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B—% SED(Part B)XMWEEMESASH

F—1 RENA

H 2005 445 , BF 5T A= A %25 1 i e B B2 B R A S B 1 — Bl ORI RS (Part B) , BB R 4544 70
M7 SR R A A X AN B — B SR BORE LA S SCTE 45 4 ) PR, L0 i U -l
R ORGSR R 5| B8 A R IEE R/ SCE A AR G5 , SCR A Bk A A 1 Z 8] 3% RS T
RPN A 2 R

HRAEZRAMEN FEEINEER -FLu. SRt EE. RETB=T2ELR, AR
HiiHEF M AR &R, REMESFEE BN 21 oS 3 R RITTAA W ERERBE
AW HATEEANE HEF WS LTE AT WS, b, BT 704 5 ) N A AR )0 % b
FRAK R BEMARHAEN . iR R FRR L TOF A R RE 1 5 R B SR EOR , X AT
i R RS R T B R SE B (] 0 2 32 £ 2 I P DA S Yl Bh 42 6 » A T U T
AR BCERQIRT . BRSO RS KO ML KA IR R MBI LR, “ER
SRS HT R B D BT R AU RE 25 25 5% A 178 5 RHRAIIE = B BB 1 EL RERE AL Hh 25 A R 4 5
BAZHMEILERE S . XFFTERAETE R E LR, HAETIE Z#is FI1E E WM AR il

“TERGT AT X AR, 78 B N B R 2 A ISR SF 5 U 5 SL(PETS—5) 1, ZE[E Sh K
FERFHXAELTS) b, BRI G 2| 1 ez AMEN. B ATE MR A% X A8k X # L e
2 H XA T — S BCERMAIHT . RIBCEGEFAKRPDE B, X —FB ) F BRI A = KK 2R
A/ BUSL, HE P AR AR N A O R . 5 = s Y ) B A 1 U8 B A R A — 8 DA 5 4 5 4 ) SO
W B ATTELEEA KT . BANXHEZE LA THER% BREFARBRESHOELR 54
EHABMIESARMTFBE IR, BUHRB0R X =R R 3L [ 4 %30 4 i & e A, ™ & 1
ENFERRE AL EIEFRRE . X =RERIRM T ESERE L EMES S AEN RO, AR
AT EE A BRSBTS TR S R, N9k Ah T 18 50 b i B A B TR MM A M AR R
“TER AT X R R 25 7 T AR A 35 Al 0 U B BRIV T DA R ) 1 2 O o B B vk
I B SRR R WK 1R 5 R R, TR AR B 0 SO BB 4, SCE AR SO R T A5
FELH A B 2 SO B b MERRE I8 SO B AR AU S M . 7T LA, X T B 5 M S S 4 %5 2 i
R RAFTTE .

FZT ERESWH

X FiE 5 (discourse) B & X, A A “TE R,/ 45 #” (formal/ structural) F1“ T f£” (functional) i £
BEHRTHRE. NEWHTEE  BRRATRATHES BOLESHA 4R, N EE. BN E—
-




ANE AL, EA R A FARIEE RN B 5 FAR TR X8, R EMZEAR“K"S
“UNEIRER .

AR RAE S B AL, R— KBS BT B — 2 Bl 3% 5 19 1% BX (utterance) 8] F BT )
B JeR FAE BN EERESEA, ETMEMS, WAl M A EaE B EE, e ik,

B K —Fh“ A2 FR 1 3” (communicative occurrence) , i 1% H & LA T L/ MR :

1. %78 (cohesion)

R R E R, B TIE R R B LB B ORI E RS T RIS EW
Wi, TLARRIER AR .

2. E B4 (coherence)

HE R RIE X ERRB, A TIRENKZ 8 12 8 HE O A 208 SGER, TR ER L
ALE:S

3. E@1 (intentionality)

BEELFFREHERERENERE BRAEREWREBEPE T HIER £SO, 78R 7
R EREEA E B HEIF S T T T AR B A Rh R R , T 350 S 5 1F 2 32 3 R BR R i B
A .

4. ATHEFE T (acceptability)

BRURES N AEZ, MREED EREBARFARAEN B EFE ERERBEL,F15
AEIEERFE X L Z LB RE, RASFBOERMELLEAZER.

5. {581 (informativity)

BREXE -EWHEREERVREI D, CAE B AFE B WS R AR MR, FEdE
HE BAFE B2 I8 M AR EL VR A, (545 S AN T 1o i 2

6. iEE 4 (situationality)

BRAEETE TN ER ESRE T BRRE - EWXIEFTAE R =AM, ZEBAER R
EHREAERNSES IS,

7. B/ RBRY (intertextuality)

B/ RS R A RIE R B A LB R ; £33 MANRIER FIRE T 338 X5 R 2 .

ELL E-ETr e A R E R R LGER A O MR EENERRE, R B BHIERR
fiE. XPAFHE B HiIBER &N RINATHEE—EIFTER L. HRE, — MR 4.
ERMER B UHURA HAM A AE, R HEE R #2444 R EA .

AT ERREERTRN—ANXRECL, TURE - ARENTF, 0T UEA A FAHE
AL, #1725 1d 41, 4w :Sorry, can’t do it. I'm busy answering my e-mails. / Sorry. I'm busy answering my
e-mails. / Sorry. /Can’t do it. 3 T W HEH — ML FE R,

Ny TiB“ERIH”
“ERATBIRR IR B E LIRS AL, BIER, IBTFEXT SR, 50 rif e IS H i HE
. ArEF A Z FEE X EREE R ENERS, BB RBINRES S ERNFERAEREIESR ZE
KER. BAKYE, P 5iEFA KRR TER ST AZE.
FLAR R 20 BT B S BEAR TR R ST T LA, NB AR SCE A A T S i br  Befr B 8ok
R, oBEREFLBEMEEFER.

BN =7 mismm B 88 Es s ks

B BEREA# B A4S E RN E A A N B IER N B RITERE S . XA SR E AR KT
ERZERRRURGEEMHBELE, FLENE LK EERER HFEFENAD L LN —RE
« Qs




BB AEIRRE . Fi, SEEONT . R RN E GE RS AT R R TR B B S R
R EXEERIEN.

¥% B (coherence) 5 #i#% (cohesion) & “I& 5 "B N EEBF SR AZ O ERRERTHESERL L
H3EEE , R PR Fatk L B SO R B 2 A S AT LR S5 4 B ORER , BRI B R EHIIE
SR N R R, EREETERNIKZ, BT AT LU 36 # AR (shared knowledge) BU#
#8 #:7 (logical inference) K FARTE Bt (utterance) B & X, AT LB 1B F B AL 4 B S # S
i KB BERIER

1. XBEHRNIBEHEER

BT LU I 32 bR XU W5 AR BB S R SC B . 4R EX A AR BT R R 1

A: That’s the telephone.

B: I'm in the bath.

A: Okay.

Pl E = MMEBZ RIS AR RS —E BN R T — T ERMIER AW

B, 7oK B AEHTE, BRI E7EVEER M H , A B2 %8 h , B C R HEHIE.

2. IBEFER

ELETFBRARE RN R mA S,

(1) BN A WE = AR (he, she, it %) ,35 117 (this, that, these Z5), L iA)iE (more, sim-

ilar, different £)4&,
51 1. His concern is mainly with the humanities: literature, languages, philosophy and so on. These
are disciplines that are going out of style: 22% of American college graduates now major in
business compared with only 2% in history and 4% in English. (2011 ¢ HiRFIAA B &MWL 2
AR R B 45 ) 3CH his #84X_E Bt Louis Menand; These #5/X, the humanities,
5] 2. By using the first draft as a means of thinking about what you want to say, you will very likely
discover more than your notes originally suggested. Plenty of good writers don’t use outlines at
all but discover ordering principles as they write. Do not attempt to compose a perfectly correct
draft the first time around. (2008 ¢ {N{a B YE#]# ») 3CH 3R] more 5 your notes originally
suggested JE BLBB N ; AFRIA they $84X, writers,
() AW one, do, do, the same £,
4] . Professionalism has turned the acquisition of a doctoral degree into a prerequisite for a successful
academic career: as late as 1969 a third of American professors did not possess one. (2011 {&1iH,
FAA BT R 25 AN SCFEBLH R B E5E ) A one F4X_E3C a doctoral degree,

(BB T IR BI AT R .

f41] . These printouts are also easier to read than the screen when you work on revisions. (2008 ¢ fi4af
BAEmImMN Ay TR R ESE R HTE ., the screen [FHA B T to read,

3. i\)iC i

LA EE RPN ERMEE. EREA WEHE R R GRS XF. BT XRRF) X4

55, PEBC AR [R) 15 5% b PSR AL B ey , X AP LM R T BT BE R R .

%] 1. Remember that your initial draft is only that. You should go through the paper many times—
and then again—working to substantiate and clarify your ideas. (2008 (AR BVE¥FEY) X H
] draft Fl paper BEES A “ICE”, BEHF KA EER .

| 2. 1f you are working on a word processor, you can take advantage of its capacity to make addi-
tions and deletions as well as move entire paragraphs by making just a few simple keyboard

commands. Some software programs can also check spelling and certain grammatical elements

03-



in your writing. (2008 { finfa] S 4E ¥ )) word processor & software ffj— it , 3X I 4] 375 fs Fi M
NN LT R RFETHE.
4. BIEEE
B4 Bl A BIA BUA DR A R R R R M F B, BT AR RN WA 4 ) 2 (8] ) 2
BEURER.

1] 1:However, none of these requirements should deter large retailers (and even some large food
producers and existing wholesalers) from trying their hand, for those that master the intrica-
cies of wholesaling in Europe stand to reap considerable gains. (2010  BR YN £ & 22 B it & &%
%) 4] F Bl however R/RFE R X, %17 for FRJEH .

%1 2:All in all, this clearly seems to be a market in which big retailers could profitably apply their
gigantic scale, existing infrastructure, and proven skills in the management of product ranges,
logistics, and marketing intelligence. (2010 ¢ X YH 8 & Z% 5% it & %5 54)) 3+ A a4 All in all
X ETR N AT G .

{4 3: The functioning of the market is based on flexible trends dominated by potential buyers. In oth-
er words, it is up to the buyer, rather than the seller, to decide what to buy. 20104 EX ¥ £ &

Ze et & 5 R ) SCR A R4 In other words X RA] N BTGB UL .

£ FHIZER B BS 2 RSB VS MBS

PR AR B 3R R % A AE HAR 2 SO LR IR SO AR AR RO G5 M . S —
RER, DR R HBORS WA ERMEMAR KRR, KPP BORSS WA E F AR n bR B X R, %
MALMRIRIEBFREBR IR, A R YTFHEEEE TR R, “ERERAF
ZIE) B&Z AT IE S T REEER; ENZE B8 RIEW ;" — BB =S BEARE S —
AL RIT , T — B & &) F BB S E X Bk O R IT

1. AERBEX R

AIBR KR T RER BYER , Al BERBRTER . BB ERAHE MR, APRXR EE
ALLFILF:

JoUHE 5K 2R PR R R BRFH BN K R) - 5 A) R A ) B ELE B #h 7B, bR iR i8] FE A then, after that, fur-
thermore, also, when (this happens)Z,

BIrER G EBMER,$rRIE@E B A but, however, nevertheless, (al)though, in fact %,

BHEX R : BS X T S BSIEL R . RIBRIRIAR for example, for instance, take. . . as an ex-
ample %,

HREXLR AHEER, RFREH. TREHIAMPRIRIAA for, as a result, as a consequence, conse-
quently, therefore, accordingly %¢,

Xt HE X BEOG 2R X 26 R UL RT S A M AH [ 2Z A, AT RE HE BE similarly, like 545 &1 ; Xt IR 6 &
BT IS AR A R Z 4, $RiR1a# % A as a contrast, on the contrary, on the one hand... on the
other hand %,

2. RERZBXAR

NEEFHRER. ERBMESRBRAMS. i Baszs 18, S48 230, @ h 51 R B
AR AL . FARB— M B T BE 4L, B AT NS [ B ) T8 Xof S35 1 3 0 T 8 5 4% B AR 1Y
WAELHS EE—BL A THAHOCEE R R R FBH— . 45RBMEL SCHNE,
BEH X R 3CH — 25 IE I AU A R () A 338 T B R O AR, AT 5 0 BT

BRZEXAFEANEXLR FHIN LR FHELRBA LS53R, B4 —Fieuk i BEbr %
O EXRR, FANBREZEAE - EBGREA ER TRER.

« 4




F=T KXPEBTA

ERERN G

FRIBEBE L IR AD Y HIHLE » Part BOBI“TERI G147 78040 B e LR £ B LT =7

1. R A/ BE

P2 — 5 MK R 500~600 iARYSCEE, A 5 BBE A, XEFH 6~7 BXF . BREERE
EHNAEMMX 6~7 BSCFH PR BIBMASCE S 5 NS ELH 5 B

2. HEFF L

FE— B 2 500~600 JA I SCE R , 45 Bok M RA IBUT BT AL . BR B A REE X A A RIS 1
¥ B3 B (T~8 A BT, Hh 2~ 3 M BRFBEXETHAECH

3. RN BB

FE— R K E 24 500 T CERTSE A 6~7 BOCFEL 6~7 MREFE A SU/MRRE . 13X 46307 BiAR i 43
B X SCEE A — AR AT MO RESE | R s ] . BSRE A MRHE SCE AR, X 6~7 ST gk H Bt
5 BOCFER 5 MR A XCE R HAL.

= S EEERANE

G | s XEMH SR | W R
2005 4 | SeRIBUR /B | MAEACHE S B R ZG AL BErrEcE | 689
2006 4 | SerA)/BUE | B HICE AR | 693
2007 47 | RS | A0 AR BB TR A A REHE | o2
2008 4 | SeRUBCE)/ERE | WE/ERIR WS | 680
2009 4F | SeMBUA/BUE | 19 % 20 HHEMICH AR | S | 512
0104 | HPE | NIRRT AT AR | 614
20114 | fgz’:;”g* WZRIBALIRN | il | e
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s B At A RIC JE Y 3%6) 7 BT B 45 A A2 S AL AR SR SUIR BRI A= S B 5. X
BB R A RN B BRS8N IE 3R BB, T HL R & XA R A E B R (R B iR P
S B AR P L 75 T o A L 1 0 A A A A AR DA B R R A SR AR
FIEERES .

Part B 2 H A% 4 N E R BB AR IEE , A B A TR T A “ B Z F 5%
F. XEFEE XS TS RRER NS BERA . BARYE, X BRI FEH X LT A5 T e
T HE S, XS E S A4 R CEERE S BRSNS R A ELER%
WM, X B MR £ h) T RS R AN B =, FEFEX T BRENTHRA SR
Z A H B K R IBE S s 55 U, B A B A LR B 2 [H) 2 48— BUE I RE ) .

Part C EE A% A4 HE B AR S S B R W 3EE SCTF ORI RE T . FF SR DA AE I 32
PR —FB4Y X S FR EARER—FF B, HEIE H 8 R WIKE A AR T SCHER B A LR
& AAERA —ERENIOER T I ADUEERRRHNBES . —F#Z, Part CHE KR AR5
BErh B AR AR S A RE ST R DR SEB P A “ Bk R VBB VT

BB X 43 & VAR A B B AR R R, RO R A M B 22 S 2 B R M 2 A X R Y A
BB,

BTE AAWTKEEMRE

Part B [ G 58 2 P AT 8 SCEE 45, 1 M SO KR FF7E R At B SR BVAFIE IR AT R
F R RER A T B S R R AR R R 7 , B & R A4S M AL R, S48 I A FRIE A
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F—T REREIBEAEHIEI

—. Bl

1. HEHETIRERR

AT K B HTRENEY, XEFEESHAAZT RENGER. Xy BEEIFEXENE
BN, TR SO R B B R R SR SE UL AR - R LA B S AT DA S A B X KBS B g -

WAFHEELEEFNA RIBFLR BN (GRS RRIERERE) AME JBNIE B O0E W
SRRHUNEZERF

5] 1:The second half of the 20th century saw a collection of geniuses, warriors, entrepreneurs and vi-

sionaries labour to create a fabulous machine that could function as a typewriter and printing
press, studio and theatre, paintbrush and gallery, piano and radio, the mail as well as the mail
carrier. (2012 ¢ H i 4nfn] 34 B SCAL IS PR IR )

5] 2. Despite variations in detail, wholesale markets in the countries that have been closely exam-
ined—France, Germany, Italy and Spain—are made out of the same building blocks. (2010 {Ek
WE AR R FER))

{5 3:Demand comes mainly from two sources: independent mom-and-pop grocery stores, which unlike
large retail chains are too small to buy straight from producers, and food service operators that
cater to consumers when they don’t eat at home. (2010 ¢ BR¥H & fhZetefit R L))

{5 4. Morgan helped found modern anthropology—the scientific study of human societies, customs

« 6 o



and beliefs—thus becoming one of the earliest anthropologists. (2009 19 % 20 42 A93C{EA
REHILD))

{4 5. During several years of gambling in that casino, Williams, a state auditor earning $ 35,000 a
year. lost approximately $ 175,000, (2006 & E %\ I M4HE )

(2) BBERPEEUR L TR/ ANEREBS

{5 . The functioning of the market is based on flexible trends dominated by potential buyers. In other

words, it is up to the buyer, rather than the seller, to decide what to buy. (2010 (BRI & fhZ%
g2 20

(3) GREFSHEMEHAE

i 1. All animals download, but only a few upload. Beavers build dams, birds make nests. (2012 {H,
o G e] 3 A SCALWE RS )

{51 2:Once you have a first draft on paper. you can delete material that is unrelated to your thesis and
add material necessary to illustrate your points and make your paper convincing. The student who
wrote “The A&P as a State of Mind” wisely dropped a paragraph that questioned whether
Sammy displays chauvinistic attitudes toward women. (2008 ( #N{f] SYE#IFE H)

f4] 3. Have regular dinner-table discussions about people the family knows and how they got where they
are. Discuss the joys and downsides of your own career and encourage your kids to form some i-
deas about their own future. (2007 (A5 Bh % F A 2 A SR )

T HEEA 2010 AFEECA B, X BRI HITLR AR -

[A]The first and more important is the consumer’s growing preference for eating out: consumption of
food and drink in places other than homes has risen from about 32 percent of total consumption in 1995 to
35 percent in 2000 and is expected to approach 38 percent by 2005. This development is boosting whole-
sale demand from the food service segment by 4 to 5 percent a year across Europe, compared with growth
in retail demand of 1 to 2 percent. Meanwhile, as the recession is looming large, people are getting anx-
ious. They tend to keep a tighter hold on their purse and consider eating at home a realistic alternative,

[B] Retail sales of food and drink in Europe’s largest markets are at a standstill, leaving European gro-
cery retailers hungry for opportunities to grow. Most leading retailers have already tried e-commerce, with
limited success, and expansion abroad. But almost all have ignored the big, profitable opportunity in their
own backyard: the wholesale food and drink trade, which appears to be just the kind of market retailers
need.

[C] Will such variations bring about a change in the overall structure of the food and drink market?
Definitely not. The functioning of the market is based on flexible trends dominated by potential buyers. In
other words, it is up to the buyer, rather than the seller, to decide what to buy. At any rate, this change
will ultimately be acclaimed by an ever-growing number of both domestic and international consumers, re-
gardless of how long the current consumer pattern will take hold.

[D] All in all, this clearly seems to be a market in which big retailers could profitably apply their gi-
gantic scale, existing infrastructure, and proven skills in the management of product ranges, logistics,
and marketing intelligence. Retailers that master the intricacies of wholesaling in Europemay well expect
to rake in substantial profits thereby. At least, that is how it looks as a whole. Closer inspection reveals im-
portant differences among the biggest national markets, especially in their customer segments and whole-
sale structures, as well as the competitive dynamics of individual food and drink categories. Big retailers
must understand these differences before they can identify the segments of European wholesaling in which

their particular abilities might unseat smaller but entrenched competitors. New skills and unfamiliar busi-
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ness models are needed, too.
[E] Despite variations in detail, wholesale markets in the countries that have been closely exam-

ined—France, Germany, Italy and Spain—are made out of the same building blocks. Demand comes mainly
from two sources: independent mom-and-pop grocery stores, which unlike large retail chains are too small
to buy straight from producers, and food service operators that cater to consumers when they don’t eat at
home. Such food service operators range from snack machines to large institutional catering ventures, but
most of these businesses are known in the trade as “horeca”: hotels, restaurants and cafés. Overall,
Europe’s wholesale market for food and drink is growing at the same sluggish pace as the retail market, but
the figures, when added together, mask two opposing trends.

[F] For example, wholesale food and drink sales came to $ 168 billion in France, Germany, Italy,
Spain, and the United Kingdom in 2000 — more than 40 percent of retail sales. Moreover, average overall
margins are higher in wholesale than in retail; wholesale demand from the food service sector is growing
quickly as more Europeans eat out more often; and changes in the competitive dynamics of this fragmented
industryare at last making it feasible for wholesalers to consolidate,

[G] However, none of these requirements should deter large retailers (and even some large food pro-
ducers and existing wholesalers) from trying their hand, for those that master the intricacies of wholesa-
ling in Europe stand to reap considerable gains.

2.NEMIMEEERFER

YA EEFEERE R =R, =N RENEARAAR . B LS, Xaifas
X, XA FHhRXBIAE, RE=XENSBORES /MREZEEE, REBREEEHN
&,

(1) REHLE R FEL

T X B 0 O SRR A 14 A X M b SE 6 5 A 0 JBT B S bR ) 15 B R i B ) F HRGE R
XA TR OER . XRERE A AR A XG5 — B AR

B 5G, PO B A B AT S B R B b 4 B R, AN AT AT A A RIS, X AR AR
#HARBIEES LRREE R, “TBA7IETRIAR FLEH K™ 8 H L & SN & 5 B
Z [B1H) HRBT e, BoR A Frh & F U WES BRI k. GEXF“IB &7 S RIE T HE X i
LHERUREX ERFEW T, KA TaFRXESP G B ER LR, EXEDR,. L
B—ITEEZRNEER, HEOABTBRELS A FHETREIAM . FEH AR EARERTIE
=F-O“FEIE + BIE + BiE”;Q“FEiE + Rahid + F£iE”;@“There + Rzhid + FiE”. X =FiE
BILFARTHEMFRHERGFER. UL BB =FERA A T RIEEED TR OER.

HW B P AL SCE— A A PRt A R R4 A D TIRIEFT Rk $ Y > ()58 48
RABHE, XA KBS # A A8 R AR BB shid % 450, 8 B0 T 38 3 Frid i “ &
A1) XRA)TERFADFRGERE ARG, B TR 00 TP RBOEEE BIHFRER L
BA8. BIan Xt F4LE not only. . . but also X% i i) R 7R # ¥ 56 R KA T, O ME B EEAETE but al-
so J& I ; X F& A RF 7 R #9318 (AN however, but) (4] 1, K OMER—RE R TFHITZIE.

75 B —FB 4 PF R ) 20 ) v 8 1 (BUE T AD RIE (BURIE AD JFMNE 6 AGE R ALE B
SRR EME LS, RIS — M EPRETE A T L.

(2) REEMEER

—RIEEXE LA AP0 FE, TR T BB A 0 88, &4 B i% A o4 308, e 3
ARERSTAE RS & FFBAN2EH, 51 A, 51T 4 % 385347 B GG bR SOk AN i E. &
R — R WS P F, TR S L DA BR 3T SE, T AR LA VA9 bE S v R v 254

EBAANASHBEHA L, XRTFEEE AT L NS, BR KA BE 30 1 38 2 7T AR

s 8 o



B, S 1T B o BRAE S0 (B%) FF iR R SRS B4y . A AT T IRA -

D @] 5 A K EMERIEF RS HNAR AR L IEREER

% 1. The networked computer is an amazing device, the first media machine that serves as the mode
of production, means of distribution, site of reception, and place of praise and critique. The

computer is the 21st century’s culture machine. (2012 ¢ HL i3 40 {a] 36 B SCALHE BRI D)

S A B P R ) — R FUSIARS | 14538 . 51tk 0S5 I8 0 A - LI L R 21 fit
GHTALHLES.

f4i] 2 . Coinciding with the groundbreaking theory of biological evolution proposed by British naturalist
Charles Darwin in the 1860s, British social philosopher Herbert Spencer put forward his own
theory of biological and cultural evolution. Spencer argued that all worldly phenomena, including
human societies, changed over time, advancing toward perfection. (2009 (19 £ 20 42 #3C{b
NEFEHIE))

S ABOE T K R /R ORI #EALIE 51 T Spencer A PRI SCALRELIE . 51 H WA EB
) ALFE AR SAE N Rt R] 0 5, AR BEE B (B T kAR , e 58 .

2) ARBEIHNUARTIES

{4 : The first and more important is the consumer’s growing preference for eating out: consumption of

food and drink in places other than homes has risen from about 32 percent of total consumption in
1995 to 35 percent in 2000 and is expected to approach 38 percent by 2005. This development is
boosting wholesale demand from the food service segment by 4 to 5 percent a year across Europe,
compared with growth in retail demand of 1 to 2 percent. Meanwhile, as the recession is looming
large, people are getting anxious. They tend to keep a tighter hold on their purse and consider
eating at home a realistic alternative. (2010 ¢ BK¥H & S22t ZEAI )

ST A B Yol SN BRI T S E E R R iR B T EF S — M X (The
first and more important is the consumer’s growing preference for eating out) , #EE/EH X H
BIFIEBH T HEE N8 S - 25 =B A {12515 K 5K (as the recession is looming large, peo-
ple are getting anxious) , 3% #7#1d meanwhile i 3, SN E SRS EE, T IR B
ER P g VRS

DXRENE(RE)PHRNENET  RITFENAFEERRETEQ

5] 1: For all the possibilities of our new culture machines, most people are still stuck in download

mode. (2012 (H3 i 4nfi 36 B SCALHRE PR )

S AR AL R AT, BT RO A RABRBERNES : KBS AKRWE T TR
52w

5 2. Retail sales of food and drink in Europe’s largest markets are at a standstill, leaving European
grocery retailers hungry for opportunities to grow. Most leading retailers have already tried e
commerce, with limited success, and expansion abroad. But almost all have ignored the big,
profitable opportunity in their own backyard: the wholesale food and drink trade, which ap-

pears to be just the kind of market retailers need. (2010 (BRI B 2R Ht X5 E )

S#r - AA P BT R YT but, HEERIBRNAA DX RABRE S EREMIA KM E S
FERRZEFHER T A EROMERS .

4 BEE . SREEAEEREEA

#| . Playing video games encourages immediate content. And hours of watching TV shows with

canned laughter only teaches kids to process information in a passive way. At the same time, lis-

tening through earphones to the same monotonous beats for long stretches encourages kids to
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stay inside their bubble instead of pursuing other endeavors. All these activities can prevent the
growth of important communication and thinking skills and make it difficult for kids to develop the kind
of sustained concentration they will need for most jobs (2007 (A0 EFHE BB FIFURIFE A BAERA )

S ABRI=A44858R T =R IR 1R 4 1% 35 (Playing video games, watching TV shows, listen-

ing) FEAE IR R Z &b , KA XX = FpiE shife AT SR TER , 18 th B A X 2675 3 (Al these activi-
ties) #R AT BB S 2R B T AU LA 7 SR A i 52 , BB R A7) O ER8A]

5 XEHHMEEM, BiZEERXBRRITHNE, BA ZEENREMRZ T

| - What about the son or daughter who is grown but seems to be struggling and wandering aimless-
ly through early adulthood? Parents still have a major role to play, but now it is more delicate.
They have to be careful not to come across as disappointed in their child. They should exhibit
strong interest and respect for whatever currently interests their fledging adult (as naive or ill
conceived as it may seem)while becoming a partner in exploring options for the future. Most of
all, these new adults must feel that they are respected and supported by a family that appreciates
them. (2007 (SCEHHE BT A ZEA BAFH))

54T A BLBUE VS 1R Il KK o] N B 2K KABZE SRR AL R R B T B & M & 17
TR AR 43 XHIE T 24 [2] 985 [B) &R , PR abt %o 32 () 8 A [ 287 B R A B f) LA

(3) HIEE SR

AT — A BRIERE — R XES, R E HIAEICE R B AU, X EECEN B EEMIEM.

BT B AR A R RN Z 8, 72 A DR E 3K BRI i 0 R AR AHA L S L5 S
HNFUAKZHN.

i :He visited the casino, lost the $ 20 and left. On his second visit he lost $800. The casino is-
sued to him, as a good customer, a “Fun Card”, which when used in the casino earns points for
meals and drinks, and enables the casino to track the user’s gambling activities. For Williams,
those activities became what he calls “electronic heroin? (2006 4E (3 E R\l (I 24HE )

54 A BUHT =A] H , casino, visit Fl lost SFIA1TC R H B, B 2 AR ME R B AR 25X L B 4] (B AT LAK
BHED A B i o0 KR - Williams [e 2R3, B Ui TREE T B 3K, I H 46 09 2 5
FBR, TR, GBI RAa0, ZERSBREE XA S5 EF MY, K electronic heroin iy
ZBEFE L,

N [RiE B K BRI

PR B 2R B RARE TR SCELSMAKRE, BB ER T ¥ REMHEZN I EFEERE
BAERJHAEHITE.

LA AFEABERE

—REEXEGNBEA 0, HA IR E S 26 51 S BT S R 808 IE T BOR T
XA o ZEBESCEA 0 H I A B R, N e, 3R e R R SR B A
AU BB EEAMTTE.

ERA) ] REAR N R S 77 N B B B i 0, [N B SE — M 5 LB LA B BB
e X BE A RBNRG, BB BE — a7 AR USEREN T RER A LB THEM.
AR —PBREP AL LB, &M EBAHMRANEESE RSP E M 8,

2. FIAXRA.AEEXE

HICB P ER EEA BB R REE BT 0 Tk, T ERATE XA B R B A
P50t B A RIE RN H X BARME L. —BOR3R. B4 A RBRMAFH R, (5 B HxE—,
— B RATIESEE RS RE R E D REHPEBRARE.
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