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Unit 1

Overview of Tourism

, ﬂ Objectives

1. To master the basic definitions of tourism

2. To understand the common phenomenon of traveling

3. To know the general information of tourism in China

4. To understand the cultural differences between China and western countries
5. To cultivate a cross-cultural awareness

6. 1 FFk i 0 I 10 R SCAN L

ﬁ Leading=-in
World Tourism Day

Since 1980, September 27 has been celebrated by the World Tourism
Organization as World Tourism Day. This date was chosen as on that day in 1970,
when the Statutes of the UNWTO were adopted. The adoption of these Statutes
is considered a milestone in global tourism. The purpose of this day is to display
awareness that tourism is vital to the international community and to show how it
affects social, cultural, political and economic values worldwide. All around the globe,
tourism enterprises and organizations celebrate World Tourism Day with a variety of
special events and festivities.

At its Twelfth Session in Istanbul, Turkey, in October of 1997, the UNWTO
General Assembly decided to designate a host country each year as the Organization’s
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partner for celebrating World Tourism Day. Each year

@ " there will be a theme for this day, for example, in 2008,

ffl" 4 it was “Tourism Responding to the Challenge of Climate

| Change and Global Warming”, which was hosted in

India and “Celebrating Diversity” for 2009 held in Africa. This year’s World Tourism

Day celebration will be officially hosted by China under the theme “Tourism and Bio
Diversity” in Guangdong Province on September 27.

Sk

Situ?atrioinavl pial_pgug

Dialogue 1
Types.of Toi—/——————

) Professor White, a tourism expert is discussing with one of his
students Li about the tourism industry after he has given a

speech in the school multi-functional hall.

Li: Thank you, Professor, for your excellent speech and it is really marvelous
and helpful for us!

W: I’'m very glad you like it and you know this is my very first time to give a
speech to college students in China on the topic of tourism. It is amazing that
you are very good listeners and raised various interesting questions.

Li: While you also gave us very satisfactory answers, but you see I still have
some questions to ask you and want to listen to your further explanations
about tourism industry!

W: Go ahead, please!

Li: Just now you mentioned recent development in tourism and could you
possibly predict the future of it?

W: While it is a great question! As for me I think there has been an up market
trend in the tourism over the last few decades, especially in Europe, where
international travel for short breaks is common. Tourists have high levels of
disposable income and considerable leisure time, are well educated, and have
sophisticated tastes. There is now a demand for better quality products.

Li: So can we say the quality of tourism product will play a very important role




Li:

Li:

Li:
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in the future tourism market?

Absolutely right!

Could you give me some further explanations about the tourism product and
does it have very close relationship with the types of tourism?

It seems so, because it is really difficult to define a certain kind of tourism
product, and you know we have to realize there are different kinds of groups
of tourists.

I know, another question is related with my previous question. How many
kinds of new tourism are very popular and attracting?

You know “There are a thousand Hamlets in a thousand people’s eyes”.
In fact there are a few types of tourism attracting people’s much attention
in recent years in European countries, like Ecotourism, Pro-poor tourism,
Recession tourism, Creative tourism and Dark tourism, etc. So tourism in the
future will be more and more various. '

It’s amazing and interesting! Ok, thank you very much for accepting my

interview!

Dialogue 2
Travel in China—— . I o
} Hong Yu, a manager in China International Travel Service

Hong:

Hong:

Shanghai, and Professor Smith, a tourism expert, are talking
about tourism in China.

Good morning, Mr. Smith, I am very glad to have the chance to talk with you
about Tourism in China, it is a very interesting and significant topic.

Thank you for sharing your thoughts with me. I feel very excited, too. China
has always been an amazing place for millions of people abroad and they
have been longing to come to this country to enjoy the beautiful landscape
and culture here.

While, you see because of the long history, China has got a great many
famous cultural heritages and the title of “China Top Tourist City” has
gone to the first group of 54 cities. In 2006 China received 49.6 million
international visitors, making it the fourth most-visited country in the world.
In 2007 international tourist arrivals to China increased to 54.7 million.

It’s great! What about the service facilities in China? You know, I am a little
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anxious about it, because it is a very important problem for receiving such a
great number of visitors each year.

Hong: The fast development of China’s transportation infrastructure provides wide-
ranging travel for domestic and overseas tourists. Throughout China a great
many hotels and restaurants have been constructed, renovated or expanded
to satisfy all levels of requirement, and there are now 9 751 hotels with star
ratings. All large or medium-sized cities and scenic spots have hotels with
complete facilities and services for both domestic and international visitors.

S: Could I ask you about the outbound tour for Chinese?

Hong: Rising middle class income and a pent-up demand to see the rest of the world
have made China one of the most significant outbound tourism markets in the
coming decade. Controls on foreign travel are being gradually eased. Rising
disposable income and constant exposure to foreign countries on television
have also contributed to a surge in outward tourism.

S: What do you think about language? You see that is a very important factor
for traveling and travel service.

Hong: Even though English is becoming more and more popular in China, most
Chinese people do not understand English. Mandarin is virtually universal
in Chinese Mainland, though many other varieties also exist, with some, like
Cantonese, having tens of millions of speakers. Although many Chinese do
not speak English, due to the educational system many Chinese near and in
urban areas can read and write it, even though they may have difficulty with
spoken English.

TEXT

Tourism Changes Our Life
Over the decades, tourism has experienced continued growth and deepening

diversification to become one of the fastest growing economic sectors in the world.
Modern tourism is closely linked to development and encompasses growing number
of new destinations. These dynamics have turned tourism into a key driver for socio-
economic progress.

Today, the business volume of tourism equals or even surpasses that of oil
exports, food products or automobiles. Tourism has become one of the major players
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in international commerce, and represents
at the same time one of the main income
sources for many developing countries.
And it is vital for many countries, such as
Australia, Egypt, Greece and Thailand, and
many island nations, such as The Bahamas,
Fiji, Maldives and the Seychelles, due to
the large intake of money for businesses

with their goods and services and the
opportunity for employment in the service
industries associated with tourism. These service industries include transportation
services, such as airlines, cruise ships and taxis, hospitality services, such as
accommodations, including hotels and resorts, and entertainment venues, such as
amusement parks, casinos, shopping malls, various music venues and the theatre. This
growth goes hand in hand with an increasing diversification and competition among
destinations. This global spread of tourism in industrialized and developed states
has produced economic and employment benefits in many related sectors — from
construction to agriculture or telecommunications.

The contribution of tourism to economic well-being depends on the quality and
the revenues of the tourism offer. UNWTO assists destinations in their sustainable
positioning in ever more complex national and international markets. As the UN
agency dedicated to tourism, UNWTO points out that particularly developing countries
stand to benefit from sustainable tourism and acts to help make this a reality.

Tourism is travel for recreational, leisure or business purposes. The World
Tourism Organization defines tourists as people who travel to and stay in places
outside their usual environment for more than twenty-four hours and not more than
one consecutive year for leisure, business and other purposes not related to the exercise
of an activity remunerated from within the place visited.

There has been an up market trend in the tourism over the last few decades,
especially in Europe, where international travel for short breaks is common. Tourists
have high levels of disposable income, considerable leisure time, are well educated,
and have sophisticated tastes. There is now a demand for better quality products,
which has resulted in a fragmenting of the mass market for beach vacations; people
want more specialized versions, quieter resorts, family-oriented holidays or niche
market-targeted destination hotels. The developments in technology and transport
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infrastructure, such as jumbo jets, low-cost airlines and more accessible airports have
made many types of tourism more affordable. WHO estimates that up to 500,000
people are on planes at any time. There have also been changes in lifestyle, such as
retiree-age people who sustain year round tourism. This is facilitated by internet sales
of tourism products. Some sites have now started to offer dynamic packaging, in which
an inclusive price is quoted for a tailor-made package requested by the customer upon
impulse.

Tourism in China has greatly expanded over the last few decades since the
beginning of reform and opening. China has become one of the world’s most-watched
and hottest outbound tourist markets. The
world is on the cusp of a sustained Chinese
outbound tourism boom. China is the
world’s fourth largest country for inbound
tourism. The number of overseas tourists
was 55 million in 2007. Foreign exchange
income was 41.9 billion U.S. dollars, the
world’s fifth largest in 2007. The number of
domestic tourist visits totaled 1.61 billion, with a total income of 777.1 billion yuan.
According to the WTO, in 2020, China will become the largest tourist country and the
fourth largest for overseas travel. In terms of total outbound travel spending, China is
currently ranked fifth and is expected to be the fastest growing in the world from 2006
to 2015, jumping into the number two slot for total travel spending by 2015.
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« ¢ Vocabulary
diversification /dar v3:safa'kefon/ SHEE, SH[AM
encompass  /in'kampas/ B, B{E, R
surpass  /su:'pas/ AL ABAL; kT T
amusement  /5'mjuzmont/ R, K&
revenue /'reva,nju/ g 5N Bk
recreational /rekri'erfonal/ R 0Y 4%
disposable  /di'spauzabl/ TR AL IR

estimate  /'esto,met/ &t A5




