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, long regarded as one
of the more mysterious countries of the Arabian
Peninsula, has only recently opened its doors
to tourists. An ancient land, with a rich history,
dramatic landscape, and diverse and 5
Oman was largely cut off from the modern world
until the accession to the throne of !
Oaboos in 1970. Since then this peaceful country
has developed slowly but deliberately, placing a
strong emphasis on retaining its cultural heritage
while moving into the high-tech era. Oman is
home to , a conservative but moderate

form of Islam that is quite distinct from both the

B} « % HF (Sultan Qaboos)
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and the

In Oman, the family comes before all else.
People place great value on the time they can
spend at home, and in relaxing and socializing
with friends. Their gentle pace of life contrasts
strongly with life in the West, and is reflected in
the way they conduct business. Traditional Arabic
culture cheerfully with all the

of modern life. Flashing signs, luxurious

new cars, and cell phones are all there, but the call

to prayer is heard on virtually every street corner,

and national dress is worn throughout the country.

Oman’s coastal cities have always been
outward-looking, their fleets trading goods and
ideas with . , India, and
Africa. Because of its great wealth and strategic
position, throughout its history this country has
been and conquered by a succession of
empires, each leaving its own unique mark, and
from the seventeenth to the nineteenth centuries
it ruled an East African empire of its own that

included the island of
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