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Introduction

Culture Smart! guides set out to provide first-time
travelers with vital information about the values
and attitudes of the people they will meet, and
practical advice on how to make the most of their
visit abroad. Travelers to Poland in particular, a
country in rapid transition from its recent socialist
past, need to be open-minded and well-informed.
Despite sweeping changes to its economic, cultural,
and political landscape, the essential spirit of
Poland endures. The undulating' countryside, the
passion and delicacy® of Chopin, and the crisp’
mornings of the golden Polish fall continue to
inspire Poles and visitors alike. Along with a certain
romanticism* inherited from their aristocracy”,
another product of Polish history has been their
stubborn resistance and pride, which has often had
dire® consequences. Happily Poland has turned a
corner from its troubled past and is now coming to
grips with the new realities of Europe and indeed
of the modern world. Now is a fascinating time
to get to know Poland as it reenters the European
family.

Today’s Poland is very much a mix of the
old and the new, and the two are not always in

harmony. Culture Smart! Poland provides a guide
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to its lasting traditions, its socialist legacy', and
the latest trends. Bac'kground knowledge of

the land, people, and history is crucial to an
understanding of the Polish character: the Polish
sense of identity has been forged” by history, and
the reader is introduced to the main events of
Poland’s turbulent” past. The chapter on values

and attitudes provides essential insights into

this relationship-based society, and will prepare
you for the specific nature of Polish social and
business life. Other chapters show you where

and how to meet local people and establish good

relations, how Poles behave in everyday life, and
how they celebrate special occasions. There are
tips on coping with linguistic hurdles* and how to
negotiate the transportation infrastructure’. Finally,
the business chapter provides key information
aimed at making your time in Poland as successful
as it will be enjoyable.

More than anything else, the Polish people
are warm and generous and place great value on
personal relationships. Do not pass up® the

opportunity to visit people in their homes, as their

hospitality is legendary’. The Poles say, “A guest . gi;

in the home is God in the home.” Culture Smart! . %‘%M
Poland will help you to become a better visitor and : gf&n@
a welcome guest in their country. T RSB A



