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Introduction

Nigeria is not, yet, a tourist destination. The
potential is there. A large country, it has everything
from sandy beaches and lush" tropical jungles
to fertile plains, beautiful mountains, and arid*
desert—but there is little tourism infrastructure.
Most foreigners who visit the country do so purely
for reasons of employment. Indeed, Nigerians
themselves tend to travel within the country only
for business reasons or to visit family. Few people
take the time to appreciate the most exceptional
aspect of Africa’s most populous” country: the
vibrancy” and cultural sophistication” of its people.

The sheer cultural variety to be found within
Nigeria is impressive, with around two hundred
and fifty distinct ethno-linguistic® groups. That
said, three large groups dominate the cultural and
political scene. The culture of the mainly Muslim
Hausa-Fulani” in the north is rooted in the once
opulent” city-states of the famed trans-Saharan
trade routes. The Yoruba® culture of the southwest
has given rise to some of Africa’s best-known art
forms and has influenced religions and traditions
in many countries through the out-migration of its
people during the slave trade. Finally, the Igho"
of the southeast have decentralized, republican
traditions that have produced a culture of talented
traders and businesspeople.
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they have been considered second-class people by o

Westerners for more than two hundred years, they
are deeply agoricved” by their country’s reputation
for violence and corruption. Most are devout’,
eregarious’, hardworking, and intensely critical of
the culture of patronage’ and selfenrichment that
grips much of the public sector.

Those who come to Nigeria to explore its
economic potential cannot hope to be successful
without the assistance of their Nigerian counterparts.
Nigerians are not easy to get to know, however;
their daily lives are extremely busy, with arduous’
commutes, long work hours, and many religious and
family responsibilities. Furthermore, they are extremely
sensitive to condescension™—but to those who show a
genuine desire to understand their culture, they offer
warm hospitality and steadfast” cooperation.

This book provides a snapshot of Nigeria
today, a brief introduction to the ancient and
complex systems of behavior, values, and attitudes
that underlie the country’s vibrant'® social and
business life. It also opens the door to a fascinating
culture that will undoubtedly play an increasingly
important role in global affairs.



