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|§ample Dictation H

The Internet

The Internet is the most significant progress in the field of communi-
cations. / Imagine a book that never ends., a library with a million
floors,/ or imagine a research project with thousands of scientists /
working around the clock forever. / This is the magic of the Internet. /
Yet the Internet has the potential for good and bad. / One can find well-
organized, information-rich websites. / At the same time. one can also
find wasteful websites. / Most websites are known as different Internet
applications. / These include online games, chat rooms and so on./
These applications have great power too. / Sometimes the power can be
so great / that young people may ecasily become victims to their
attraction. / So we need to recognize the seriousness of the problem. / We

must work together to use its power for better ends.
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|Sample Dictation 2|

Advertising

Advertising has already become a very specialized activity in modern
times. / In today’s business world, supply is usually greater than
demand. / There is great competition between manufacturers of the same
kind of product / because they want to persuade customers to buy their
particular brand. / They always have to remind their customers / of the
name and qualities of their products by advertising. / The manufacturer
advertises in newspapers and on the radio. / He sometimes employs sales-
girls to distribute samples of his product. / He sometimes advertises on
the Internet as well. / In addition, he always has advertisements put into
television programs that will accept them. / Manufacturers often spend
huge sums of money on advertisements. / We buy a particular product
because we think that is the best./ We usually think so because the
advertisements say so./ People often don’t ask themselves if the
advertisements are telling the truth / when they buy advertised products
from shops.
(4 #7]
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distribute samples, advertises on the Internet, television programs,
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Bample Dictation ﬂ

For many people in the west, New Year’s Eve is the biggest party
of the year./ It’s a time to get together with [riends or family / and
welcome in the coming vear./ New Year’s parties can take place in
different places. / Some people hold a house party, others attend street

parties,/ while some just go for a few drinks with their friends.
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(HEHZEMKE Kk f)di . W:New Year’s Eve, the year,
a time. the coming year, a house party,

(2) ) L B 8, Q. friends or family. street parties, a few
drinks.,
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