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Abstract

Report on Development of China’s Media Industry is an annual work edited by the
Tsinghua University School of Journalism and Communication. The Center of
Media Economy and Management Studies and many domestic and foreign media
experts contributed articles. The contributors to the book offer extensive
observations on all aspects of the development of the media industry, as well as
scientific analyses of media trends. The report has now become one of the
authoritative reference books on the study of China’s media industry. Report on
Development of China’s Media Industry has been authenticated as a source periodical of
Chinese Social Sciences Citation Index { CSSCI) since 2012.

Report on Development of China’s Media Industry 2017 is divided into five parts:
Media Industry General Report, Media Main Industry Reports, Media Related
Industry Reports, Media Industry Development Reports of Overseas, Hong
Kong, Macao and Taiwan as well as Media Industry Outlook. The report covers
nearly 20 industries, including television & film, newspapers & periodicals,
books, radio, the Internet, mobile media and advertising, etc. , as well as the
study on media industry in a global perspective.

In 2016, China’s media industry showed features of mobile, content —
driven, intellectualized, and deeply integrated. The changes of internal and
external environment of China’s media industry led to the uncertainty of industrial
development. The impacts of technology and capital on the media are growing
increasingly, the iterative update ‘of technology is accelerating the change of media
industry, and the Mobile Internet has further underlined its market
leadership. Correspondingy, the commercial traditional media continued to suffer
“a bluff type” fall with difficult transformation, and the offical mealia still has to
face the huge challenge of audience behavior’s change. The closure of newspapers,

polarization of television stations, loss of backbone of traditional media, not only
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caused the “hollowing out” of the media industry, also shook the foundation of
News. With the awareness of the copyright, the content has came to be the target
of the media industry. The media began to seek more diversified profit patterns
besides advertising.

Report on Development of China's Media Industry 2017 , with systematic reviews
and analyses of the media industry and its sub - sectors, 1s a useful reference for
government designing of media system, for government policymaking, and for
setting operational Astrategy by media enterprises. It is also valuable to researchers,
teachers specializing in journalism and communications, especially in media

economy and management studies.
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