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Unit 1 Introduction to Tourism Industry

Introduction

The new millennium has witnessed the continued growth of interest in how
people spend their spare time, especially their leisure time and non-work time.
Some commentators have gone as far as to suggest that it is leisure time — how
we use it and its meaning to individuals and families — that defines our lives, as
a focus for non-work activity. This reflects a growing interest in what people con-
sume in these non-work periods, particularly those times that are dedicated to
travel and holidays which are more concentrated periods of leisure time. This in-
terest is becoming an international phenomenon know as “tourism” ; the use of
this leisure time to visit different places, destinations and localities which of fea-
ture in the holidays and trips people take in.

Tourism is now a global industry involving hundreds of millions of people in
international as well as domestic travel each year. Since 1950 — when interna-
tional travel started to become accessible to general public — tourist activity has
risen each year at an average rate of 7.2%, in 2010, there were over 941 mil-
lion international tourist arrivals. The industry (directly and indirectly) suppor-
ted over 235 million jobs in 2010, and the total is forecast to increase to just over

303 million by 2020. Travel & Tourism investment was more than $ 1200 billion
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in 2010 and should reach $ 2757 billion by 2020 ( WWTC). Tourism is one of
the biggest contributors to global economic and employment growth, in both de-
veloped and developing economies. Tourism has grown rapidly to become a major

social and economic force in world.

Definitions of tourism and tourists

Tourism

Unfortunately, there is no one single definition of tourism that can be cited
here as the definition that everyone adheres to. In fact, many different tourism
definitions have been put forward over the years. Historically, the first meaning
of tourism was the practice and theory of being a tourist. The French define
tourism as “the art to satisfy the most diverse aspirations which invite man to
move out of his daily universe”. The Webster’s dictionary defines tourism as “the
guiding or managing of tourists; the promotion or encouragement of touring; the

accommodation of tourists”. Other meanings exist, as the following
Tourism as the theory and practice of being a tourist

The original meaning of tourism, when the term was first used in England

“

around 1800, is the one reported in the shorter oxford English dictionary: “the
theory and practice of touring, traveling for pleasure.” Some modern academic

writers implicitly follow that definition, many favor something different.
Tourism as a sector of regional and national economies

Around 1910 a handful of European ecumenists began what was probably the
first economic research about tourism, studying economic implications associated

with the increasing numbers of international tourists visiting Switzerland and Aus-
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tria. They noted that the impacts were large and quite diverse. Tourism is vital
for these countries, due to the income generated by the consumption of goods and
services by tourists, the taxes levied on businesses in the tourism industry, and
the opportunity for employment in the service industries associated with tourism.
On a macro scale, the national economics derived benefits, notably in terms of
foreign exchange earnings, akin to traded export earnings. These projects lead to
research on the idea of tourism as a sector of the economy by economists.

One of the earliest definitions of tourism was provided by the Austrian econo-
mist in 1910, who defined it as, “total of operators, mainly of an economic na-
ture, which directly relate to the entry, stay and movement of foreigners inside

and outside a certain country, city or a region”.
Tourism as an environmental complex

In 1930s, some academics recognized that holiday trips have a more direct
and immediate benefit than anything on the macro-economy; they can be, in
general, good for the participants, especially working people from industrial cit-
ies enjoying outdoor holidays by the seaside or in rural settings. This led to the
beginning, of the “social tourism” movement, a political program aimed at mak-
ing holiday trips available to wider range of the community.

In 1941, Hunziker and Krapf, defined tourism as “the sum of the phenom-
ena and relationships arising from the travel and stay of non-residents, insofar as
they do not lead to permanent residence and are not connected with any earning
activity”. This definition is recognized by the International Association of Scien-
tific Experts in Tourism ( AIEST), an academic group based in Europe. The
advantages of this definition are its acknowledgments of wide-ranging impacts
and, probably, its vagueness, because from this base a very large number of is-
sues could be studied under the name of “tourism”. However, the definition is

demonstrably too vague, since it logically includes a great deal of human activity
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that few thinking persons would regard as coming within the scope of tourism. In
1976 Tourism Society of England defined it as “Tourism is the temporary, short-
term movement of people to destination outside the places where they normally
live and work and their activities during the stay at each destination. It includes

movements for all purposes”.
Tourism as a type of leisure, recreation activity

Leisure is often seen as a measure of time and usually means the time left
over after work, sleep and personal and household chores have been completed.
In other words, leisure time is free time for individuals to spend as they please.
Recreation normally refers to the variety of activities undertaken during leisure
time. Basically, recreation refreshes a person’s strength and spirit and can in-
clude activities as diverse as watching television to holidaying abroad. Recreation
embraces the activities undertaken during leisure time, so tourism is simply a
distinctive form of recreation activity.

As McIntosh, Goeldner and Ritchie (2009) indicted that any attempt to
define tourism and to describe its scope fully must consider the various groups
that participate in and are affected by this industry. Four different perspectives of
tourism can be identified :

1. The tourist. The tourist seeks various psychic and physical experiences
and satisfactions. The nature of these will largely determine the destinations cho-
sen and the activities enjoyed.

2. The businesses providing tourist goods and services. Business people see
tourism as an opportunity to make a profit by supplying the goods and services
that the tourist market demands.

3. The government of the host community or area. Politicians view tourism
as a wealth factor in the economy of their jurisdictions. Their perspective is relat-

ed to the incomes their citizens can earn from this business. Politicians also con-
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sider the foreign exchange receipts from international tourism as well as the tax re-
ceipts collected from tourist expenditures, either directly or indirectly. The gov-
ernment can play an important role in tourism policy, development, promotion,
and implementation.

4. The host community. Local people usually see tourism as a cultural and
employment factor. Of importance to his group, for example, is the effect of the
interaction between large numbers of international visitors and residents.

Thus, tourism may be defined as the processes, activities, outcomes
arising from the relationships and the interactions among tourists, tourism suppli-
ers, host governments, host communities and surrounding environments that are

involved in the attracting and hosting of visitors.
World Tourism Organization

Tourism WTO has taken the concept of tourism beyond a stereotypical im-
age of “holiday-making”. The officially accepted definition is; “Tourism com-
prises the activities of persons traveling to and staying in places outside their usu-
al environment for not more than one consecutive year for leisure, business and
other purposes. ” All tourism includes some travel but not all travel is tourism.
Three criteria are used simultaneously in order to characterize a trip as belonging
to tourism. The displacement must be such that:

® the journey and the stay take place outside the normal place of residence a
work, so that tourism gives rise to activities that are distinct from those of the resi-
dents and working populations of the places through which tourists travel and in
which they stay. Destinations are visited for purposes other that the taking up of
permanent residence of employment remunerated from within the places visited.

® Type of purpose: the travel must occur for any purpose different from be-
ing remunerated from within the place visited: the previous limits, where

tourism was restricted to recreation and visiting family and friends are now ex-

.5.



REFEEETVHEEE

panded to include a vast array of purposes.

® Duration; only a maximal duration is mentioned, not a minimal.

International tourism :

a. Inbound tourism visits to a country by nonresidents. Example could be
a part of France visitors away to China on a trip.

b. Outbound tourism: visits by residents of a country to another country.
Example could be: a family from Beijing going on holiday to Austria.

Internal tourism: visits by residents of a country to their own country ex-
amples would be; a couple taking a weekend break in their own country.

Domestic tourism: internal tourism plus inbound tourism ( the tourism
market of accommodation facilities and attractions within a country).

National tourism: intemal tourism plus outbound tourism ( the resident
tourism market for travel agents and airlines).

Traveler: any person on a trip between two or more countries or between
two or more localities within his/her country of usual residence. All types of
travelers engaged in tourism are described as visitors.

Same-day visitors: visitors who do net spend the night in a collective or
private accommodation in the country visited . for example, a cruise ship passen-
ger spending four hours in a port.

Tourists; The World Tourism Organization defines tourists as people who
“travel to and stay in places outside their usual environment for not more than one
consecutive year for leisure, business and other purposes not related to the exer-
cise of an activity remunerated from within the place visited”. Visitors who stay
in the country visited for at least on night; for example, a visitor on a two-week

vacation.
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The tourism industry

The most recent idea, widely in use and acceptance, is that tourism is an
industry. The tourism industry can be defined as the sum of the industrial and
commercial activities that produce goods and services wholly or mainly for tourist
consumption.

Neil Leiper indicated that tourism industry comprised seven sectors:

The marketing specialist sector comprises organizational units such as re-
tail travel agents, tour wholesalers and promotional agencies of national and re-
gional tourism organizations.

The carrier sector includes public transport specialists such as motor
coach, airline, railway and shipping lines.

The accommodation sector includes organizations providing lodging and
related services such as food and drink to members of the public on trips. Its
main location is in tourist destinations and it also functions at points along transit
routes. Examples are hotels and resorts, motels, traveler hostels, camping
ground and caravan parks. Private homes used by tourists visiting friends and
relatives are not part of any industry, but rooms in private homes offered to stran-
gers, usually for a price, would be included.

The attractions sector is made up of organizations aiming to provide tourists
with leisure experience of any kind. Its locations are mainly in destinations, and
also along transit routes.

The tour operator sector contains organizations that assemble or conduct
prepackaged arrangements for tourist. Ingredients packaged might be transport,
accommodation and attractions, using services drawn from organizations in those
sectors.

The coordinating sector includes units within government departments of

. 7.
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tourism and transport which attempt to coordinate operations or strategic develop-
ments of any other sectors of these industries. Policy and planning units in those
departments are often involved in coordination efforts.

The miscellaneous sector is the convenient basket category for leftovers. It
takes in souvenir, duty free, luggage and other retailers specializing in the
traveler-tourist trade, units in banks providing traveler’s checks and currency ex-

change, as well as can rental and travel insurance companies.

The growth of tourism

A variety of important factors contributed to the development of tourism dur-
ing the nineteenth and early part of the twentieth century. Mason suggested five
major reasons for the growth of tourism.

® A rise in industrial output associated with the industrial revolution that in
turn let to an increase in the standard of living.

e Improvements in transport technology, which led to cheaper and more
accessible travel. Railways and ocean liners appeared in the nineteenth century
and cars and aircraft in the first half of the twentieth century.

e The introduction of annual holidays towards the end of the nineteenth
century.

e Changing perceptions of the environment. Locations that were once
viewed as hostile, were now seen as attractive.

® An increasing desire to travel. This was related partly to improvements in
education and also to greater overseas travel, which was mainly the result of war.

This created interest in foreign locations and also overseas business travel.
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Tourism organizations

International organizations

World Tourism Organization (WTO) : began in its current state in 1975
but was previously known as the International Union of Official Travel, which be-
gan in 1925. WTO is recognized by the United Nations ( UN) giving it the right to
speak to governments concerning tourism issues. WTO consists of a mix of
130-plus governments and 350 affiliated private enterprises.

World Travel and Tourism Council (WTTC) ; was established in 1990
with members representing the world’s foremost leaders in the private sector of
Travel & Tourism. It aims to promote the importance of the industry as a genera-
tor of economic growth, encourage public-private partnerships, and persuades
governments to adopt policies that will allow the industry to thrive.

International Air Transport Association: is the global organization for

virtually all the international air carriers.
Regional international

Organization for Economic Cooperation and Development ( OECD) .
signed in Paris in 1960. OECD’s Tourism Committee reports on tourism develop-
ment and statistics of member nations.

Pacific Asia Travel Association (PACA): Founded in Hawaii in 1951,
represents 34 countries or areas in the Pacific and Asia. The common goal of this

organization is to be excellent in travel and tourism growth in this vast region.
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National organizations

United States Travel and Tourism Administration (USTTA)
The China National Tourism Administration ( CNTA ): Founded in

1964, CNTA is responsible for the growth of both international and domestic

tourism in China.
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Notes

1. Hunziker and Krapf, defined tourism as “the sum of the phenomena and
relationships arising from the travel and stay of non-residents, insofar as they do
not lead to permanent residence and are not connected with any eamning activity”.
MR AR AR R MEN EB A NIARMXRNERN, XA
AERBUKARR, HHANEEfTBRENTES.

2. McIntosh, Goeldner and Ritchie (2009) tourism may be defined as the
processes, activities, outcomes arising from the relationships and the interaction
among tourists, tourism suppliers, host governments, host communities and sur-
rounding environments that are involved in the attracting and hosting of visitors.
R AT LASE SCHEEWR 5 | MRk IFE LB, hTIE. kifrdlk. KRiE
BUN RAE X 498 RAEAE A=A M — IR AR R KB,

3. Tourism comprises the activities of persons traveling to and staying in
places outside their usual environment for not more than on consecutive year for
leisure, business and other purposes. JRUFRIE AN THM . Bk A
H 8BS T8 B P58 R AL T 7E AR B A 4245 B Al — S BT 3l

4. World Tourism Organization (WTO) R EIFHHARKASEH ALK
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