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Introduction

Filled with ancient sites and architectural riches,
Serbia is a landlocked country positioned at the
crossroads of central and southeastern Europe. A
meeting place of different cultures and faiths, for
centuries it was a major link between the Eastern
and Western worlds, not only geographically but
also politically and culturally. It is also a land of
great beauty, with diverse climates and unusual
Iandqcapé\

“Serbia was the dominant power in the former
Yugoslavia, and during the protracted" breakup of
the Yugoslav republic it received a bad press in the
West. However, the truth, as always, is much more
nuanced” and interesting than the accounts offered
in the media. Some people may associate Serbia
only with its recent conflicts and political @@
others will know about its world-famous music
festivals, Exit® and Guéa‘, or its top-class athletes,
such as the world’s number one tennis player,

No /yak Djokovié. Visitors will know it for its rich
( cwthe friendliness of its people, its stunning
scenquandlmrnnnenmmtnonamg‘ssrnany1n

sEectacular settings. It is a country steeped in
h]story .

The Serbs are proud, passionate, and generous
people with an independent streak, Since they first
entered the region as warrior tribes allied with the
Byzantine Empire, they have always had to fight
for survival against powerful enemies, including
the Ottoman Turks and the Habsburg Empire.
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Following the First World War, they took the lead
in forming independent Yugoslavia with the other
Southern Slavic peoples. They resisted Hitler
heroically. Under Tito’s rule Yugoslavia steered
an independent course, separate from Western
capitalism and Soviet communism, until after his
death in 1980 the multinational state disintegrated
amid bitter conflict.

The last of these conflicts, the war over the
sccession' of Kosovo, saw Serbia bombed by
NATO forces for two and a half months. This
devastation, combined with international isolation,
caused the Serbs to rise up against their leaders
in the “Bulldozer Revolution”™—a campaign of
civil resistance that brought about democratic
government in 2000. Today Serbia has its gaze
firmly set on Europe and the West.

Against this turbulent” backdrop, the visitor
to Serbia needs to be well informed and sensitive
to people’s feelings. Culture Smart! Serbia introduces
you to a diverse, complex, and dynamic society,
and provides an insight into Serbian values and
the Serbian way of life. It will tell you who the 8

Serbs are, what are they like, what they love, and
what they respect. It guides you through their
customs, quirks’, and etiquette, and offers tips on
communicating and doing business with them.

It will tell you how people behave in particular 2 \
pe 4

situations and how they experience their culture
and customs, so that you know how to respond

appropriately. As a visitor to Serbia, if you show V(K AFTIRIEI S ) e
interest and respect, you will receive warm : F};ﬁvt’gi et
VAR, BE

hospitality and lasting loyalty in return.



