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Introduction

Today, Austria is a small, neutral country in
the heart of Europe. The beauty of its landscape
is legendary, drawing visitors in winter for skiing,

in summer for mountain and lakeside walking,

and all year-round for opera and music. The
capital, Vienna, was the jewel in the crown of
a cosmopolitan' European empire exercising

enormous political and intellectual power. The

heirs to this glittering past have had a difficult
transition to make over the last century.

Defeat in the First World War dramatically
reduced Austria’s size, removed its monarchy, and
left it politically and economically destroyed. The
country hardly had time to rebuild and establish
a new identity before it became embroiled in
another debacle®. Again defeated, and now
occupied and divided by foreign troops, it started
again with the help of the Marshall Plan®. The

bR Austrian State ']‘rmly4 in 1955 was a milestone
A, IR s . : Sk
s ot sy in the history of the new Republic, setting it on
AT i 2 B
COCRMFIER R | T _
19554 th BUBFIEUN 5795 repaired, but the traumas’ of the first half of the
Rk RS H, , i} .
Soie, e M F|  twentieth century have certainly left their mark.
it RN, S B R 1) . .
85+ 5 4 ALk Austrians have learned to compromise
oL

the path to prosperity. The physical damage was

politically, but they will not compromise their



quality of life. They have turned their heritage and
culture to good advantage, developed new high-
tech industries, and established good relationships
with their former Communist neighbors to the
east as well as their EU" partners. The country has
enjoyed a small economic miracle.

Beyond Vienna, there are strong regional
differences, and this mixture of different races and
traditions has made the Austrians more broad-
minded” and relaxed than their German-speaking
neighbors. They work hard, yet know how to
enjoy life. They are hospitable and friendly. They
care for their environment and have a strong
sense of social responsibility. Boundaries are
respected. There are distinct social conventions
and expectations that may seem old-fashioned or
elaborate by Anglo-American standards, but the
young are less conformist in this regard.

Culture Smart! Austria will describe the real
people in the picture postcard. It provides an
overview of the past, examines their traditions
and the values that they live by today, and offers
guidelines on what to expect and how to behave in
different circumstances. By offering some insights
into Austrian life we hope to equip you to discover
for yourself the many qualities of this charming,

lively, and cultivated people.
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