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The inter-connectedness of our global economy has been brought into sharp focus by
the worldwide impact of the so-called ‘credit crunch’, which many see as having its
origin in the (‘sub prime’) housing market of the USA. Problems which began with
excessive lending by financial intermediaries to non-creditworthy house purchasers in
the USA quickly escalated into a worldwide recession, brought about by ‘financial en-
gineering” which created a wide range of derivative assets based on these high risk
mortgages. The impacts of holding such ‘toxic’ assets in the portfolios of financial in-
stitutions of many countries have been felt by companies and individuals worldwide,
with liquidity shortages reducing global demand, output and employment.

This book is primarily written for students taking modules in international business
on a range of undergraduate and postgraduate programmes. Any text on international
business must, of necessity, span a wide variety of topic areas and embrace a number
of different subject disciplines. In that sense it is clearly difficult to locate its bound-
aries precisely. What we can be sure about is that we are studying a vibrant, ever-
changing set of issues and relationships, which will almost certainly have major
impacts on all our lives. It could hardly be otherwise when almost one-quarter of the
world’s recorded output is exported and when changes in business practices or tech-
nology in Beijing (China), will have major implications for a workforce as far away as
Detroit (USA) or Birmingham (UK)! It has become increasingly clear that a proper
understanding of worldwide patterns and trends in international business must draw
upon far more than the conventional economic discipline of ‘international trade and
finance’, or the in-depth analysis of ‘multinational firm activity’, or even the study of
key functional areas such as marketing, management, finance and accounting. Impor-
tant though all these contributions undoubtedly are, attention is increasingly being
paid to the often subtle, but highly significant, organisational and cultural characteris-
tics that underpin production and trade in a globalised economy. In fact, today’s study
of international business draws heavily on disciplines as diverse as law, sociology,
anthropology, psychology, politics, history and geography, as well as those previously
mentioned.
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The first chapter of this book identifies some current patterns and trends, which are
of key concern to those engaged in international business, whether from a corporate
or national perspective. Chapters 2 to 6 then concentrate on issues that affect most
types of international business, whatever their sector of activity, nature of operations
or stage reached in the internationalisation process. The principles, practices and insti-
tutions underpinning international trading relationships are reviewed, as-are a wide
variety of external ‘environmental factors’, which play a key role in determining both
the direction and outcome of international business activity. These include political,
legal, sociocultural, ethical, ecological, economic and technological factors, all of
which shape the environment in which the international business must operate. After
considering these ‘universal’ aspects of international business, the more ‘firm-specific’
aspects are investigated in Chapters 7 to 10 with an in-depth analysis of the alterna-
tive courses of action facing the international business, whether in terms of corporate
strategy, human resource management, marketing, accounting and finance, operations
management or logistics. ‘

Throughout the book you will find up-to-date case materials to illustrate many
of the international issues involved. A number of questions will help direct your
thoughts to some of the principles underpinning the facts and events presented in
each case study. In a similar vein, you will also find a number of ‘pause for thought’
sections within the text of each chapter, to which you will find outline responses at
the end of the book to self-check your lines of reasoning. A number of ‘Boxes’ are
presented to take further some of the analysis presented in the text. Each chapter
concludes with a brief review of further sources of reading and information, including
useful websites.

If you turn to the companion website to this book, some interactive questions (with
solutions) can be found to help you self-check the content of each chapter.

For this third edition all data, empirical and case study materials have been thor-
oughly updated and revised with a number of entirely new cases integrated within the
text. On occasions the text has been further developed to reflect contemporary debate,
as with the more detailed scrutiny of the international financial system and associated
accounting conventions angi standards in Chapter 10.
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