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Abstract

‘With continuous and rapid economic development in China, resident’s consumption
level and consumption structure have been clearly improved, which boosts the rapid
development of health food industry in China. The heath food industry, as one category
in relatively swift development in China food industry, plays a positive role in
improvement and enhancement of people’s health. In new national /12" Five-Year Plan for
Food Industry, the nutrition and health food manufacturing is firstly listed into national
food industry plan as a major industry, which represents China attaches great importance
to the development of health food industry. With rapid development in recent years,
health food industry in China is also involved in a series of ignorable problems which
have been a concern for the society. Therefore, China Health Care Association and The
Research Center for Development & Regulation of Food and Drug Industry, China
Academy of Social Sciences mutually establish tracking and research group of China
health food industry development so as to organize special research strength, track and
research the development of China health food industry and conduct investigation and
deep analysis on relevant elements of China health food industry development, such as,
industrial organization structure, production organization mode, product and market,
monitoring and policy, technology foundation and application, enterprise behavior,
brand and marketing, consumer behavior, influence from the media and public
opinion, etc. On such basis, the research group particularly compiles relevant research
reports and selects some contents from them for further discussion and improvement so
as to form China Health Food Industry Development Report No. 1.

China Health Food Industry Development Report No. I fully introduces the situation of
China health food industry develoément so as to present the overall perspective of China
health food industry development in the report period from industrial organization,
technology progress, legal construction, monitoring structure, product and market,
safety assurance, etc., objectively analyzes obstacles and existing problems in China
health food industry development, deeply discusses the way and method to boost healthy
development of China health food industry, etc.
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