[HEMLERY] 5k

P
EAHE ML

PRACTICAL ENGLISH SERIES
BUSINESS ENGLISH

it RoHE =

) Ao
gk s o il FEAXTF
BRI ]

S0MBIEIIBRIT, HFIBMIRHENRR

EEX PRt i F 1SS
AnnyRLENIEITIE

B = L & R B QOE B



BN RS

PRI

BRIBCRE ML=

i RELHE E

PRACTICAL ENGLISH SERIES
BUSINESS ENGLISH

CB Maxgiusn Qmuure



EHBEMRSE (CIP) ¥R

WA LR oy / Bttt RI0HER. — K. BIRSCZ G, 20173
ISBN 978-7-5404-7938-1

1. M- 0. D Q% M. OFEiE—DiE V. DH3199

b R A BAECIPEEEF (2017) 450066395

OhHEEREXUERERAS . APRNEEERF. REMFAFT, £
AARBUEA AR EAXBAFEX. 8. HB. BRAFEABIRE, &
ERZR R

EAREIX:

Eif¥2)

LAI SHIXIONG ZHICHANG KOUYU CONGTOU XUE

R IENLE
£ & #ittfE Ra4E
H AR A B3
FERE: BF @ XEE
iy . BEUHE % R
BURY. SRL X %
FARE: FHEEDI B
BHEE: & OB kW
Hmigit: X
HARRTT: Wi L2t

(KW HHRERE - H—BS08 5  Hi%: 410014)
Fq HE: www. hnwy.net
B Rl JtEMEHREARAR
% 8. FEBE
F ZA: 880mm x 1270mm 1/32
F #. 211 TF
Ep . 8.25
R K: 20074E3 A 1R
Bl R 2017 4E 3 A% 1 KEIRI
+ = ISBN 978-7-5404-7938-1
E fr: 39807T

Fi% BB a5 010-59096394

1% -

010-59320018



| L :
Introduction )

BLET "BHERENLE" RIINPELRBEHHER, HRETHE
P 7 E23E, BAMFHEY "B @ 0BEMLE" RIAE, BHERER
HREFIEFTRE EZBNER,

R —ORFNKE—EERITZANTE, A, BIIMNFIEE
SJFEEERFEN, FrFAIEMIRERATERE LA BINEEN OREE,
FiFE XBIELEINH? ", BIOTEFDERKRXEENZIER "For here
orto go?'s BEit, FAVEHNELNT "#MiEOEMLY" X—RFIME, 18R
THEHLEOBEMMEAZTLKIHE, RIMNVOERRBEEHET, Z5EB
ZH. X—RINPBIF(EENLE) (HZTOIBALE) (£EFOENLE)
(RiEOIEALE) (BFEOBNLE) R (RFOFEMLE) A&XH, 2=
tk— R A BB ARELLRSINE AZ RN 3 2R T

. AFIOEAE, FIFFRA T A " NEEM, FEXESEA
THXE, NS EHFBEERRER, MEAEELRFHHNER. XREF
A, EFI0ENRLE, REENIEX ZIMFAEM KT 07" F0 "R
HNil%. MEANFEEXRBIBIAENOCNERD, TEEEAEEIEHR
EENHEMDEEINS,

tXTiciaRR, BMNXERRTHEXERFR, GELAEHENE. FR
SREBTANBRIAGZS, FIMBBEXTLSTTARE—FENETS
B, HATHEABNE ERIOEEE MR /S 0EF ( EF www.ivytw.com
HAMFBANE ) , ILREZINE ETINE, FLEMAR KK SIIRF,

RERLEERADA
it i



5 & Ipreface

IR A F S FE DS

WREFEIRE, FIWEOBELRAER, SRERIREF BFFFHIR
REH—OHENINE, BRARBEERERFH A0,

REFINIRTESRE "PREL. BRER HRN, BEHSXET
—TET, $EFH, TROENFERE, HAZENE—RBH TSR,
EOBHEL— S8BT,

KR OBBOERERFE.

1. 20
G FETREERFR, Wils S RFESDME
2. BH AN

FoWMBERXXAERNMEEN, BNRBLRESEFBOXFTS T
ENEE, ERTRUNEBRE, BRESARERFEATHLE,

3. FEPIN

REARBOEBOXNEABTET, AUERBEPX, HEXPXFXHH
TUERBPREFIGER, INBEHEEXRSEREERNER, &
REMNBPXAFEHAL,

4. 50T

RS RERUNFETNICK, LHBROBRT AR E., Eths
BT, BIAHBARI S RHEES RIRET A,



5. BRiZE& )

EERRHERFORE, BERSUTEFEXLAS, BAIRBHIRE,
SREAEERERIBET, ALEREAZLEZREARTREEENT R,

6. — A IGH A

RETU—ALNREA, BCEMNEEI LR, TIGIERE. X4
MEBTBEEARHERFNIGE, B, FT—EE—FARGEHNE,
REEATRMESRTE,

ZEULERZ, BEGERYE —ORANKEHAREEE, R6EHF
MR AR S S, (RAEERIEBOEFENRE, LRIITREEZEE, HERFS
EE. THERNES, AETRONBE, RERTIUSNEEENREDE
Bz, BiNbSEREHEENN EHS, LAXEERERIEIEDE!

HEROIERRZEY
Johnny R4 4




5] 15C

EBAAKRR. @K BIERKIS, THSW, HE HZ FHASU
Bk RHANANARETRKED, ST EVHBEGHEIFORES
F Johnny ZIHFTRHIH S 450, EH#HITETEINEAREDS
o U—R—1BTHHE, HZDUE, RELRENFERESTT

b}

.L

User's G

ek BEEMBW, HIER!

F—I MRtk
BfELC, £8E5

T
VAl

AEX, REICIZEE.

A, S e . . e e et e i et L S S

|| ER&i;T | Picture Dictionary 4 fos-o1

) John SMITH .
- e D
om—— ] » ———
* thocrm P
e —— e

résumé B cover letter
. U7 RS

F R
EX85, HAHK
XR X5 X #
Fo XEZFHEM
ERRF XX
MR
=L

!
&

A s o i

o

Chapter 1 R

Unit 1 fEfmEEaie Describing Your ldaat Carear

Orlander

Orlonder

What kind of career do you want? s
| want to work in marketing. | think © woulkd be an incredible
expenence working o intemational 3¢ Mot

O, then you have 1o e 1 10 sased o ditferent brands

“1 Absolutely. 'm already aware of current and future trends but |

Ortando

Grtando:

Otlanco

2 e e

Woukd need 1o Increase my knowledge of the media nd brareiy
You really know what you want! Excetient

+ You've been 3 journalist for about five years, right? Why did you

choose to be a journalié?

Well, l've always nadd un alfiniy (o aralytcsl writing and current

events. Plus, I'm interested in pottics.

I 3w what you're saying. | siways enjoy working on & team

especially when | ge1 0 use Imagination to deliver massiges using
a4 #4450, we Dot (1AtEhert our interests 10 our caceers

Definitely! What sbout your carees expectations?

| would Exprct 10 be able to commumicate crestively. and have

the freedom to analyze markety | akso believe that » marketing

106 would provide graat opperTunities for my personal growth
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|| {1488 | Vocabuiary and Phrases

1. campaign [ kem'pen | n. ( B2 BiEH) ) — R 51 Eh /E3)
™ : The ad carnpaign was designed to highlight the product’s unique functions.
RS EEDEARAA S LA REAE
2. be up to speed on T R AR
# . A sales manager should be up to speed on the needs of customers.
LERBEBE THEHOREE LR
3. branding [ ‘brendin] n. SR
#4: Successful branding allows companies to make profit.
i R w5 ] ok Tk g 3] R #)
4. have an affinity for L < SR
affinity [ ooty | n. B-4F
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@ | would prefer a vocation where the focus is interacting with #’J i f‘!_’;Lf’T?E
dlients and colleagues on a deep and personal level such as 117 ligE ,7 ME@
AT ot 5089 I 5 € A B
AETESNTH. i N =
© My ideal career would involve international business that allows fﬂ’ L”LK‘JEF"&
me to remain aware of local and-global s1ock orices ffm 'ETA gﬂ%{
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£ % % vocation, career, job JE& A TH " M FAFL L HHFEH LA,
a) vocation fif & “ L4 ", LHA-PA—LHRKFE |
#: Education is my vocation. :
ESEE RS }
blcareer 2R “ ik ", £HEI-PALTRIVTATOH LS LG i
#: | work as a school teacher as my career.
AFFREF ARG F L
c) job & ds—MFT A T4 p,
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Unit 1 #HiIAIELEEEV Dpescribing Your Ideal Career

Orlando:
Andrea:

Orlando:
Andrea:

Orlando:
Andrea:

Orlando:

Andrea:

Orlando:
Andrea:

Orlando:

H=Z%
 REENEDHEHEN Lk AASEERT SE—2RENEE,

B2
1\1 )J(T'

ZEFI

B>z
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ZEZI

'\ 101-02
What kind of career do you want?

| want to work in marketing. | think it would be an incredible
experience working on international ad campaigns.

Oh, then you have to be up to speed on different brands.
Absolutely. I'm already aware of current and future trends but |
would need to increase my knowledge of the media and branding.
You really know what you want! Excellent.

You've been a journalist for about five years, right? Why did you
choose to be a journalist?

Well, I've always had an affinity for analytical writing and current
events. Plus, I'm interested in politics.

| see what you're saying. | always enjoy working on a team,
especially when | get to use imagination to deliver messages using
visual aids. So, we both matched our interests to our careers.
Definitely! What about your career expectations?

| would expect to be able to communicate creatively, and have
the freedom to analyze markets. | also believe that a marketing
job would provide great opportunities for my personal growth.

| agree. Being a journalist broadens my horizons. That is one of
the main reasons | chose this job.

{REEB—FPEANL 0

W, BLRDAREBESHLEOETES, ,
wfE. HELEETRAERARNES, EROUBERABCHT
BTSRRI R MR,
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Unit 1 #HAEEAEERL Describing Your Ideal Career

D —RIMAE! BIREH ARV ERER? ’

- BHZEREIAE, FERSESNEEMTHH. REE
B TIERRHABTF S PIARKNNE,

BE%: REE. LENSHELIERAT., BhEREFXH TIENE

Hz—s

I] ELCIEMR I Vocabulary and Phrases

1. campaign [ kem'pen]n. ( WA B 44 ) — R ES /iEF)
#) . The ad campaign was designed to highlight the product's unique functions.
FEEES G ARAZ T RO RS,
| 2. beup tospeedon... T g R AEA
? 5] . A sales manager should be up to speed on the needs of customers.
b 52258 9% T MRV R E S KK,
3. branding [ ‘brendm ] n. & k4] &
#]: Successful branding allows companies to make profit.
‘ A 8 Fa i 8 5k TR 8] 3R A,
l 4. have an affinity for... EAFeees
' affinity [ a'fmotr ] n. B4F
%] : Peter has a special affinity for books.
P
|
\

BAFE s
5. analytical [ zena'litikl ] a. 54749
#] . This course helps students to develop their analytical skills.
FITRTHF AR THREA
6. avisual aid AL
18] : School teachers use visual aids to enhance their teaching.
FREIFA] AL S0 H R BT
‘ 7. match...to... HBeneees o
! #). 1always match my deeds to my beliefs.
i‘ RERMERAGITHITERGESL,
8. broaden sb's horizons 36 3 A &40 5
’ #]: Reading extensively helps to broaden my horizons.
* K E kil 3 W & T 368 69 B,
|
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|| SSH9 i Useful Expressions m‘}»o1-03

F2BE @ | would like to work as a financial counselor because | would like
to help prevent bankruptcies of small business owners.
KB EMEmE, BARBEETH/NESY R TFH™,

@ | would prefer a vocation where the focus is interacting with
clients and colleagues on a deep and personal level such as
psychology. ;
BHREXRNVRYZRBFHIUEMBZNRSEFHROBERRAD
ABEEESOIE,

© My ideal career would involve international business that allows
me to remain aware of local and global stock prices.
FHWBEMVESERFASIEE, IEREST B FOEREM
TH,

a financial counselor W 45 1]
bankruptcy [ ‘beenkraptst ] n. & 7* ; 4| ]
vocation [ vo'kefon] . 47k, HRk
psychology [ sar'kaladzr ] n. +& #2 5
the stock price iy
TR O | prefer jobs that involve a. great deal of communication with
customers.
&ttﬁgi”ﬁi'—iﬁgklﬁaﬁﬂ’ﬂﬁio

© I'm more suited to a job that requires more administrative skills
and fewer marketing skills.
RUEBREERERSTRENERIEHENNIIE,

® Dealing with people instead of dealing with machines or
computers would be ideal!

XN AR STEY, SATRENTEEISHERYN!

administrative [ od'mmostretrv ] a. 4749



