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Unit 1
Chinese Values

Chinese Modesty

REATHEREOE R EE, XTX—
B B ARGF I ETAREEOETA
H—HEMEFTAHIBH, kTR LH

I was told the following story not long after my first
arrival in the U. S. and I have continued to observe
evidence to support this.

Two friends, one American and the other Chinese,
were asked which one of them could fix a lawn! mower?.
The American said confidently,

“Hey, no problem. I've done it many times and I can

get it running in no time.®” The Chinese said modestly, “I

can give it a try® but I am not that experienced—I mean

I'm not very good.” Thus the American got the job first.
He fiddled with® the machine this way and that for a while

and fell flat on his face*. The Chinese came up and fiddled

T = e = B0 ME I A BTA L A = B B0 @ = R N LA

W
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. lawn /lon/ n. 33

A mower /moua(r)/

n. ¥

. Afiddle /fidl/

vi. AF8EF
fiddle with 357

. fall flat on one’s

face k= A
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with the machine for a longer time and got it fixed. His

American friend said, “You were lying! Why didn’t you
say you could do it? You had to use your Chinese modesty
to lower expectations® and embarrass® me?”

I should say here that this contrast’ is not to be
generalized® to every American or every Chinese, but
statistically® speaking the contrast between the two cultures
seem to hold.

When I was growing up in China, I had always had a
hard time responding to others’ compliments'”. They made
me feel good and proud, and I knew I welcomed them. But
I had to be “modest” and “correct” others that I was not
that good. And I hated it when my parents said I was not

“as good” as others in this and that,” especially when they

said “look at so-and-so’s kid ...” This “putting down"”

business made me feel hurt.® Deep down'?, I knew I was

worthy of™ ‘every single compliment I got, and I wanted
more.

At the time™ T did not know that one could just say
“thank you” and accept all the compliments in other parts
of the world. I was taught to be modest, learn from the
weakness to achieve higher, rather than ride on' the wave
of accomplishment and reach a new high. There will
always be someone better than you, and you have to learn
to accept that and be modest. That’s how you can learn
from others and improve yourself.

After coming to the States, I was happy to realize that

I could actually accept compliments rather than “refusing”

NN O W
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them. To my surprise, I am still considered “modest” about
myself here. Being modest to me doesn’t mean you have to
under-represent'” yourself. And it certainly does not mean
you have to say, “Oh, I'm not as good as you said I am”.
To me, the important thing is to be objective™ about
yourself. You should know how good you really are, not
overstating® it, and certainly not understating® it.

Being modest and being confident is a balance. Paying

too much attention to either one, you will have an untrue

representation of yourself.® But this balance is hard to

achieve and even harder to keep all the time.

—— Simplified from Reader of Chinese Culture
(492 words)

----- s Notes EE
(D get it running in no time
R EEERKR
@ give it a try
28— T
@ 1 was not “as good” as others in this and that ...
EIRXAFAFE— LT TR I H] AT

@ This “putting down” business made me feel hurt.
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® ... you will have an un-true representation of yourself.

------ RIS AT RELE B R,
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There are five questions or unfinished statements based on the
passage . For each of them choose the best answer from the four
choices marked A, B, C and D.

. The story mentioned in paragraph 2 implies that

A. sometimes being modest makes people lose some chances
B. Americans usually speak louder than actions
C. Chinese are usually more modest and intelligent

D. the Chinese is more intelligent than the American

. Which of the following can best explain the meaning of the phrase “fiddle

with” in paragraph 27

A. To play something with hands.

B. To make use of something.

C. To touch or move something with hands.
D. To move back and forth.

. When the author was praised by others in China, he felt hurt because

A. his parents said he was not as good as other children
B. he didn’t know how to respond to others’ praises
C. he was proud and wanted more

D. he was put down by his parents to be modest

. Why was the author taught to be modest and learn from the weakness?

A. Because by doing so, one could achieve higher.

B. Because there would be someone better than him, and he had to learn
to accept that and be modest.

C. Because he was required to reach a new high.

D. Because he should learn from others and improve himself.

. According to the passage, which of the following is not mentioned?

A. One has to keep a balance between modesty and self-confidence in

NNOWL
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Unit 1 Chinese Values

order to have a true representation of oneself.

B. In the United States one can accept the compliments by just saying
“Thank you”.

C. Americans think being modest means one is not as good as others and
is lack of self-confidence.

D. The author thinks being objective about oneself means one neither

overstates nor understates how good one really is.

[l . Fill in the blanks in the following sentences. using the words or

phrases given below. Change the form where necessary .

achieve embarrass balance put down modestly

accomplishment contrast objective be worthy of expectation

1. You have to the advantages of living in a big city against the
disadvantages.

2. Young girls must be in speech, dress and behavior.

3. His parents have great for his future.

4. He finds it difficult to keep when his son is concerned.

5. The black furniture provides an interesting to the white
walls,

6. Anyone who does his duty well great praise.

7. His laziness makes it impossible for him to any success.

8. The Apollo program was a great technical

9. Some people especially like their friends so that they can feel

good about themselves.

10. She was when they asked her age.

NN O WL



[l . Complete the sentences by translating into English the Chinese
given in brackets.

1. (Rt FHRERA) , the contrast between

Chinese and American cultures seem to hold.

2. Unlike Chinese, Americans tend to

(BTG ey 3 s E R B AT#E) , and reach a new high.

3. To me, the important thing is (ZFEWA
Fad).
4. 1 knew (F 2% 89 AR A o AR 2 K

% Z £ég),and I wanted more.

_W
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Section A

In this section, you are going to read a passage with ten statements
attached to it. Each statement contains information given in one of
the paragraphs. Identify the paragraph from which the information is
derived. You may choose a paragraph more than once. Each

paragraph is marked with a letter .

Mentality («s &) ,Mindset (4% 4% 3k &) » Mianzi
— How to Avoid a Crisis

A) In 2005, multinationals (¥ B 2~ 3] ) in China have faced many public
relationship crises. An analysis of the reason for them shows that they are

due to a misunderstanding of the influence of Chinese culture on business.

NN O WL
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B) It is a well known fact that personal and professional relationships
are much vaguer( £ #149) in China than in the West. But this has a much
deeper influence than most people coming to China understand. For
example, many multinationals in China hire public relations (PR) companies
to handle their public image. They adopt this policy because it is a common
practice in the West and assume that it is the same in China. However, this
might fail if certain operational elements of this PR work are not changed to
reflect cultural differences. For example, when potentially facing a crisis, a
company should not ask their PR company to deal with the media directly. If
they do so, the media will consider the company to be insincere or not to be
“showing them face”. A better way is to give the media information directly
for the press to spread it to its readers.

() “Mianzi” means “face”, but in Chinese culture it stands for much
more than appearance. It represents the social identity and position of a
person in the community. It has two meanings: (1) Lian — the moral side of
one’s face. The loss of Lian makes it impossible for one to function properly
in the community. (2) Mian — personal face, standing for a kind of prestige
or reputation achieved through personal success. Loss of Mianzi can bring
shame or disgrace to the family or the organizations that the individual is
associated with, as much as to the individual themselves. It applies to all
levels of Chinese society and even applies to a national level. When a Chinese
person feels that he has “lost face”, a series of actions will follow to regain
it.

D) Example: Generally speaking, the Chinese hesitate to take out a
lawsuit(#7#2). The customer from Jiangxi Province who sued SK- ]| probably
would not have taken this extreme step if she had not been deeply hurt
emotionally by the SK-[| representative. Equally, if the Sony China
management team had responded earlier to the quality claim by the Zhejiang
Industrial and Commercial Bureau(£)), the government officials would not
have felt loss of face. Again, the result would have been different.

I2) In China, behavior still follows the Confucian (4% % #9) principle of

NNOWZL
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the “Five Social Roles”, creating a very hierarchical outlook.

(1) Ruler to Subject;

(2) Father to Son;

(3) Husband to Wife;

(4) Elder Brother to Younger Brother;

(5) Elder Friend to Younger Friend.

F) Because of this China has a very hierarchical social structure.
Although Confucian values have become less important in modern China,
their influence is still clearly visible in people’s minds. So people who are
high up in the social or political hierarchy, like celebrities( % A) and state
government, still have a big influence on public opinion.

G) Example: Over 60 percent of Chinese television ads are endorsed
LT &) 54, vk (k— = %) ] by celebrities. A big part of the reason
why the local media refused to co-operate with Sony was that the criticism
had come from an important political body and very publicly too. This was
the main reason why the media forced Sony to change its stand toward the
claim of quality problem with its digital camera from denying to apologizing.
This led to the products being removed from the shelves, causing the incident
to develop to a serious national public relations crisis.

H) The root of Chinese culture lies in its farming society background.
Chinese people are very much group-oriénted and relationship-based. The
opinions and reactions of society and the peer group [ # (A& Hu 45 5F) 40 Fl
#) —BfA ] are very important for the individual’s decision-making process and
behavior. This peer group consists of family members, trusted alliances, and
close friends.

Example: With this in mind, employee encouragement programs in
China should not simply be copied from headquarters prototypes(& ! , 4 A& ).
They need to be adapted to add certain elements that are able to motivate(4%
), # & ) groups, not just individuals, in order to achieve ultimate
organization effectiveness.

[) All these elements play a very important role in the daily reality of
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doing business in China. These hidden rules, so important for success, are
difficult for western managers to understand. In today’s global business,
technology is relatively easy to transfer across borders, but a successful
business model is hard to be copied into a foreign culture. In China, the
biggest challenge for western managers is to develop a new or innovative
business model that is likely to work in the Chinese business environment. To
be successful, a company must integrate Chinese cultural aspects to
successfully deal with and motivate staff, business partners and customers.

To do this, western managers must completely understand basic Chinese

cultural insights.

—— Simplified from 02/06 issue of Business Forum China
(811 words)

1. The farming society background is the origin of Chinese Culture.

2. In the West, it is a common practice for many multinationals to employ
public relations companies to handle their public image.

3. Employee encouragement programs in China should be adapted to add
certain elements that are able to motivate groups to achieve ultimate
organization effectiveness.

4. To Chinese people, loss of Mianzi means that both the individuals and
their families will feel shameful.

5. Western managers in China have to face the biggest challenge of developing a
new business model that is possible to function in China.

6. The example of Sony illustrates the influence of celebrities and state
government in China.

7. Sony was forced to change its attitude towards denying to apologizing

. for its claim of quality problem with its digital camera.

8. The cause for many public relationship crises of multinationals in China
lies in a misunderstanding of the influence of Chinese culture on

business.



