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PREFACE BY THE EDITOR WOLF D. KARL

Hotels are the oases of rest for a nomadic society which has
declared the entire globe to be home. After having become
more or less accustomed to sedentarism over the last ten
thousand years and having adapted to stable conditions, since
the beginning of the third millennium, the world’s peoples
have entered a phase of a worldwide and relatively well

organised migration. Maximum flexibility, curiosity and a love
of experimentation characterise the spirit of the age.

Each temporary dwelling space must feature the same
qualities as the four walls in which we live. In precisely this
way, the hotel forms the recreational centre in which we can
relax and chill out. Hotels as homes must have at least the
same feel-good qualities as a private home. The philosophy of
life in hotels aims at creating an atmosphere in which
friendships are made, an atmosphere which appeals to the
senses and which prompts a mood of enjoyment.

In addition to “dolce-far-niente”, the pleasures of sweet
idleness, the interior processes must also be influenced by
invigorating characteristics. The design message always
results in two different appeals: it aims at both calming and
stimulating. The philanthropic design model combines the
emotional with the useful. Sensuous satisfaction is also an
expression of physical wellbeing.

Gentle colour shades rather than high-contrast ones, round
rather than angular shapes, comfortable rather than stylish
design, harmony rather than pure aesthetics, gentleness
rather than cool elegance serve us as emotional reflectors for
improving the quality of the atmosphere.




The Colours of Hotels are encoded
according to the RAL DESIGN System. The
colour shades can be adjusted by means of
established printing and dyeing techniques
on the basis of purely herbal natural
pigments, especially in the case of natural
fibres.

This is especially desirable when using
textile products that have a physical effect.
The formulas are issued by Rubia Natural
Colours, NL for textile products, leather,
paper, and cosmetics.
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INTRODUCTION

This book is a design research paper and an academic study,
a creative workbook and a set of instructions for inviting,
atmospheric and exhilarating ambiences. It is also an
analytical fact book and, equally, an experimental design
template. The colour-analytical part of this book is based on
an academic study that focuses on colour combinations in
hotels already designed or planned, as well as on further
subject-related design contents. For this, we analysed 120
terms from the hotel world according to colour, shape and
content profiles. We wanted to know in advance exactly what,
for example, “international”, “nostalgic”, “luxurious”, “discreet”,
and “plain” look like. On page after page, we develop
recipes for design; the research paper functions like a recipe

book and can be used to stimulate, refine, reduce and perfect.

Our main objective is to create a hotel book with beautiful
rooms in which one simply feels comfortable, whether it is
5-star accommodation or a homely country hotel with all
imaginable amenities, whether it is a 7-star hotel de luxe for
minor and major millionaires, or whether it is simply a rustic
mountain chalet or a stylish small town house with a home-
like setting. We want to show a broad range and present both
simple and fascinating interiors.

By way of examples we want to find out why we might prefer
staying in a hotel with a classic style to staying in what is
explicitly a design hotel. We are looking for the minor and
major competitive differences. The reason why we prefer
staying in this or that hotel can rarely be reduced to the
question of it being cheap or expensive. A warm welcome
does not equate to a room at the right temperature. An
excellent chef is no guarantee for comfortable seating in the
restaurant. Sparkling clean and neat guest rooms are not
actually evidence of friendly service. It is the sum of its various
characteristics that makes staying in a hotel an unforgettably
pleasant experience or a nightmare.

The classification system separating hotels into categories may
serve as an indication of satisfaction or lack of satisfaction, of
the actual quality of one’s stay and of its facilities. However,
what does the best internet equipment or the most splendid
hammam, the most elegant fitness centre and the freestanding
bathtub in the middle of the hotel room mean to us if we are
neither internet junkies, nor wellness-oasis fans, fitness freaks
or living-room-slash-bathroom enthusiasts? We do know that
even the hotel guest who is critical of alcoholic drinks will not
avoid the cosy hotel bar if its design is atmospheric and if it
serves as a meeting place for the elegant, the beautiful, the
interesting and the charming, inviting all to linger, talk and
listen to music.

The most pleasant hotels are the ones that combine
communication and distance, aesthetics and dignity, opulence
and reduction, zeitgeist and nostalgia, calm and stimulation,
urbanity and homeliness, cordiality and functionality, individual
service and collective attention.

The most important quality and feel-good characteristics that
constitute a hotel are references to the location and the
landscape, to architecture, interior design, in-house culture
and service. Numerous other elements certainly also rank
among the essential attributes that turn a hotel into a symbol;
among these, the emotional contents are always at the top of
the satisfaction scale.

Human beings are at the centre of our academic and design-
oriented study. We take them very seriously, and that is why we
take them under our philanthropic wing. Their idiosyncrasies
and peculiarities make us grow even fonder of them.
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Only rarely do we like, accept and love our friends
because their intelligence and reason appeals to us.
Instead, we are enchanted by their droll otherness,
creativity, their imaginativeness as storytellers and
their originality.

In this book, we disclose many a secret wish. We
learn more from people’s feelings than from their

cognitive and reality-related responses. Our
research and studies, their decoding, the expertise

we have acquired, the love of detail and of the
grand design are the subject of this book.

We hope that the readers of this book will make
keen use of its creative contents. The enclosed
template helps readers in that it makes it easier to
focus on idividual colour fields. We have attached
great importance to illustration and product details
in order to demonstrate that it is indeed the case
that individual results are preconditions for the
success of overall impressions.

The Dutch philosopher Huizinga suspected that play
is the foundation of culture. We believe that
attempts, experimentation and even chaotic trials
are just as essential to masterly achievements as is
the intellectual approach.
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THE TEMPLATE

The combined creative fields of theme groups list the essential
colours of each individual theme. Highly application-oriented
colour schemes can be developed with the help of the
template. This works in a playful, experimental way for all
colour-related terms represented in this book.

The template has a black and a white side with good reason.
Very bright shades can be better determined using the white
template: it modulates the single light shades in a more
nuanced manner. The black template, on the other hand,
brings medium to dark colours more densely and more
harmoniously together. It is not suited for very bright colours
because the contrast of the extremely strong bright and the
dark blurs the nuances.

The template also makes possible the creation of colours that
span a number of themes. Colour groups from the
reproductions of the research study can also be “searched”.
Frequently, this brings about surprising, creative and useful
results.
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HOTELS WITH LUXURY
APPEAL: FROM THE
LUXURIOUS TO THE
EXPENSIVE

There is nothing better than being a member of a democratic
civil society and living in a castle, if only sporadically. Plenty of
stucco on the ceilings, rooms with ceilings four and a half
metres high, a freestanding bathtub with lion-paw feet,
brocade in front of the three-metre high windows, tassels and
cord edges on cushions and upholstery, as well as baroque,
rococo or Empire armchairs that offer ample room for two
people. Bordeaux-red fabric covers the walls. On the
sideboard stands a huge vase with fresh gladiolas.

At the table d’héte, the guests come together in the evening in
sober suits and elegant dresses; trouser suits are frowned
upon, as are casual athlete’s uniforms with logos on their
collars. Even if the great meal includes 14 to 20 people of
various age groups and different nationalities, the evening
will, thanks to skilful moderation by the host or hostess, be
judged a success due to entertaining conversations and
charming chats.

Of course the menu, the wines, the table decoration, the
ambience and the gentle lighting, supported by lighted
candles, should also contribute to making the evening
unforgettable.

Small private hotels in France, England and Italy still cultivate
this form of hospitality. Why do they have to remain an
insider’s tip? Imitation is definitely in order. Quality of living is
always a question of extraordinary ambience, of exceptional

guests and a dedicated hostess, but also of beautiful colours
and colourful anecdotes.

Such small and intimate hotels also reveal themselves to be
guarantors of informal understanding among nations because
the guests are invited to participate in multi-national dinners.
It is amusing when 16 people sit at a table with an joint verbal
treasure of two to three dozen living languages, and have
great conversations. There is always an interpreter translating
from one language into another while the next one conveys
another idiom. Impatience would not be appropriate, and
neither would be the certainty that one can exclude the
possibility of a misunderstanding.
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- 014 : luxurious - prestigious - high-end - exclusive
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072 premium - world-class - garish - dandified

088 enriching - top-notch - discerning - expensive
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