR ERSES, 85T
) 4 RCEFAE 3 MICERGR TR BVE LA, 1 R SCE R4k ) AN 22 1k
PR S BIE TR,

CRARPEE) BRICERRAHCRPIEE A MR, 4] PATCR R e (6] A2
IERPE, AT B O R B A B B K P AT Al . B WU e D SR BE S — %
4380 90 1S PE RS PGS A 120 9], CRRARFIEY RIRHREE “KmPRBER A
F7, PRI R, SROCTISCA IR, B E AR R B
REA7 2] g

CRFPIEY FRRHIER TR, AR e, BERFE, R
8T HUMR A B2 T LT I . A2,

Vil



KR RIER AEIE R

K PEERAEARENREIN, A7, RBCRE SR, B3R, HFNPIRGHSE
BMER. IR 5 DR B AR A — S R XA, DR B SO B e B, AR HEAY, T
1) R VR FE RS Y B T Y P SRR IR B O AR, RATRES AR R, HF BLRE IR, EE
BR R, VAEAERER R AR n B3 B M BEMECR . SHMIET R —F, SR —MFEE
L1152, HBFRAIGRAREST, WA E M kAR,

1. KRB R e A B 05 1

1) BESEMRIE

5%%@%%&%§ﬁﬁ%&ﬁﬁ?@,&%ﬁﬁ%~ﬁmﬁ%ﬁ,%Eﬂﬁ%ﬁﬁﬁﬁﬁ%
IRER AT AR, EERCEE EREMFRR, BERBCCE P EEFLMERMATY.

2) MBEFE (Skimming)

MEHEEERERE “@RX" BRE, FEFEHEAETRTSNE, RETHRIERE.
BAEYE, XMRE AT ABEE AT, DORAZEM BB XEN EREE, AMIREEERE.
BN, FATE 5555 H T s X AR« S SRR SR B DA T RS E ) R R CE AR
WE, RIEBIATRIEERITE, TR CER LB, AREETZEMHRIE,

3) &EFXFE (Scanning)

ARG AR FE R, BARENEERESNE, REERHE— R EELERE
—MMEEFR, FTEEATHATRRAENMRE. X—MHFEHHENIRIFEFE. ZBL
KNER RN, BRAXMTE, EEEREREMNENFEER TSR, RBFFRE
BEE. BN, EEGIFRERINESRENSITRZ], EEPEERBAIMER, £ XRPER
¥—HH., B2F. FFNSH%E.

2. KB i) — i 2L R

1) MEEX, THXE

BE IR A RIRYE CERATSOURF A, ProAS 2 KRFEECEREN RS, THXE
M SCR MBI RE, R BRI A R MR PR A SR E A H TR S iEE . 7R
XER, ERXEXEFRIYESRN, EEA—BRALTERENITAREERE.

2) FiEEE, WEXRA

SER R EAIERE, WREARRSRCERENEH, BAMREES. E8E HE—m
MEBFRE HIEERE, BMEEA, AN CEHIFRERNS R,

Xl



X1l

3) EiENE, EEXER

PEESERH Ja, ARG H AL EUE ORI B B 30, X SCE 58 E A R R AT E AL,
X R B AR SR B TR .

4) MLLER, HTHIE. EERIRD
pRicsERTER G, AR ICRIESCNEIE , B Al EFSFhen T, FREERRZ, 8H
BHRE TR FE S, PSR, EHE IR RE, s, HiuEass.

PAEAE T KRR, RETEARREL R, ZYLREKERERT, EHEET
WRFEGI R 2Rk, SRR, 8%, 2LS, FHUREFNREIR, HEIRFENII%
R,

h H
2014 4F 6 A



B T BEFE R e xi

Nine to five

PaSSAZE 1 JOD FAILS ....ovuereeucierseseceeiseessesseasssesasasesssassaese s s ssssssessssansesssssssessesseses 1
Passage 2 The growing job crisis needs solutions NOW ........cccccccieiiniininiinininenes 5
Passage 3 A career switcher looks to build a better resume ...........ccccceveeieiciincnininns 8
Passage 4 Five insider tips for job-seeking college grads............ccccoeuiiciiiciiuininnes 12

A good read

Passage 1 Reading: luxury or NECESSILY?........cvueuercrieneivinsensinieruisuimeaessesnissnncneeenes 17
Passage 2 The importance of instilling a need to read ...........ccoeeveiiccniievciiccnicienen 21
Passage 3 Brains, books and the future of print ...........cccccciiiiiiiniciinicin e 25
Passage 4 Book clubs for the chattering Classes..........ooouoeeereeeeeieencceeieicseieecnens 29

Fashion statements

Passage 1 Fashion and geRder . ...c..cimitisiisaiss sivssassissmssmm s sssavsssasissesssssisoss sisisnsos 33
Passage 2 Fashion modelling — it’s not just about a pretty face! .........c..c.cceveiieneee. 37
Passage 3 The wWotld of talto oS, st nsismiotomsmmsmsiimsiiaiis 40
Passage 4 Fashion eVeryWhere!. ....cisuwisiinmmmnviscmmmesmssnissisoissassimissisess 43

Money talks

Passage 1 Money matters (but not as much as you think it does) .......ccccecevrviviiiencnnns 47
Passage 2 How to save money you didn't know you had..........ccccoiiiiniiiiicnnine. 51
Passage 3 The new Internet start-up boom: get rich SIOW ........cccoiviiiiiiiiiiiciiinninnns 54
Passage 4 My family’s no-buy eXperiment...........cccccceeiiiimiiiiiinniinininerenenaesne s 58

Gender studies

Passage 1 Changing gender roles within the workplace ... 63
Passage 2 What Women Want NOW.........ccuceecsnecsrbesnioniasehinsbtsstosors sa¥ssertettsel doeats frsssrare 67
Passage 3 Are co-ed or single-sex 1essons best? ............ccooueiiiivniinininccicniinsnins 71

Passage 4 The male MINOTICY ... osusssssssssssnsssivsmsssansnesisanssseinmnmssmsissiavsasmsasssisarasrassns 73



Unit

All in the past

Passage 1 Neanderthal..........cceceiiciiiniiie i e 79
Passage 2 Ancient origins of HalloWeen ........ccuvivnisimiiinimimiiiiimiimeimiis 83
Passage 3 StONEhenge........c.cvueeeruiiririiiiiiiiiieceee et 87
Passage 4 The ancient OIYMPICS . ssssvsssssesssssessisiuasssrmasssmsonsssnssissuasss siissyeaversnsiapsisss 91

No place like home

Passage 1 How lucky we are to own old homes............covveeeveveineniniieccnnceecee 95
Passage 2 LivIng i 8 ShaTe HOMEE. .o vesserarasrestsorisassvsmusesseisss s srssissis ssssessessnssmons 98
Passage 3 The lessons of house restoration...........covevrereicnenennineiencseiaenns 101
Passage 4 Making new memories 0f home ...........coocveneiiiiiininciciciinciiiccn 105

Architecture: frozen music

Passage 1 Just another prefty FACER . ..iismmissisinminrsnassstilineisnaip s smmses 109
Passage 2 Cambridge Public Library .........ccceviiviimiinnineniiinineccceie e 113
Passage 3 Beijing National Stadium, “the Bird's Nest”.........c.cccoummieneriicsrinnseninecencnns 117
Passage4 Yale's Sreen ATk viumvissosiosisnssssiiassies s ssssmaniissionamssispsasisiassesianisiesns 121

Words of wisdom

Passage 1 How language shapes our thought..........c.cceoeeiieninininnieniciinien 125
Passage 2 ESL technologies: the universal language............ccoveeinivvninciiiiniiicinens 129
Passage 3 Life 15 @ 5ale8 JOD ...cc.ovveiiierieriiiieceiiie sttt 133
Passage 4 Schmooze and win — “small” talk your way to SUCCESS......c.ceruruirinnenn 136

The human spirit

Passage 1 Boiitiie St. John: UPHIll SKANG.cvscusresnessassesivessnsississmasmssrsssossisnrsonehissssisss 141
Passage 2 The Apollo expeditions to the MOOMN........c.eceeceiienicicciiiiiice e, 145
Passage 3 Climbing Mount Qomolangma..........ccoeveeeeeeririinienieneieceeeeeseeeee 149
Passage 4 Can you push yourself to0o hard? ........ccccvvveriiiinniniininnicnin e 152

Answer key .......................................................................................... 157



ﬂ Nine to five

Passage 1

Directions:

Read the following passage with 10 statements attached to it. Each statement contains
information given in one of the paragraphs. Identify the paragraph from which the information is

derived. You may choose a paragraph more than once. Each paragraph is marked with a letter.
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B)
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Job fairs

If you are planning on heading out to a job fair, most likely you are either currently looking for
a new job opportunity, or considering a change in your present career path. Job fairs provide
valuable networking avenues (i£42) with actual employers, their hiring managers, recruiters,
and even other job seekers.

The companies, employers and recruiters wouldn’t be there if they were not searching for the
next potential employee to add as an asset to their staff. By realizing that they are scanning
the room for potential candidates, just as you are scanning for new job opportunities, you will
have already taken a step closer to beginning a new phase in your career development. The best
things happen to those who are proactive (£ ) #9) in setting and reaching goals, so you will
get more out of the event if you prepare as much as possible beforehand.

Highlight some of the companies that you may be interested in. Then, research each company
and make a few notes that you can review prior to your visit with them. By looking up
organizations online, and reading about their services, products, mission, values, corporate
goals and career development opportunities, you will sound well-informed when you approach
employers to inquire about current vacancies. Time will be limited with representatives, but
you can use that time effectively by being prepared with key comments and questions. This
strategy will immediately help you stand out from the other job seekers who just stop by for a
brochure, having no particular goal or clear idea of what they are looking for.

If you are seeking a particular position, make sure you know everything there is to know about
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E)

F)

it and be prepared to demonstrate your knowledge. Once you identify a particular area of
interest, you must also know the job description, the industry and how to depict to the hiring
authority that you are the best pick for the job. On the other hand, if you are not sure what
your career goals are, make notes and obtain employer information so that you can research
opportunities and follow up with employers within a few days after the event. It isn’t wise to
waste your time, the employer’s time, or hinder the goals of others who have mapped out their
objectives.

Look at this opportunity as a potential on-the-spot interview. Make sure you have your resume
updated, and numerous copies available. You may also have business cards that you can leave
with employers or other job seekers after meeting with them. Sometimes the best opportunities
come along when we are not actually looking for them; and to have an unexpected opportunity
pass you by because you were unprepared to provide your resume or contact information will
be a big mistake. Take the time to be outgoing, open, friendly, and converse with other job
seekers you meet. They may have come in contact with a representative looking for someone

with your qualifications, and kind consideration for their interests may prove beneficial.

To be successful at a job fair, you have to approach it as if you were scheduled for an interview.
Appropriate attire (iR %) will indicate to observers that you are a serious candidate. Business
dress is the only choice. If you are not properly dressed for an unexpected job fair, refrain from
attending until you are prepared. The first impression you make will be the one that you leave
behind, and it will be hard to compensate for in the future. The representatives will probably
remember you and the first impression will stand. |

G) Just as you are seeking opportunities for growth and advancement, the company recruiters

H)

D

will be seeking outstanding applicants to fill their vacancies. They will be motivated to select
the best candidates: those who appear to be professional, motivated, enthusiastic and eager
to work. If you don’t make a good first impression on the day of the job fair, you have little
chance of being invited to interview with that employer. No matter how impressive your
resume and credentials (1E8f]) may be, they won’t matter to the hiring authority if you lack
enthusiasm or are apathetic in your job search. Try your best to be cheerful, positive, and leave
each representative with the impression that you came to the job fair just for the opportunity to
make contact with their company.

As outlined above, your attitude and the way you approach the representatives of these
companies will leave a lasting impression. Treat each recruiter as if they are the hiring authority
or the business owner. Making impressions and being competitive is the name of the game. You
must also assume that company representatives talk to each other and walk through the aisles
just as you do, so negative comments about a specific company or representative may fall on
the wrong set of ears. Approach the event as if your behavior is being recorded throughout, and

will be reviewed by the potential employers at a later time.

Compile information from each employer you visit. Gather the brochures, business cards, and

other information that you may need in the future, especially if you have left a copy of your
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resume or professional portfolio in their possession. There are several reasons for having as
much information as possible. You can score points with the organizations that really interest
you by writing a thank-you letter to express your appreciation for the opportunity to introduce
yourself and learn about the employer’s needs. You will need the names and points of contact
to assist you in a follow-up. By obtaining the brochure or business card, you will have not
only the properly spelled names, but the address, location and contact numbers of the company
representatives. Imagine the frustration of not knowing whom to contact, or with whom you
spoke as you prepare to follow up in the future; not to mention how unprofessional it may
appear to others when you cannot identify the person later.

Many job fairs include workshops on a variety of job-search skills and other career-
development topics such as resume writing, online applications, interviews, motivation,
professional etiquette, and job-search strategies. Make sure you review the schedule and plan to
attend any of the topics that you find interesting. This is a great opportunity to develop insight
and obtain free advice from career development experts in areas that will assist you in planning
your job search. Attending these brief workshops will help you keep abreast of the latest and
greatest trends in job-search techniques. You may also receive valuable information and direct
points of contact for future questions you may have.

(1,124 words)

1. You should collect business cards as they contain useful information about the
companies and the representatives, which will be useful when you make further

contact with them.

2. It is important that a job seeker identify his personal career goals before or after a job
fair, otherwise he is wasting time.

3. Doing research beforehand about the company you are interested in will get you well-

informed about job vacancies and well-prepared for your talk with the recruiters.

4. Don’t turn your back on other job seekers, for exchanging information may be
beneficial to you all.

5. Never speak out or show your dissatisfaction with a certain company at job fairs.
6. You may miss out an unexpected opportunity if you fail to provide your resume.

7. You should adjust your attitude so that you look enthusiastic and professional in job
seeking, even though you have a striking resume or brilliant documents.



