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" Top 10 Secrets for a Perfect Presentation
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”~ EHLREA
Hi, my name is Andrew Bernard and I'm a junior researcher. I'm here today

to talk about smart money management. (1)

I'm sure it's not everyone's favorite topic for discussion. But, we promise over
the next 30 minutes you will learn a lot and might even have a little fun. (2)
This workshop is a part of the “Are You Credit Wise?” peer education
campaign developed by MasterCard Worldwide. (3)

Before we begin (4), | want to highlight exactly what we want you to take

away from this presentation.

- First and most important, ...
- Second, how to ...
« Third, how ... (5)

Speaking of credit cards, | want to take a quick survey of the room. (6)
Raise your hand if you; (7)

- Have one credit card.
- Have more than one credit card.

- Have $100 debt on your credit.

- Lastly, ...

Let's say Bob’s Cancun trip is originally $500: including roundtrip airfare,
hotel, and complimentary drinks. He really can't afford $500 but... (8)

Here are some basics on how to improve your score... (9)
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- Pay your bills on time, ...
- Keep balances low, ...
- Pay off your debt instead of moving it around, ...

To sum it up, what you should remember... is... (10)

For more information:
Check out MasterCard's debt management site at www. debtknowhow. com.

There are all sorts of easy-to-use, interactive resources that are available for
free. (11)

Does anyone have any questions? (12)

W

(1) FeAERNBE, THARZEL R A THBE | BRAEFR T EHM,

(2) AMMAMRIER T AEAFH, BRilE2&ED, FRAFO,

(8) A ABHFRTHHF.

(4) Ak IEX T4 28R iE,

(5) PPT k7% A E Mk,

(6) 4£A “speaking of...” (HLE] - 2¥) gX, TAFHRARLES T,
WAL (survey) T vAHE i WL &) E5,

(7) ZXAREFHAmEF, TRELELEWARMIER, FEKERRK,

(8) HHIHLM, 4odti FLI g FeMoktE, LR HBNAKES,

(9) %k #iey A A& “Here are some...” ,

(10) “To sum it up” 4 E 45wtk A 2] 69 22 R 5

(11) DAEEH S OWUBSET, REEEHMIAR TR FEITH,

(12) #ANZERTY

L R 45 S SCA I N RS A T GE AR MR RSB BIE R, JR T Y

12 g AR 2 B R K — 2 HIE A O R RS 55 330 AT o

TR R 5 BR R TR ER S, MERAEX B RS EARA T =

FMIEE

(1) HRey RSB TLERGIE, AR R A EbabRRMRARE,
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(2) M4k, WAL KFERERT,
(3) MALRBEWIAA “BRAELEFLETRIIAEZHLRIEZL,

W2, A GRS bk =FhC R e 76 & X AN 8 Z AT, RITEET —
T4 T %/~ (Business Presentation)

—. M akE RS Bor

ebr b, RSB EE A TR Bk B 69 BT B R SR TG B MR
T4 R 25 B IBCAEZE 0, K 3 o5 DR BB A DN, IR AT 55 BRI I TIX & Z (6],

QT B R o
(=R

Business Presentation

S5 R

Speech Making

JRER S5 R 5 AP Y DX B, R AR B X T ﬂﬁﬁlﬁmﬁ
BIEE T I, (R =3 ARAS R PR e, #PE AN S A 5 WAoo
TR B 95 3R VA SURA R 9 R N2, A7 26375 23 fh 1] T 7 45 51 W%
Hh— L] 2 B F R 55 UEE

. WOFEUR T BBR
AERFEARRME R 2 E T WE— 5w, 5w k- Rk, e
Yy e IR 55 W BT A A /0 1)
BiR— BRI THBHRR. AEXENRELIRAFERTEXL
BT B 8,
Decide on the required outcome. Define a clear purpose for the
presentation.
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TRARNEBFIF G, R TZH, ROUESHEEARNAER.
Identify the audience. Gather as much information as you can about the
people who will attend the presentation.

WERTER %%W%LMEMAEE%EE%E%O—Aﬁﬁﬁﬁ
ERETEHASRUESHALMURTENEE, AR EE CHE
HiE 2,

Decide what is needed to achieve the outcome. An effective
presentation delivers as much information as the audience members
actually need—not everything the presenter knows.

REZRAR. BRAFRNBEARULAE—HEIBAIR, RAEREES
A EXA,.

Decide the best way to meet the needs of the audience. Presentation is
not the only way of communicating with groups and should only be used
when they are genuinely appropriate.

BEVLENER. ZREZHVRRSATIRNER.
Collect your information. Decide what you need to say, and collect the
relevant information.

R RNEREM, TRNBFEANEUAERENER, ABCH
BTREE—TESNTEE.

Select a structure for the presentation. Different structures are
appropriate for different kinds of presentation. Decide on a suitable
layout for your presentation.

THER. NECHBESETAES—HBRFEANER.
Prepare a script. Create a detailed version of your presentation and
decide what form it will take for you.

BitHEHEB SN R BB, KRILE, MABINAZMRH G
NEEREEE, 1€ "BUX, Erk",

Design and create your visual aids. What your audience see can be as
important as what they hear. Don't settle for second best.
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BiRA ST HH. FEOEHSISERENRRENRY.
Rehearse. Practice really does improve performance—and has other
advantages as well.

MR+ WAHHEN, SERFHHGIREIGEIEESRENR.
Do it! Give yourself the best chance of success in the presentation
room.

=. Wil

T TRSEA T PROMIRZ G, FATHERE —FIILTEAREEFI,
TEFRANTE T REEE, 7 55 R b sl Uy AU B

XFFRISGFBURT , A —RARNE MBS K8 F 55 B TC kA
BIBURBOR . ERREDIE, A8 AR AL TRCR

REATLARIE—T, 28 20l X FE i o - ﬁﬁfﬁkﬁﬁ%T%ﬁ%ﬁ
ERMEEENNE, BRI R 5 RO 3 SR W K 4, SRR
TR S, AR A A B3

%

\‘ Why

PHLBRAED , ﬁl’ﬁAﬂEﬁi# ?

‘

FEHIEH, RGBS ST A T g — 2 U ARA B A 45 AR
Frid B BRI A B o ik A TR R ) i AR i A P 2 B v, i T
ARHAME R, Flan, R L b A r e, RS ERIRACH:

e ji4kiEF (body language)

o 5Z35if K 4% (vocal style)

o Hk SR A A A SF (presence and charisma)

WA, KRFERBHE A S NZ RIS, Joie & 8 % 09 X if i) ol 2 A A iFiE,
AEE 18 32 W T 459 L 10 755 B Jn o
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RS HHATEEFH

() Maze

FERFBURX —UR, A —HA 0BT REMCESTTET M. XARFR
HIRE FE A WA 20, B S W R AL B KRR - 54622 (Albert
Mebrabian) #HH A& I ELEHKE, A TLRIE—X—, BRI ZHM ALK
WG, FEEAE A ARRBRR, XA R EAESCH T & L E AR,

@ﬂmmmmnm
7 Visual-55%body language)

R 38% (7 BhEE)
U/ Vocal-38%tone of voice)

EETR- 7% &)
Verbal-7%(words)

R, FEX =Ry X A RS W IR I A SEm i, I ARAZTR
RS EFEARBAR LSS, I AR BRI A S AT o) B, 17 S X 33 46 £ B 1Y
R BARA P, FEBLSA TS R, TRATIEATHE B O A S 0 25 BE A ) 3o 2 5
MERR, A2EEHEZEN.

O BiEESAIESEE

PLBEAZ I A4 TSI A TR AT FRATT AT A28 B A3 5 ikl . A, ME
ARG AT A A T AT =, O i ) () R 2 AR R AR, TR
oL, BAES MR, WS B R BAGE = B AR e

RERETRACHIETERE? RICHUE RN, &2 RA A mia? i
ERER, R, ERPFEE? REAEEREAERNEMAL, I EES A
R, WEREE—MRAIFFELC o AP T X —ERKER, EHEE
EIRE, X TR 5 AT iEE L ARRR L.

EFE EEIEA Frfe2ia X
(speed) ( tone of voice) ( perception)
KEER 8% EERAKA BFHMEREHN
(UK & US) ( slow) (lower than average) ( powerful & credible)
PR3 =l FEENTMEFEGEHN
(fast) ( high-toned) (lightweight & untrustworthy )
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K R EE, RBAYKFAEMTH F KBS E, MAEEETE, FE
EEEE, HACRATRESE L.

mFHBREEGBAES . EUFARMERE A FH, o a5 E R 6
HERSRAE S BEREEENER. MFEAEASTHE, SRR
HEFMARE,

O =T EEnRs
FRATTAT B SRE ) — A 5

BB ESN—FERELNANFRAFT S, ERKWEHFZE, KITH
F, —MBFHALETHE, A EFEFRECER, K, HERECHAE, #HF
RERREAZTHE L W LRLIAROBY, KETERERTHMEAR
Ko T — 4k, erl THHE—4L, REXFEMHeHEL, RARDR
FHELERLHEE — . LHNRETRHTF, RE#EAL & T R ARSATRAM
B, A —FEERANHHEHNERAKE: “Good moming, ladies and

gentlemen. May I start by saying how nice it is to see such a large audience? I think I

can safely promise you a very interesting and stimulating day...”

o, KFEBEEOMGEHARE “BREN" WBISMR? KEEGLMEERE
TRMBERESRABIAEXA? 016 BA A& SIS mMITE?

R, HEWARAFEA M S TIE RS AR L, BiRmp 4, Ef
AB RS AR R AR EALE . B ET . (H2NRE SR S5iEFEN . BUkE
B KAIREE, A NS HEEMEEE

BMEZ, AR EN SR, RARRERE VAR HEMER
RAgARBL, WA RRERNEA S, Ti2MAGEENL, — BARETHEXEA
BB EIEMAR, BANERERZSHEXET . W, —PZLHEIIWEHARE
AT RES AR A AP N2, S ERAFHARNT

XF “WAKFHE" W61, A5 T 1960 43 B i) S5 5 ke
T, mkEHe N 2 H el (John F. Kennedy) FlJE7a#s (Richard M. Nixon), J&
SAMTEEPREOR FEA LR, HRMAEREE e, Al RE, SR
IHEBOVTERS AT AR, B REBIKSE TR B N A FE SR RDE S T N, FrEL, KEB
ST ARERA N e AN E A . R, ERTAES R RCE A RHE AR T, K
RN R FEAEE, ERARERANANIES . & &SRB IE
BB T KK,
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o 7 95 33 |
RS R T2 F

Kennedy V S Nixon

F3 b, REREIRAG AR SR AU PR A9 E VRN, IE 2 RETE 2 1 R TR AN R AR
AN

BEAEFRGZIFRER R
( Explore Common Interests)

HERWHHFATERAA—NREARKE, THRELAEXH#ITRERTIZNS
S5RABATEERGW R, % WO RFE AT UAFERE., KT, KFEH.
EH. MAEE, F% KENERBEETHIAALFAAXRER.

EMHFRETLMARAAG KN BES, AHRARTHXEAY, o0
JFH WHRA”, GHNATERATETRNATRRAF T2 FROB N,
FIAARETHBEN 48 COERELN, NFHWXPX T HARLEZEEH
WL ERXENEREETRMBIER A,

Blim, ZERFPEKEHEE, WAL KEE: “Did you see the game
on television last night?” ( BF B & # 4% & b 98 79 7) 77 55 br L o & & 7T DA AR
% “Is football one of your interests?” ({43 E Bk A LM D7), {E2, W BXALH
At “I hope we can finish on time. I've got some tickets for the theatre this
evening. ” (FEAXTUREER, RETHBEKNE.) ERFE, BRAK
“Do you like the theatre?” ({RE R £E|BLFRD?), £ T LHHHN, AXKHET
ERARMEL “Yes” “Isee” HE “No”, £ ERERDEEN (Real
Madrid) s# VIR (Chelsea), HH I EFNEMF LK, REEKESH
KR, P, RTURGEERER, X2 TR LELAFEN —FHB.

THRE-SETFHFEAEMELELYT, AXRTUAXEREFTTLHBECTH
A, B E TR RS, FEREER,

10
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Clue

Response

Clue
Response

Clue

Response

Clue

Response

(1) That is great. I like white wine a bit more.
(2) I have a boy, too. He is staying with his grandpa at Florida for the summer.
(3) T like Greece too. Athens is amazing.

Example
Will it be a late Friday evening? I have to get up-early on Saturday for a
game of golf.
Oh, do you play golf, too?

I've just had a weekend break in France, sampling some red Bordeaux.

(1)

I just had a text from my wife that our two boys will come to Paris with

their school in the summer.

(2)

I think my favorite holiday was in Greece.

(3)

Answe

SOCPRE PR R A E TR, SXR S BN T ARE F H R AR AR, W
EICRTA, SRR A 3 AL, SRR S I AR TER . X FAESGE R
R EVRAKRBE, A OCHE MM E M 4 & B, TR A h, KK
i e AP B i A A R AZ — SRR TR AN

Intonation E AFE, EH

1. This brings me to the end (™) of my presentation. (™)

. Julie (™), could you say a few words () about meeting

the staff? ()

. Thank you (™) for your attention. (™y)
. Tosum up ("), rebranding our company () will make us

more competitive. ()
We'll aim to action these () points by the end of next
month. (™)

. Does anyone want to ask anything? ()

11



2

BB HRE
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MG ARG FRATAMER B, RATERER ) b A 2z A, —Bes ol B
FERIONEHR . THERIRADRE— T REAMAFRERE. #i.

Stress Eit HiFEFL,; AFEEL; / FHs

So, given the excellent pricing strategy and promotional
campaign, // and given the fact that we have a highly desirable
product, //| think we're onto a winner. //That means we'll be
able to establish ourselves in the market well before any similar
products become available. //In other words, we're sure of
success!

i %e
BXUESE— “EF" g

AN, LEEFE+2F LM, EELAEANEXREFHLETET A
W, TERNHEREELAEAERHEFALT

PE— T UEZETANEFAN, BEHTERE— K, BEFHMME
BAMK— KT EENA IR, UTHAANEE,

FREWHTERABHAMR, EEFHAEMMTHRE, 2BRLELCH K
FHE RN T AHEXE, AEXBREHRAAETF, E5NWANENEFE
FLEEEMAS, XHEHPREEENERELE.

BA—EBEFHUFHZERALSALN, BFHAEERE, X7 HHHAE
e 3 R

ERG XY, HHEMNEEEXRNAER, RAXTRENER, XE19
HLHFLFAFRYSTIXBFNET: “TEBELATE mHEART/BRT K
/RBRTIR (XECEEELRELET ).

WEH—REMARE 2R (AHEERY) BF, LREUTLE
A, i () ERATHREERANEHE. A2EH, REAHFRLAL TR
FYXTNEA, TRT HFLENRETREA, RBRIBAEF

EEH—REAERLEMETFNRRESETEMABEF

12



