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Known from the Arena

Chen Xianchun (Gencral Creative Director from 2001 to 2011/Partner and Designer of anySCALE in 2012)

Each book shall have its own meaning. Then, what's the meaning of this book?

It has passed half a year since the editor asked me to write a book preface. I remember that they have called me for several times. As
there was some strange for me, I did not agree with them. I told them that they can send me some former samples and I would consider
about it. During the following long period, I have received many original typesetting samples from publisher. I also have received many
calls on discussing the opinions and suggestions on this book, which gave me a feeling that they were doing one thing with heart, not ma-
ture but very precious. Without any further consideration, my intuition leaded me to send my prepared two cases, which I was going to
leave to the other well-famous magazine publisher to them. After it, they asked me that whether I can write a preface for this book even.
What a greed request!

Before writing this preface, for same reason, I asked them to send me the prepared book. When receiving the documents, I invite our
company’ s designers to read them carefully and then propose their own opinion. For me, I spend time to read it time by time. The words
description is not my consideration, because it is an atlas book. In my opinion, the picture is the most real and effective information. Some-
times, the words even limit the different understanding about the picture for their different life experience. After all, the reading’ s value is
lying in the unique resonance between the reader and book.

The design industry has been developed in a rapid way, which gives many designers a feeling that they have found them oldish already
without even one second “stop”. To meeting people’ s requirements, they have tired for living. The strong requirements of business design
have allowed the design industry developing rapidly and also have killed designers’ soul by the exhausted work. If it is not that busy, the
draft drawings, plans, renderings, construction drawings should be design works. Any promising industry need a process of sprout, develop-
ing, growing, confusion, shuffling, turn to delicate. At present, we are staying at a “confusion” phase. The technology group are copying
the top designers’ latest techniques and “taking” their skills in a very rude and stupid way. The ideological group always takes another way
by isolating with the outside world. Therefore, their ideas are always strange but moan to “give”. The balance relationship between “giv-
ing” and “taking” is the key points to decide whether this industry can be developed in an orderly way or not. Living on design is easy, but
what should we do to position ourselves after addressing the living problem.

Design is a happy thing itself. We love our work so that we like to take design as our career but not only to support family. Designers

shall be full of passion. In fact, we are pursuing to realize our own dream. We can be individual, even need not be unity. However, we must



give our passion and talent to improve the standards for this industry. At this time, the simplest and most demanding is to slow our step
and calm our heart to sort up the existing project. We shall ask ourselves “are we in a perfunctory?” The customer requirements on design
may simple, but the designers are always pursuit for perfect and delicate forever.

Just because of it, we must charge ourselves continuously. It is easy to improve the technical part by keeping with the advanced tech-
nology like Autodesk , Adobe, Google, Corel, Apple and so on. However, for ideology part, it is better to reduce the existing ideas. We shall
try to empty our fixed methods but revive our pleasant and smart heart, like a naive child. The biggest price for grow is indifference. Per-
haps we have no way to go back to our childish time. Then, we can try our best to forget ourselves and return the children” s happy time.

Each time, when I see the children drawing on the paper what they want to draw, they all give me a big surprise. The teacher is at our
side all time but we even have looked for him for such a long time.

I met an experienced designer. Once a time, I visited his office. In the limited whole space, there were laying all his manual model and
manuscripts of years, big or small with all kinds of materials. Firstly, he stood in front of these cherished models and told us his brilliant ex-
perience vividly. Then, he said that he wanted to put these projects into book. Finally, he asked ma a question that why he felt stagnant for
a long period and the customers were fewer and fewer. I smiled to him without answer. Finally, when I was leaving, 1 told him that if you
could drop all your existing models, you would find the way.

The editor has ever asked me that whether the works have any problems. Of course not, most of our time is focusing on ourselves too
mush. In fact, nobody will care you too much. This works of this book come from different cities and areas. The regional character brought
to the works is vague, but their feature is clear. We could understand the overall standard of Chinese design market through this book. It is
similar to the martial arts in different classes. The maturity of the regional market has determined the works popularity. Even adopting a
same design technique, the difference of technique and understanding will affect the works and show a totally different sense. Even they are
similar, they are still distinctive. It is easy to understanding. The masters always have their own treating methods and they can merge them
into each new work without any traces. The style is formed by repeating these techniques. Each technique in this book, no matter how fa-
miliar with, can be part of your own elements. You could read it easily. If one day you find some permanent things, then it’ s your time.
Therefore, to designers, the meaning of this book is focusing on different cases. You can watch (not read) them carefully or easily. Then, go

back to your life, after waking, when you return your design work, you will feel easily and freely to charge the design by your heart.
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The advertising company in 2020
will be full of rainbow - an office
space full of both individuality and
cooperation. The rainbow ceiling ex-
tending from the public passage fo
the window allows you to keep a dis-
tance with the passage and enjoy
the open office space. The color of
rainbow ceiling extends as a ring
from the center of red color repre-
senting CIG to both sides; the meet-

010

ing room and the office are full of
painted glass which maintains integri-
ty with the rainbow color of the ceil-
ing; office furniture in the room is in
color of a ring rainbow in accor-
dance with the overall decorative
style and the rich colors show a vari-
ety of employees' personalities and
the ring shape shows the collection
of personalities.



Smarter manufacturing Top-class office integration
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Smarter manufacturing —— Top-class office integration
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Smarter manufacturing




