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Hangzhou Tea Boutique Hotel is
located in Hangzhou which is known
as "Heaven on Earth" and famous for
its historical and cultural sites. Our ho-
tel is located on 124 Shuguang road,

opposite the Yellow dragon cave sce-

nic areq, in the center of Huanglong
CBD, close to Huanglong stadium,
and the West lake.
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Strong tea culture and elegant
chinese fraditional flavor is incorporat-
ed in the 43 boutigue rooms; There
are Entrance Guard at the entrance,
like your own aqpartment, customers
have to use special card to enter the
hall. Tea boufique hotel encourage
“low carbon” life style like lower ener-
gy consumption, low carbon dis-
charge. This them is not only reflected
at the hardware and decoration of
the hotel, but also the usage of hotel
facilities, Tea is the national drink, and
Hangzhou is the tea capital”, hang-
zhou is famous for the West lake and
Dragon well fea since ancient fimes.
The Dragon well tea features green
color, delicate fragrance, sweet flavor
and beautiful appearance and have
a long history.

Listening the sounds of nature;
Looking the exotic charm; Tasting fla-

vor of flowers; Touching angle's hand;
Feeling the heart comforble,Com-
pletely relax your body and heart with
essential oil in T SPA.

Step in the first lounge of ifs kind,
a sanctuary of unique flavors mixed
in original combinations. MINT brings
the art of blending into its essential
purpose:the pleasure of sipping cock-
tails. MINT is the residence of enjoy-
ment:a perfect musical garden to
share conversations while a flow of
lounge melodies let your soul diving
info the understanding of deep house
music , nujazz and soulful beats.
Unigue cocktails our lounge's signa-
ture.

fashionable and graceful lounge
and Thai style SPA make the tradition
to meet the modermn, blend the "bou-
tique JiangNan with Modermn Business
Life".







014




5 T e e e

: .ﬁwfa | _.w,..r
i |
. I3
o
e

1




