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The End of the Book?

Amazon, by far the largest bookseller in the country, reported on May 19 that
it is now selling more books in its electronic Kindle format than in the old
paper-and-ink format. That is remarkable, considering that the Kindle has
only been around for four years. E-books now account for 14 percent of all
book sales in the country and are increasing far faster than overall book sales.
E-book sales are up 146 percent over last year, while hardback sales increased 6
percent and paperbacks decreased 8 percent.

Does this spell the doom of the physical book? Certainly not immediately,
and perhaps not at all. What it does mean is that the book business will go
through a transformation in the next decade or so more profound than any it
has seen since Gutenberg introduced printing from moveable type in the
1450s.

Physical books will surely become much rarer in the marketplace. Mass market
paperbacks, which have been declining for years anyway, will probably
disappear, as will hardbacks for mysteries, thrillers, “romance fiction,” etc.
Such books, which only rarely end up in permanent collections, either private
or public, will probably only be available as e-books within a few years.
Hardback and trade paperbacks for “serious” nonfiction and fiction will surely
last longer. Perhaps it will become the mark of an author to reckon with that
he or she is still published in hard copy.

As for children’s books, who knows? Children’s books are like dog food in that
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the purchasers are not the consumers, so the market (and the marketing) is
inherently strange.

For clues to the book’s future, let’s look at some examples of technological
change and see what happened to the old technology.

One technology replaces another only because the new technology is better,
cheaper, or both. The greater the difference, the sooner and more thoroughly
the new technology replaces the old. Printing with moveable type on paper
dramatically reduced the cost of producing a book compared with the old-
fashioned ones handwritten on vellum, which comes from sheepskin. A
Bible — to be sure, a long book — required vellum made from 300 sheepskins
and countless man-hours of labor. Before printing arrived, a Bible cost more
than a middle-class house. There were perhaps 50,000 books in all of Europe in
1450. By 1500 there were 10 million.

But while printing quickly caused the hand written book to die out,
handwriting lingered on well into the 16th century. Very special books are still
occasionally produced on vellum, but they are one-of-a-kind show pieces.
Sometimes a new technology doesn’t drive the old one out, but only parts of it
while forcing the rest to evolve. The movies were widely predicted to drive live
theater out of the marketplace, but they didn’t, because theater turned out to
have qualities movies could not reproduce. Equally, TV was supposed to
replace movies but, again, did not.

Movies did, however, fatally impact some parts of live theater. And while TV
didn’t kill movies, it did kill second-rate pictures, shorts, and cartoons.

Nor did TV kill radio. Comedy and drama shows (“Jack Benny”, “Amos and
Andy”, “The Shadow”) all migrated to television. But because you can’t drive
a car and watch television at the same time, rush hour became radio’s prime
times, while music, talk, and news radio greatly enlarged their audiences.
Radio is today a very different business than in the late 1940s and a much larger
one.

Sometimes old technology lingers for centuries because of its symbolic power.
Mounted cavalry replaced the chariot on the battlefield around 1000 BC. But
chariots maintained their place in parades and triumphs right up until the end
of the Roman Empire 1, 500 years later. The sword hasn’t had a military
function for a hundred years, but is still part of an officer’s full-dress
uniform, precisely because a sword always symbolized “an officer and a

gentleman” .
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Sometimes new technology is a little cranky at first. Television repairman was
a common occupation in the 1950s, for instance. And so the old technology
remains as a backup. Steamships captured the North Atlantic passenger
business from sail in the 1840s because of its much greater speed. But
steamships didn’t lose their sails until the 1880s, because early marine engines
had a nasty habit of breaking down. Until ships became large enough (and
engines small enough) to mount two engines side by side, they needed to keep
sails. (The high cost of steam and the lesser need for speed kept the majority
of the world’s ocean freight moving by sail until the early years of the 20th
century. )

Then there is the fireplace. Central heating was present in every upper-and
middle-class home by the second half of the 19th century. But functioning
fireplaces remain to this day a powerful selling point in a house or apartment. |
suspect the reason is a deep-rooted love of the fire. Fire was one of the earliest
major technological advances for humankind, providing heat, protection, and
cooked food (which is much easier to eat and digest). Human control of fire
goes back far enough (over a million years) that evolution could have produced
a genetic leaning towards fire as a central aspect of human life.

Books — especially books the average person could afford — haven’t been
around long enough to produce evolutionary change in humans. But they have a
powerful hold on many people nonetheless, a hold extending far beyond their
literary content. At their best, they are works of art and there is a tactile
pleasure in books necessarily lost in e-book versions. The ability to quickly
thumb through pages is also lost. And a room with books in it induces, at least
in some. a feeling not dissimilar to that of a fire in the fireplace on a cold
winter’s night. '

For these reasons I think physical books will have a longer existence as a commercial
product than some currently predict. Like swords, books have symbolic power.
Like fireplaces, they induce a sense of comfort and warmth. And, perhaps,

similar to sails, they make a useful backup for when the lights go out.

New Words

paperback n. YRIHEA, FEEA

decrease vi. W

(To be continued)
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l. Reading-related Tasks

Task 1 Comprehension of the Text

Directions: In this section, you are going to read ten statements attached to the text.
Each statement contains information given in one of the paragraphs. Each paragraph is
marked with a letter. Identify the paragraph from which the information is derived.

You may choose a paragraph more than once.

1. Authors still published in printed versions will be considered important ones.

Do

. Some people are still in favor of printed books because of the sense of touch they
can provide.

The radio business has changed greatly and now attracts more listeners.

Contrary to many people’s prediction of its death, the film industry survived.
Remarkable changes have taken place in the book business.

Old technology sometimes continues to exist because of its reliability.

N O O A~ W

The increase of e-book sales will force the book business to make changes not seen

for centuries.

A new technology is unlikely to take the place of an old one without a clear advantage.

© 0o

. Paperbacks of popular literature are more likely to be replaced by e-books.
10. A house with a fireplace has a stronger appeal to buyers.

Task 2 Blank Filling

Directions: In this section , there is a passage with ten blanks. You are required to select
one word for each blank from a list of choices given in a word bank following the
passage . Read the passage through carefully before making your choices. Each choice in
the bank is identified by a letter. You may not use any of the words in the bank more

than once.

Questions 11 to 20 are based on the following passage.

Wise buying is a positive way in which you can make your money go further. The
way you go about purchasing an item or a service can actually (11) you
money or can add to the cost.

Take the (12) example of a hairdryer. If you are buying a hairdryer,



you might think that you are making the (13) buy if you choose one whose
look you like and which is also the cheapest (14) price. But when you get it
home you may find that it takes twice as long as a more expensive (15) to dry
your hair. The cost of the electricity plus the cost of your time could well make your
hairdryer the most expensive one of all.

So what principles should you (16) when you go out shopping?

If you keep your home, your car or any valuable (17) in excellent
condition, you’ll be saving money in the long run. Before you buy a new
(18) , talk to someone who owns one. If you can, use it or borrow it to check

it suits your particular purpose.

Before you buy an expensive (19) , or a service, do check the price and
what is on offer. If possible, choose (20) three items or three estimates.
A) best B) item C) possession D) save
E) from F) with G) simple H) material
D element J) in K) model L) easy
M) adopt N) reason O) appliance

Task 3 Reading Comprehension
Directions: There is one passage in this section. The passage is followed by 5 questions.
For each of them there are four choices marked A), B), C) and D). You should

decide on the best choice .

Japan is getting tough about recycling — and not in the paper and plastic kind of
way. Recently, the country requires that all electronic goods — TVs, VCRs, stereos,
and more — be recycled. But recycling will not be left to consumers, instead, the
devices will be sent to the original manufacturer for proper disposal.

The new law poses a few challenges to manufacturers who are now rushing to set
up collection networks and perfecting techniques to disassemble and recycle older
products.

With an eye toward the future, they are also integrating easily recycled materials
into new products. Plastics, a major component of most electronic products, poses a
particular obstacle because their quality becomes worse and worse with age, losing
strength and flexibility even if reprocessed.

NEC Corp. overcomes this problem by creating a plastics sandwich, in which the
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filling is 100 percent recycled plastic and the outer layers a mixture of 14 percent
recycled material.

The resulting plastic has sufficient strength and toughness for use as a case for
desktop PCs. The company, in cooperation with plastic maker Sumitomo Dow, has
also developed a new plastic, which engineers claim retains its mechanical properties
through repeated recycling. NEC uses the plastic, which is also flame-retardant in
battery cases for notebook PCs.

Meanwhile, Matsushita Electric, maker of the Panasonic brand, is avoiding
plastic in favor of magnesium. Magnesium, says the company, is ideal for recycling
because it retains its original strength through repeated reprocessing. Matsushita has
developed molding techniques to form magnesium into the case for a 21-inch TV.
Unfortunately, the magnesium case and energy-saving features make the TV about
twice as expensive as an ordinary model. The company hopes, however, that increased

use of magnesium will eventually bring prices down.

21. According to the present regulations of Japan, the recycling of paper and plastic
will be the responsibility of
A) the government B) the manufactures
C) the consumers D) the sellers
22. Which of the following is NOT the character of plastics?
A) Most electronic products contain plastics.
B) It retains its original strength through reprocessing.
C) Recycled plastics can be integrated into new products.
D) Plastics will lose flexibility after a certain period of time.
23. According to the passage, the term “plastic sandwich” refers to
A) a kind of sandwich-shaped toy made of plastics
B) a kind of plastics with different integration in each layer
C) a kind of plastics with maximum strength and flexibility
D) a kind of plastics made of 100% recycled materials
24. In the passage, it is implied but NOT stated that
A) disposing the plastics is one of NEC Corp’s businesses
B) magnesium is an ideal material for the case of TV
C) 21-inch TV with magnesium case isn’t very popular so far
D) magnesium must be better than the plastics
25. The author writes this passage in order to

A) inform B) instruct C) predict D) persuade



Il. Translation

Directions: For this part, you are allowed 30 minutes to translate a passage from

Chinese into English .

#RIE (naked marriage) 2 —M BT S E T X IR BARAEFF BAEE A
IMEFL A BEE H B EERA B, RO B IER S5 0. X A4S 1§ AR R A
RA 9 uik. IAFR AR EJ) BOK T HL3R 8 2 A% B30 5L W A0R 5 P4 IR
KEBEREDBEFNEREFR P EHSE. T2 ABHEGRERN N AR EZFR
A

lll. Writing

Directions: For this part, you are allowed 30 minutes to write a short essay entitled On
the Popularity of Micro-blog following the outline given below. You should write at

least 120 words but no more than 180 words.

1. Bt O AT I 48 2 &
2. W RRE AR
3. TEVRE R KA R AT 2o 155 1

Part III Listening Comprehension

Activity 1 Understanding Short Conversations
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New Words and Expressions

administration n. 47 ; &% out of the way 4&iZ 4§ ‘
) diamond ring 45 % .45 security n. %4 ]
. pay one’s own way #i 528 % % A fill out 3.5 :
; Proper Names

Simon &% (% F %)
Seattle & A
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Directions: In this section, you will hear 8 short conversations. At the end of each

conversation , one question will be asked about what was said. Both the conversation

and the question will be spoken only once. After each question there will be a pause.

During the pause, you must read the four choices marked A), B), C) and D), and

decide which is the best answer .

10

. A) The man hates to lend his tools to other people.

B) The man hasn’t finished working on the bookshelf.
C) The tools have already been returned to the woman.

D) The tools the man borrowed from the woman are missing.

. A) Give the ring to a policeman.

B) Waiting for the owner of the ring in the rest room.
C) Hand in the ring to the security office.
D) Take the ring to the administration building.

. A) Save time by using a computer.

B) Buy her own computer.
C) Borrow Martha’s computer.

D) Stay home and complete her paper.

. A) The man doesn’t have money for his daughter’s graduate studies.

B) The man doesn’t think his daughter will get a business degree.
C) The man insists that his daughter should pursue her studies in science.

D) The man advises his daughter to think carefully before making her decision.

. A) The cinema is some distance away from where they are.

B) He would like to read the film review in the newspaper.
C) They should wait to see the movie at a later time.

D) He’ll find his way to the cinema.

A) He has been to Seattle many times.

B) He has chaired a lot of conferences.

C) He has a high position in his company.

D) He lived in Seattle for many years.

. A) Teacher and student.

B) Doctor and patient.
C) Manager and office worker.

D) Travel agent and customer.

. A) She knows the guy who will give the lecture.

B) She thinks the lecture might be informative.



