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B~ HBRRYE

BHRLREDRALLETPES (LE£4) AL, Bk, “RENEAL
T, h—E BT BT RAHER” , O

F—1 BEXR

—. FlmXRA

(=) FEXRBEANEN

FlES K AZANHEWL (stakeholder theory) FEXFEHSHARNIT WA FTHRAB. X—
HgREALXRTEPH “XAREE” (relationship management) HIGHIERE, R
R AX R R ER.

FHRFAERMBRARAMSIHEE ZARKEHEEE (Freeman RE) , 1984 4:4th
REFZDRRARNBS: EAREZWARERRRAT, BIR4AH B RPTRRK A G
BN PEEFE LR XA XRARS, WEHYE. X—REhEsEx
—ﬁ@?ﬁmrﬁ%mmmﬁo@%,ﬁ—&@ﬁﬂéigkﬂ%@ﬁﬂﬁ%ﬁﬁm
Hafr. .

1997 £, KPR (Mitchell R K) F#H4T TR BT E: RRKREABKELRELR,
2R ML PRBEEMKEMTAREE, RETURMAZ KM ARRE. ©

@ Seitel F P. The Practice of Public Relations. New Jersey: Prentice Hall, 2004:211

@ Freeman R E. Strategic Manag t: A Stakeholder Approach. Boston: Pitman&Ballinger, 1984:46

® Clarkson M B E. A4 Stakeholder Framework for Analyzing and Evaluating Corporate Social Performance. Academy of
Management Review, 1995,20(1): 92~117

@ Mitchell R K, Agle B R, Wood D J. Toward A Theory of Stakeholder Identification and Salience: Defining the Principle of Who
and What really Counts. Academy of Management Review,1997, 22(4): 853~886




WXz RR5HH

(2D FEXRARER

HFIZERBRABRFBRMRISERE “W/AH Z45r. B, 48 (NewmanJ A) HF|
HWRBRASAFARLE: ABFEXRN BBE. BEE. ATH , SMEFRXREA
(REEAK HEAR. HEHZS) . O XFRIS IHRE L LRERERE X

B —M R REBRBRRANS A EEF R AXRAN (primary stakeholder)
S5WREF|ZEXFEAN (secondary stakeholder) ®. FEEFIZI KR AR EE (LN E
HEHLERBEEEWMOARRE, REARXGEREE. AT, #%E. BE. 4t
BREMBUFEEYME., REFRXRABERZHSEEHSARRSBZARIT AR
FmuASR A%k, RERRECHERE, TFEE. REMAXRABREFEH&4
BB ERAXR, PEFRFEETEESES > RENETH, ANEREEBEET (u
EHER) , XHEWSEHENE., SARHANAR. in, B ettadiy
FI A BB R T S IHZAR AT AFFRm; Lt SHAEB™ERLEN
EEN, BANRESTZAANEIENEEFRLZHEENEZN. XM Z-04ER
AR RENE BEENBREN.

XA R REEERSERR ERAIXARANEEE (stakeholder salience) , ¥RHFE
FIBXRANEREBETH THEHLSHALAMSNEERE, IHEEEERENE
BTLREREST., OHeEET, EERERNANXEALR “BEMBXAN" .
tbin, BHEASEFEFIFZRAANEEFEHERT, NUEENENENEE
FIZLRABARETUETWEK. X6 L ERALLREMFA DL REHE LK
O, ten, 1996 4E7 A 17 H, XEFRHMEZ AR BIERAFE LTZRIEBR. X
WKHE4H, REPFEER (FBD HABEHMBAMZARRFIRXERAN, BEH FBI
WEERBMTESI S BT CHLMEAS . XEfr LR, AR 5HFIRHXRARNRX
RUEATRENEZZF ., IHRFEETHXEARTEFHSARERERA TARE
AR S T R I e R M B AT B M 5 A — e, ©

® Newman J A, Breeden K M. Managing in the Environmental Era: Lesson from Environmental Leaders. The Columbia Journal
of World Business, 1992,27 (3&4): 210~221

@ Clarkson, Max B E. 4 Stakeholder Fr k for Analyzing and Evaluating Corporate Social Performance. Academy of
Management Review, 1995,20(1): 92~117
Donaldson T, Preston L E. The Stakeholder Theory of the Corporation: Concepts, Evidence, and Implications. Academy of
Management Review, 1995, 20(1): 65~91

@ Mitchell R K, Agle B R,Wood D J. Toward a Theory of Stakeholder Identification and Salience: Defining the Principle of Who
and What Really Counts. Academy of Management Review,1997, 22(4): 853~886

© Ulmer R R, Sellnow T L. Consistent Question of Ambiguity in Organization Crisis C ication: Jack-in-the-Box as a Case
Study. Journal of Business Ethics, 2000, 25(2): 143~155

® Pfeffer J, Salancik G R. The External Control of Organizations: A Resource Dependence Perspective. New York: Harper &
Row, 1978
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F—% HAXFOEABS

BRI XRANER, FIRZXREATUF X FZRRXERA (community
stakeholders ) - ZH 2R ) 25 35 & A (organizational stakeholders) . AR F 21 X & A (regulatory
stakeholders) . BEAFIZ5 & A (media stakeholders) MUk, x—%14 8 BiRF
THRAERB R RN RIHAL,

34 —Fh D054k R K 28 52 RN 43 A X R 22 < R (enabling stakeholders) «
ThREMER) 28 % & A (functional stakeholders) « IA R #EF] 2555 R A (normative stakeholders)
5§ 8RR A (diffused stakeholders) PUFh. CIMFA KR ABRIEEHLAL
BUAFHEE, SEREA. SEIMS. DREERRBXRAETIXRIFEHSHS
A LESL, AFERL. Tkhe. HNBSHRES: AVIERT, X—EFRX
RANTEFE R —KBE—RYIEHZEE AAERRAXRAHE SHELS4R
KM ER R E mIEERM A E, SFETLEAsS. TV4R%E. FEHEREXER
NGt o AR MEBEEEENXE, RS ZAANENFBAE LN
pmEA4ERBSEEN, SFEE. HEXE. X—RILETHEIRBRREAN
FIEARIISRIE, NEAXRESRME T INMAE.

(=) 2%

5RBXREASBEE XK A — MRS R AL (publics)

MHF (Hallahan KD $8H, B LGB B MRAERYT ARSEITRIS, BIARIT R E
XEE “TH” (knowledge) PARMMIXFFEN R (FrERM. E. AR, =&,
R4, RiEA. MES) B “BN” BE A
(involvement) . fRiHITI &, /A& LB T
EARITREEA RIERE, FERBMA fi# MRALK || WRAA
MEEHTRA B EREEE5HER. K
FIXPIIARAE, P AILR R AL
SHRAEF: s AL (inactive publics) <
4362 A (aware publics ) - 82 23 £k Caroused Rl _ BA
publics) . IHFERAA (active publ_if:S)@'—ﬁﬂF 11 ks
A#X (non-publics) , WA 1-1 iR, A%k

WA WP A AR

v

® Henriques I, Sadorsky P. The Relationship Between Environmental Commitment and Managerial Pert
Importance. Academy of Management Journal, 1999, 42 (1): 87~99

® Dougherty D. Crisis Communications. New York: Walker and Company, 1992
Ray S J. Strategic Communication in Crisis Management Lessons from the Airline Industry. Westport, CT: Quorum. 1999

@ Barki H, Hartwick J. Measuring User Participation, User Involvement, and User Attitude. MIS Quarterly, 1994,18(1):59~82

® Hallahan K. The Dynamics of Issues Activation and Response: An Issues Processes Model. Journal of Public Relations
Research,2001,13(1):27~59

- oftut_l 14,
{ o
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WEXA: RebHRi

ERBERAFMESZ AFEMPHER. —REX L, FIBREAREIIN. 4
FRXRARRFHE G EH 2 ASUNRRFENERN, XTI XRARRI 5
BEADR. AN X FFEERIR ML A S0 B B TR SR AT A B, XS ARER K
ERA K. CERBRY, FIRXRNRIANRESALSHARBXRANZ FKFIR
XEE, TANBEMNEHSHALSHARZ RKKERE.

TR A IR R BB FI R X A2 R A A SRR BB ARG E
ST T RFREE L BHE, HHAERNAMA SR, XIS AR R BRRARN,
EHHRZT AL, Rid—BXHBSANMEERNEE THEREN TREEZE, f -
THEL BT HIFRAR. BRAXKSHEANX (attentive publics) P, BIFHRAK
IRTEIRBE B . A A RIG S & RAH 24 BAME LR+ 4 7E B X — U A AR
Bk, X—HAARBEHARERLTMNAE, BIX—HIAXGEREELERE
KRBT, EREETRNSHREBREENILLSHA . MRAREEFR+HHET
25, HEMIIHTEMAZEAEAARRED . BIHAXTEENRN TRAL,
RN AR B . AR ERNRERTH, BRRENMNGRE, X—E
AE AR F R RN X RS, eSS A ER

ERFGESET, BREBTARKAXKD, FHEEESEHLANSTAK
ST

. XREHR

(=) RREENEN

HEE (1999) “HaUAARIRNE R, BARXRZ LIRS T LI,
BEHERGBEGEHEBER=AFR. P, FHZREF, AHLXRNTHREREH
SEHEP AR GHARZFEMEFZ (Organization-Public Relationship, OPR) , ®iA
ALKMEFAET “HRER” 5 “XR” , HHBEHEEINEPEL TIREHERN
HLSHRAGHRX AR Z AR ARE.

RABFHPBSHEEEAXRHELLS.

® Grunig J E, Repper F C. Strategic Management, Publics and Issues. In Grunig, J.E. (ed.) Excellence in Public Relations and
Communication Management. Hillsdale, New Jersey: Lawrence Erlbaum Associates Publishers, 1992:125

@ Cobb R W, Elder C D. PEarticipation in American politics: The Dynamics of Agenda Building. Boston: Allyn & Bacon. 1972

© HES. EHARARERERZET—0 ERERATMNESSEL. [TEEHHR, 199 (12): 1~35

© Bruning S D, Ledingham J A. Relationships Between Organizations and Publics: Development of A Multi-Dimensional
Organization-Public Relationship Scale. Public Relations Review, 1999,25(2): 157~170
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F—% WEXROHARES

(Z) XERER

HEAESHARZ FKARREERT “XRLER”  (relationship outcome) #E
&, WRRERIVHERIR K “ K RVEAE” (relationship measurement) . FHEE T 2001
FERGEH IR RE RFPTEIR: HEIEHIE (control mutuality) . fFFEA (trust) .
F AW (relational satisfaction) I HAAIEE (relational commitment) . ©44R,
WEXREFNNE R REAXRREHEA, B URR G RAHKIE GRS A G
R BRIV IR LD E R

KIEBRXRAFEMNELANS, BN “HEEHE” BReHsdR 5K AA—H
ERAEECNTHEREW S, BRERBENTHXRREFEN. “HEE” BANR
BEHSHARSHARPR—FTRENFI—HTHEHERGFE. “RAWEE” i
EHESARSHAXPR— XN A —FRBRENEE, HEHE—FAIE DA
FREMMFHOCEHMNFREB THERER. “XREAEE” BIFEHSAAS5HA
A —F REMHERBIIT R RREBILRE I HEFMREN.

“HERHE” BRALSARSAXZ HARFIXHRE, T “GEE” 5 “XRAR
WEE” RBREARSAXXATHNGSBRER, “XRAKEE” BRE4452
2 IAHE (LEEBSITHER) MHEHR, @

= B R

MEEAR RS B, SRR ABEA: T#EME (controlled media) 5ANH]
#1845 (uncontrolled media) . “XEFEMRHTMAME, “WH” 5 “Ru” 3k
XIS, EZRAKE ‘B M8 X.

AR IR B A LR R R AT BT SE BRI A, wRB (RTl—eBE
LT AR AR ERED « EERE (BEFI N EENEERE, LR
B EMARE VS EARMIERERRE) &, CEFRATEESN, AfR%R

o Huang Y. OPRA: A Cross-Cultural, Multiple-Item Scale for Measuring Organization-Public Relationships. Journal of Public
Relations Research, 2001,13(1): 61~91

2 Grunig J E, Huang Y. From Organizational Effecti to Relationship Indictors: Antecedents of Relationships, Public
Relations Strategies, and Relationship Outcomes. In Ledingham J, Bruning S D (Eds.). Public Relations as Relationship
Management: A Relational Approach to the Study and Practice of Public Relations. Mahwah, NJ: Lawrence Erlbaum Associates,
2000: 23~53

© Baskin O W, Aronoff C, Lattimore D. Public Relations: the Pr )fession and the Practice. Madison, WI: Brown & Benchmark
Publishers, 1997:167
® Baskin O W, Aronoff C, Lattimore D. Public Relations: the Profession and the Practice. Madison, WI: Brown & Benchmark

Publishers, 1997:492
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WXt K5t

ARSI A W3 A&, 25— R LR HEHER. X
FUHEATS, AXRAATUAEEENNETS S, WHER. B, T EEEE.
EFEAATEEER (AR THEALMMERBNE) N, ARAREEEN
RRELSEPHRUREEERN., £XMEES, REEREMFA. ofHE. 44
IHRIRGE . W ERERREETFIIA. © :

ARBALEER, TEUBRMGE. i, MTFRE4H4AmE, LAHBRKR
FarfEgek, MixALSRKRENEER TAEE A, WXFHEX L, Hkx
RIESHIZ O R R R4k

IBEEOREHIE . —ARAF B AR — R B, DARATBRMA
KM BAERAXEHEEEN, SAFIANERARFFASEXEE, MEKEE
FROmEMEN CnFEOE. BEERSHAAEN) Mixfs RTidE. Bk, BEA
REAAXRGERABETHOREN, 3 FBH HGEAHE R 055,

TRE LKA SAA S I TT BTSN EARARE BTN EAHR . argd
HWECHERAATE RABECHE, FBERRNAR. RITHE. NE LA
B AR EENMMABENI ARG, A% 30R A%k 2 AR skt
B, HHBMANMERGEE. GRNAR. RITHE. WR & AR, ©

DL 2010 FT MBS N6, CHHRERY, 7EEHAWEL MBI Mg
R RALERS, THEBAAMUFEE TN, FHAREETRE, K.
AHHBREVBELSNEFHEE, MRSTRAES), &F 2010 4 8 A 17 HFEBUHF
WmEMY, EFANEAX. &, 4. TEHFENGER, ETEHTESE. BRHE
REEMFEE. IAXEEREATE T TEusE. Bk, milTaREs5%
KBRS, SHEF=0E R GEBE. BB, BEH) R 45 NEF/HX
FEMEENMESL T RFRAERR, AVELMITEET RS T, THEAS
RS REE RS REB/E RS, BEMNEARRS TR DR B R
Fge, SHAZRKEFEVHEITRE. TigHEE, YAEARRETELEER
WA 201087 B 20 H, % 16 REESE IR FHEREARSEMEF.
77 A 22 HUSW E, T-MNEABHRIII0 I MEARRRIT THR, BRNER
BEEHES O SFEPL. BERS. FERS . BERSMFEE. 45, THE.

@ Cutlip S M, Center A H, Broom G M. Effective Public Relations. New Jersey: Prentice-Hall International, Inc., 1994:259
® HFEE. ARXER: BiS. EEEHRALH. &b ERHR, 1997: 6

® akfEh. AXRE. Gib. AEEBHEAT, 2004: 421

C HEE. ETHHRSEN TOATRSEEER—IL 2010 4/ HEELNH. FEF, 2010 (5): 58~59
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F—F BAXROALEL

BR. BN RESXUENEFBREBRS. THEARRSSHFEAIG T M
T L HAA KGR IR 5 SRR S A5, @ T HEET R M ILE S HRR AR S it
RIF TAERRF, 6 T 15 1A S8 47 3 58 S0l A0 2 HE 1 P M £ S0 1) 60 R U A aRE . J
FEBEK. IHTHK. TMHEARBIERETRRERE PR “RITKHE PR
BB REERFZ TR, RBERF, RAEARSERE, BREENIHRES L.
AR AATER, ATFRIE. ” XERFKBEATEEE, MXHOEIE
RILEIT R EA T EHEERRAEHEED . RUE, RS, X TEgs, -
MIEEXHALREAFTELORREETES), WX TATEESE, HXHAAENFER
B AR R R T EED.

« BEXRIIE N

BEXRRRAKKRPEE (HZEXB) NS, XEHARENHNRRTHIE
TOMEN:  “RFMNEARAT, R— BT RN, ” QAR R
AFRBFAFAPH—IELHE, EAEXRREBRANLRXRRENTIRERHANEZ
— UETESTEHEMREAM “GHEXR” KEK “AHKR" .

MRREENBEX L, EEXRNBHSAREGHEENXR—REHSAR
HITRGXRREENBERRN T REE SN EARE. RARTS, NFREXRE
R ARARBRREERRBIEANL.

MBI MR R R ARRE, FEMKREAR “RE” 1, TEEHZ
WE “QE” K, XERREREXRMERR. ERAXHEN L, BIHRE
WK, BARRRER AT, LR RR AT ahl, ©

Ehr b “BERR” B RPTRERBEIES: BEXRRE (media relationship) 5
HARCZRHME (media relations strategy) , JEE TR EIFRAGEAENE (media strategy) B
BAXRENE, mE 12K, WEZAGEERERER, BEEEERIAB—EE
KEFEHNEBRD TRERBOEERRRE, BEXRREL —MEMKIHAL
Ro WERHRARGEAZBIRXRR, KBIMERTREAXMIAR (LUFHERK
“BDRART ) SEREMVAR BEENBEFEENFESSSE, UTHER “8
BAR” ) ZAKFRR. RBOTAEBHEAXZREUALXAASRIEARY
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