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he designer makes

"nature" as the design
theme for New Field Second-
Phase of Hong Kong and
Huizhou. The space theme
is echoed in various degrees,
from the ceiling to the wall
surface, and then to the use
of colors. In a modern space,
it involves into numerous
elements that can represent
"nature", which not only
makes the space have a strong
artistic effect to highlight its
distinctive charm, but also
makes the interior full of
vitality and brings customers
the feeling of being placed
into the jungle to experience
the peace and quiet of the
nature. It is a perfect place to
relax the mood for the urban
people.
In addition, the second-
phase project of New Field
of Hong Kong and Huizhou
is the same as the first-phase,
skillfully using the glass and
other reflective materials,
which not only highlights the
sense of modern, but also
improves the interior lighting,
Meanwhile, the application
of lines in the space is more
flexible, creating numerous
surprising design effects.
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