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introduction

Indonesia is the world’s largest 11 lipclaco . With

Bl 2 population of more than 200 million, it is the fifth

most populous country in the world. Its position on the
trade routes has produced a rich and diverse culture
influenced by anmimist, Hindu, Buddhist, Christian, and
Muslim traditions. The capital, Jakarta, is a teeming
megalope lis” whose central business and financial
district has all the trappings of twenty-first century
global enterprise, but whose culture does not necessarily
conform to that of the US.A. and Europe.

Although European influence began to
penetrate the archipelago in the sixteenth century,
Dutch colonialism gained full political control over most
of the country only in the nineteenth century. From
Batavia” (Jakarta) the Dutch dominated Java, but their
influence in the outer islands was patchy. Consequently,
the nationalist movement of the twentieth century was
mainly Java-centered. Although Indonesian nationalism
was largely secular, Islam retained and continues to have
great influence, though filtered through other traditional
cultural prisms; Bali remains Hindu, and Christianity
is strong in . \111o11” and also in Minahasa, in northern

Sulawesi. European influence is just one element in the
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cultural blend.

There are some three hundred ethnic groups
in Indonesia, the product of centuries of migration
and settlement. The differences between ethnic
groups and social classes are clearly understood, but
underlying this diversity, and the more recent cultural
impact of the West, are common core values. The
apparently modern and Westernized Indonesian
lives according to beliefs and perceptions that the
visitor needs to be aware of in order not to offend
unintentionally: the principles of social conduct
reflect an Asian approach to the world. These values
lie deep, and influence behavior that to outsiders
may seem irrational or perplexing while statements,
gestures, or other conduct perfectly natural to
the visitor may produce adverse reactions from
Indonesians. In general, though, Indonesians are

sracions and will make allowances for strangers.

Cuulture Smart! Indonesia provides an introduction to
this rich diversity while enabling you to avoid some of
the social pitfalls when visiting, living, or working in this

fascinating and beautiful country. Indonesians are a

hospitable and ¢ 11100us” people. By making an effort
to understand and respect their values and customs,

you will earn their appreciation and friendship.



Key Facts

Official Name

Republik Indonesia (Republic of
Indonesia)

Capital City Jukarta Pop. 9.3 million
Bandung; Cirebon; Semarang; Surabaya; Yogyakarta (Java). Denpasar (Bali). Mataram
Major Cities (Lombok). Medan; Padang; Jambi; Palembang (Sumatra). Pontianak; Banjarmasin;

Balikpapan (Kalimantan). Ujung Pandang; Manado (Sulawesi). Ambon (Maluku);

Jayapura (Irian Jaya)

Main Island

Greater Sunda Islands: Sumatra, Java, Kalimantan (Indonesian Borneo), Sulawesi
(Celebes) Lesser Sunda Islands (Nusa Tenggara): Bali, Lombok, Sumbawa, Komodo,

. Sumba, Flores, Timor, Alor Also: Maluku (the Moluccas), Irian Jaya (West New Guinea)
- 742,508 sq. miles more than 17,000 islands,
(1,919,440 sq. km) 6,000 inhabited
" Tropical. Hot and humid; more moderate in | Coastal temp. range is 70-91°F (21-33°C)
Climate .
highlands throughout year
Currency Indonesian rupiah | Approx. Rp 9,700= U.S. $1(2005)
Population 245 million :suL';em rowth rate 1.41% per annum (2006
Javanese 45%
Sundanese 14%
Ethnic Makeup Madurese 7.5%
Coostal Malays 7.5 %
Other 26%
i
0-14 years: 28.8%
Age Struciure 15-64 years: 65.8%

65+ years: 5.4%




