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Life is like a TV with many channels. Hold the

remote control firmly in your own hand, and you'll
get the best shows.

EFEG—EBRAY, REMHMBINEBERE
RERBEHCTFR, XRAEREBSHELTE,

Personality is to a large extent inherent—A-type parents usually bring about A-type offspring.
But the environment must also have a profound effect, since if competition is important to the
parents, it is likely to become a major factor in the lives of their children.

One place where children soak up A characteristics is school, which is, by its very
nature, a highly competitive institution. Too many schools adopt the “win at all costs” moral
standard and measure their success by sporting achievements, The current passion for making
children compete against their classmates or against the clock produces a two-layer system, in
which competitive A-types seem in some way better than their B-type fellows. Being too keen
to win can have dangerous consequences: remember that Pheidippides, the first marathon
runner, dropped dead seconds after saying: “Rejoice, we conquer!”

By far the worst form of competition in schools is the disproportionate emphasis on
examinations. It is a rare school that allows pupils to concentrate on those things they do
well, The merits of competition by examination are somewhat questionable, but competition
in the certain knowledge of failure is positively harmful.

Obviously, it is neither practical nor desirable that all A youngsters change into B’s. The
world needs types, and schools have an important duty to try to fit a child’s personality to his
possible future employment. It is top management.

If the preoccupation of schools with academic work was lessened, more time might be
spent teaching children surer values. Perhaps selection for the caring professions, especially
medicine, could be made less by good grades in chemistry and more by such considerations as
sensitivity and sympathy. It is surely a mistake to choose our doctors exclusively from A-type
stock., B’s are important and should be encouraged.

(295 words)
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1. According to the passage, A-type individuals are usually
[A] impatient [B] considerate [C] aggressive [D] agreeable

2. The author is strongly opposed to the practice of examinations at schools because
[A] the pressure is too great on the students
[B] some students are bound to fail
[ C] failure rates are too high

[D] the results of examinations are doubtful

3. The selection of medical professionals is currently based on
[[A] candidates’ sensitivity [B] academic achievements

[C] competitive spirit [D] surer values

4. From the passage we can draw the conclusion that
[A] the personality of a child is well established at birth
[B] family influence dominates the shaping of one’s characteristics
[C] the development of one's personality is due to multiple factors

[D] B-type characteristics can find no place in a competitive society
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UNIT ONE
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4. From the passage we can draw the conclusion

MR SCERATAT UG B X RS

i s

[A] JLE R AP A il B 28
BT

[B] KEEHIRZ WX — A ARG FFAE 69
Rk T AR A

[C] =P ABMERRARESNER

[D] MEEFHHSATE BRI
MIA

that .

[A] the personality of a child is well established
at birth

[B] family influence dominates the shaping of one’s
characteristics

[C] the development of one’s personality is due to
multiple factors

[D] B-type characteristics can find no place in a

competitive society
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UNIT ONE

Pretty in pink: adult women do not remember being so obsessed with the color, yet it is
pervasive in our young girls’ lives. It is not that pink is intrinsically bad, but it is such a tiny
slice of the rainbow and, though it may celebrate girlhood in one way, it also repeatedly and
firmly fuses girls’ identity to appearance. Then it presents that connection, even among two-
year-olds, between girls as not only innocent but as evidence of innocence. Looking around, 1
despaired at the singular lack of imagination about girls’ lives and interests.

Girls’ attraction to pink may seem unavoidable, somehow encoded in their DNA, but
according to Jo Paoletti, an associate professor of American Studies, it is not. Children were
not colour-coded at all until the early 20th century: in the era before domestic washing
machines all babies wore white as a practical matter, since the only way of getting clothes
clean was to boil them. What’s more, both boys and girls wore what were thought of as
gender-neutral dresses. When nursery colours were introduced, pink was actually considered
the more masculine colour, a pastel version of red, which was associated with strength. Blue,
with its intimations of the Virgin Mary, constancy and faithfulness, symbolised femininity. It
was not until the mid-1980s, when amplifying age and sex differences became a dominant
children's marketing strategy, that pink fully came into its own, when it began to seem
inherently attractive to girls, part of what defined them as female, at least for the first few
critical years,

I had not realised how profoundly marketing trends dictated our perception of what is
natural to kids, including our core beliefs about their psychological development. Take the
toddler. 1 assumed that phase was something experts developed after years of research into
children’s behaviour; wrong. Turns out, according to Daniel Coock, a historian of childhood
consumerism, it was popularised as a marketing trick by clothing manufacturers in the 1930s,

Trade publications counseled department stores that, in order to increase sales, they
should create “third stepping stone” between infant wear and older kids’ clothes. It was only
after “toddler” became a common shoppers’ term that it evolved into a broadly accepted
developmental stage. Splitting kids, or adults, into ever-tinier categories has proved a sure-
fire way to boost profits. And one of the easiest ways to segment a market is to magnify

gender differences — or invent them where they did not previously exist.

(407 words)
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1. By saying “it is... the rainbow”(Line 2~3, Para. 1), the author means pink
[A] cannot explain girls’ lack of imagination
[B] should not be associated with girls’ innocence
[C] should not be the sole representation of girlhood

[D] cannot influence girls’ lives and interests

2. According to Paragraph 2, which of the following is true of colours?
[A] Colours are encoded in girls’ DNA.
"[B] Blue used to be regarded as the colour for girls,
[C] Pink used to be a neutral colour in symbolising genders.

[D] White is preferred by babies.

3. The author suggests that our perception of children’s psychological development was much
influenced by
[A] the observation of children’s nature
[B] the marketing of products for children
[ C] researches into children’s behavior

[D] studies of childhood consumption

4, We may learn from Paragraph 4 that department stores were advised to
[A] classify consumers into smaller groups
[B] attach equal importance to different genders
[C] focus on infant wear and older kids’ clothes

[D] create some common shoppers’ terms

1.C
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Persistence is the common trait of anyone who
has had a significant impact on the world.

RERUF IS MEGRRANALEHRE.

Money spent on advertising is money spent as well as any 1 know of. It serves directly to
assist a rapid distribution of goods at reasonable price, thereby establishing a firm home
market and so making it possible to provide for export at competitive prices. By drawing
attention to new ideas it helps enormously to raise standards of living. By helping to increase
demand it ensures an increased need for labour, and is therefore an effective way to fight
unemployment. It lowers the costs of many services: without advertisements, your daily
newspaper would cost four times as much, the price of your television licence would need to be
doubled, and travel by bus or tube would cost 20 percent more.

And perhaps most important of all, advertising provides a guarantee of reasonable value
in the products and services you buy. Apart from the fact that twenty-seven acts of Parliament
govern the terms of advertising, no regular advertiser dare promote a product that fails to live
up to the promise of his advertisements. He might fool some people for a little while through
misleading advertising. He will not do so for long, for mercifully the public has the good
sense not to buy the inferior article more than once. If you see an article consistently
advertised, it is the surest proof 1 know that the article does what is claimed for it, and that it
represents good value,

Advertising does more for the material benefit of the community than any other force 1
can think of.

There is one more point I feel 1 ought to touch on. Recently I heard a well-known
television personality declare that he was against advertising because it persuades rather than
informs. He was drawing excessively fine distinctions. Of course advertising seeks to
persuade,

If its message were confined merely to information — and that in itself would be difficult

if not impossible to achieve, for even a detail such as the choice of the colour of a shirt is

subtly persuasive — advertising would be so boring that no one would pay any attention. But
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perhaps that is what the well-known television personality wants.
(358 words)

1. By the first sentence of the passage the author means that
[A] he is fairly familiar with the cost of advertising
[B] everybody knows well that advertising is money-consuming
[C] advertising costs money like everything else

[D] it is worthwhile to spend money on advertising

2. In the passage, which of the following is NOT included in the advantages of advertising?
[A] Securing greater fame. [ B] Providing more jobs.
[C] Enhancing living standards. [D]} Reducing newspaper cost.

3. The author deems that the well-known TV personality is
[A] very precise in passing his judgement on advertising
[B] interested in nothing but the buyers’ attention
[C] correct in telling the difference between persuasion and information

[ D] obviously partial in his views on advertising

4. In the author’s opinion,
[A] advertising can seldom bring material benefit to man by providing information
[B] advertising informs people of new ideas rather than wins them over
[C] there is nothing wrong with advertising in persuading the buyer

[D] the buyer is not interested in getting information from an advertisement
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