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Introduction

Argentina is a country that embraces much more
than gaucho, tango, polo, and football. Very unlike
its Latin American neighbors, it has evolved in
a distinctive way, and is quite different from the

expectations many visitors have of a stereotypical

Latin American destination.

The Argentinians have developed a style,
a language, and a way of life that are all their
own. They are a passionate, friendly, extroverted,
and, particularly in Buenos Aires, vociferous
people who have experienced the hardships of

cruel economic downturns and hyperinflation of

gargantuan proportions. For Argentinians there have
also been golden eras, when traveling abroad was
commonplace and, ironically, cheaper than staying at
" home.
Argentinians are stylish, sophisticated, and
quite homogeneous—mnot the multicultural society
| we find in many other countries. Neither very
disciplined in their everyday life, nor great team
players, they are, however, a nation of hardworking
and resilient people whose character has been

molded by external factors rather than driven by

internal values.
The waves of immigrants that arrived in the
twentieth century, mainly from Europe, brought

with them a wealth of knowledge and culture that

played a crucial role in the development of art,



