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Audax Textile Museum Tilburg
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Location:
Tilburg, the Netherlands

Designer:

Architectenbureau Cepezed, Studio's

Muller en van Tol

Photosgrapher:

Courtesy of Architectenbureau
Cepezed, Studio's Muller en van Tol

Completion date:
2008
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The museum is housed in the nineteenth-
century complex of the former Mommers &
Co Woollen Fabric Factory, and has recently
merged with the Tilburg Regional Archives. For
the purpose of a harmonious modernisation,
there has been a close collaboration with the
Netherlands Department for Conservation. As
a solution for the previous fragmentation of
functions and buildings, a strong new structure
has been designed. The complex has been
extended with a new enfrance building
and an archives storage department with
corresponding reading rooms.

Strategically positioned, the new entrance has
been designed as an abstract glass volume
which radiates accessibility and strongly
enhances the recognisability of the museum
and its entrance. It has a unique steel supporting
framework in the shape of a mesh-pattern
that has been left completely and openly
visible, presenting an intriguing contrast with
the historical qualities of the original complex.
Inside, a second smaller volume gives the
illusion of having refuted the law of gravity. On
the ground floor, the reception and museum
café are located. The inner volume contains
rooms for gatherings, meetings and education
and an auditorium cum multifunctional hall
with a capacity of one hundred people.

The architectural, constructional and installation
technical components of the project have

been integrated as much as possible. In doing
so, various textile applications that underline
the identity of the user have been used. The
fabric cladding of the archives is already an
example of this. In addition, textile stretch
ceiling systems with integrated lighting strips
have been used in both the new and existing
construction. The installations in the new
entrance building are situated against the side
elevation and are veiled by means of a fextile
stretch wall system. Externally, the front and
rear walls of the suspended volume are also
covered with textile.
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. Entrance hall and museum café

. Passageway

. Museum shop

. Exhibition

. Children & education

. Kitchen

. Museum offices

. Prospective exhibition of the Tilburg
tfown museum

9. Cloak room

10. Museum sidewalk café

11. Installations zone

12. Multifunctional hall

13. Foyer

14. Archives & depot

15. Installations archives

16. Prospective connections with the
Tilburg town museum and reading rooms
17. Vide

1N KT E E T
2.7EE

3. YIRS

4RER

5. )LEFMEE

6.5 %

7EMIEDAE

8 HAE/REHBYIERKR
9.7< g il

10. AfTiE T

1118 %X

12.BIhEET

137

14 EREMEE

15 EIHRE

16. i 5 &5 /R EAEWIEF F R Ep)EREL
17.8H=E

ONOOAWN —



, J \‘.l ‘;»I\\f‘
f >

4 4
SO

’“l!!!'v_ :

il




A

77 %

%
e
iz 2




1. Entrance lobby of the museum

2. Abstract glass volume with unique steel supporting
framework in the shape of a mesh-pattern

3. Museum café on the ground floor

4. Glass volume presenting an intriguing contrast
with the historical qualities of the original complex

5. Interior display of textile

6. Amazing lighting design of interior

7. Textile industrial equipments and fabric reference hall
8. Display of textile industrial equipments
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BMW Museum
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Location:
Munich, Germany

Designer:_
ATELIER BRUCKNER

Photographer:
Markus Buck

Completion date:
2008
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The new BMW Museum in Munich has a
modern, dynamic language: the language of
the automotive world. Opened on June 21st,
2008, it sets a new standard in the realm of
brand-focused museums. Along with the BMW
Welt, opened in October 2007, and the BMW
factory tour, the museum is the final component
of the BMW Triad, where two million visitors are
expected annually.

Outwardly, the houses present themselves as
homogeneous, luminous bodies with beaming
bright glass facades. The interiors are similarly
designed with a “White Cube" aesthetic,
creating a visual relationship between houses.
The differentiation occurs through the subject
assigned to every house. These subjects
include: Design, the Company, Motorcycles,
Technology, Motor Sport, Series and the Brand.
Each house speaks an independent and
individual language that is generated from
the subject. The identity of the houses can
be seen on all floors. The individual exhibition
rooms have common design elements,
which consequently appear on the different
floors and create a vertical and thematic
arrangement

The visitor enters the houses from the “street”
— in each case where a small glass floor
surface makes a clear visual statement of
differentiation. Large doorways into the
exhibits provide an unobstructed view into the

house, providing a preview of the exhibits and
sparking the curiosity of the visitor to lure them
inside. Visual axes stress connections within a
house as well as to neighbouring houses.
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1. BMW mode line 1. EEEAIT
2. BMW the brand 2. ED MR

3. Seminar 3. itig=E

4, BMW motor sports 4, £Di%
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6. BMW technology 6. %3I%
7. BMW design 7. E5igit

8. BMW motorcycles 8 =DE-E
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