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PREFACE

Fs

City planning in Asia is facing the herculean mission to merge nearly uncontrollable growth and to adapt its structure
to fit the needs of the city's functions. The result is a massive grid of streets with huge blocks separated from each
other like islands in an archipelago. To reach the neighboring sites, people often has to walk huge distances or even
get a taxi.

As a result of this separation the real estate market is more and more into the super positioning of functions in one
big mix-use property. The offer they give is a place where people have again access to everything they need in their
daily life.

HOPSCA which includes hotel, office, park, shopping mall, club, apartments, is the attempt to generate a form of life
like it was in the smaller towns in former times. Slowly grown over time the town is reaching a necessary level of
integration and intervened network of functions. HOPSCAS is generating this immediately by using old city patterns
or generating astoundingly new concepts

Facing up to the situation given now in modern mega cities the next question ahead of us is how are we going to
deal with it. Do we intervene in the rapid concentration of functions leading to cities in the city or do we connect
again, weaving the "“Towns" into each other without violating the grid of transportation? In a time where people are
reinventing the city's life, whatever decision one takes, it is going to be a surprising one.
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Architect
COOP HIMMELB(L)AU / Principal in Charge: Wolf D. Prix

MIXED USE CENTER BAKU
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Baku, Azerbaijan

Visualization
Silkroad CG

The design for the Mixed Use Center Baku proposes a high density building complex as landmark in view from
the city and the sea. The hybrid composition of building elements is shaped by various factors: urban and climate
considerations, economies of structure and materials as well as the proposed heterogeneous program are all
combined in this complex design as a refined expression of their synthesis.

The high end Residential Tower sits on the south-west side on top a podium building containing the Shopping
Center, while the Five Star Hotel & Office Tower marks the building block’s corner in the south-east on Pushkin Street.
The horizontal strips in the Shopping Center's facade are shaped according to main people flows, entrances, traffic
circulation and surrounding public zones.

A special feature of the project is a spiral VIP ramp situated near the main entrance of the Shopping Center that leads
to a spectacular drop-off area on the upper level, 20 m above ground at the main lobbies of the Residential Tower and
the Five Star Hotel. Another highlight is offered as part of the Wellness and Spa Area within the Shopping Center: a
combined pool and aquarium feature that hovers like a huge glass drop at the core of the shopping event space. On
the roof level it serves as an outdoor swimming pool with a fully transparent glass basin for VIP guests and residents,
while doubling as a skylight to the shopping Center Atrium, the Shopping Plaza and Foyer level below. From there, the
visitors have a spectacular view on a large shark aquarium suspended from the Atrium ceiling which surrounds the
pool, in turn encircled by a spiral ramp which connects the different levels of the Shopping Center. Thus the visitors
moving upwards enjoy the view to the sky on sharks and bathers through aquarium and pool while being illuminated
by atmospheric water reflections of the natural and artificial light.
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THE RITZ-CARLTON .
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AT LA.LIVE
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Location
Los Angeles, USA

Photographer
Gensler / Ryan Gobuty

Area
464,515 m?

Conceived in 1999 as the heart of the international entertainment capital’s
downtown revitalization, the $2.5 billion L.A. LIVE boasts 5 million-square-feet of
entertainment, hospitality and office amenities. Anchored by STAPLES Center,
L.A. LIVE's mix of multi-size entertainment venues annually brings more than 600
live sports, concerts, major award telecasts, family shows and corporate events
to its 35-acre campus. Capitalizing on adjacency to major freeways, proximity to
mass transit, its vibrant streetscape and high footfall, LA. LIVE's unique signage
and LED features drive unprecedented sponsorship revenues. Two luxury
hotels with 1001 hotel rooms and spacious conference and banqueting facilities
have substantially increased bookings in the adjacent Los Angeles Convention
Center. L.A. LIVE's economic success extends well beyond its boundaries as
it also contributes an array of public benefits, including a one-acre plaza and
an extensive community benefits program while stimulating additional private
development into Los Angeles's urban regeneration.

Downtown
Los Angeles

1-10

1-10 110

The nearly $2.5B L.A. LIVE stimulated development of more than 2500 housing
units, a grocery store, retail space, and dozens of restaurants/cafes to create a
vibrant, high-density urban neighborhood. It is fully leased at or above market
rates and attracted marquee tenants such as ESPN, Regal Cinemas, Conga
Room, Grammy Museum, Lucky Strike Lanes, and a mix of local, regional and
national restaurants. AEG owns and operates STAPLES Center, Nokia Theatre
and Club Nokia. The convention center hotel adds 1001 luxury rooms and 80,000
sf of conference/banquet space. It has increased Los Angeles Convention
Center bookings by 20% to 30% in coming years. The project achieves an ROI
in excess of 10% based on sponsorship revenues exceeding 35% of EBITDA.
Beyond its economic performance, L.A. LIVE has brought thousands of mostly
local jobs, $18 million in new taxes and will attract more than 12M annual
visitors.
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