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Preface

An Illustrated Book of Trademarks in Modern China, a panoramic book about trademarks in
China, offers a comprehensive look at the trademarks applied by home enterprises (as well as
some foreign businesses operating in China) during the Republic of China period (1911-1949).
It’s been a whole century since the outbreak of Xinhai Revolution (or the Revolution of 1911),
and we are glad to see that research about the Republic of China has been carried to a new
height in almost all areas. This book, devoted exclusively to the study of trademarks, is yet
another modest attempt to record faithfully the gigantic social. cultural and political shifts the
Chinese society underwent during that period of time. Detailed and informative, this book is of
special help for the study of the economic development, if not the overall societal development,
of the Republic of China.

Xinhai Revolution, headed by Dr. Sun Yat-sen, is responsible for the end of the reign of the Qing
Dynasty and the founding of the Republic of China. With the change of the political system,
China, however, did not enter into the period of a capitalist society; instead it remained a country
with typical semi-feudal and semi-colonial characteristics. Taking its brief history of 38 years
as a whole, the Republic of China has always been troubled by ceaseless fights and turbulent
social upheavals, and as a result, the growth of China’s national industry and commerce, not to
mention the growth of its home trademarks, has also been largely hampered.

This book. a serious academic endeavor, is rich in its historical and cultural implications as well.
On the one hand, it contains vivid accounts of the pioneering work of such patriotic industrialists
as Zhang Qian, Zhang Bishi and Tan Kah Kee. On the other hand, it chronicles, with a treasure
trove of materials, the care and support from such historical figures as Sun Yat-sen, Cai Yuanpei,
Yu Youren, Soong Ching-ling, Li Zongren, Zhang Xueliang, Feng Yuxiang, Kang Youweli, Liu
Yazi, Qi Baishi, Liu Haisu and Xu Beihong to the development of China’s home industry and
commerce and the cultivation of famous home brands.

In terms of structure, this book is composed of two parts. Part I, with “An Overview of
Trademarks before and during the Republic of China Period™ as its general topic, is text-based.
In the eight chapters in this part, the focal points include the history of trademark building both
at home and abroad, trademark administration and publications on trademark building before
and during the Republic of China period, the most renowned trademarks during the Republic
of China period, support for home trademarks from the influential figures, the characteristic
features of the trademarks and trademark designs of the period, and etc. Part II and Part
ITI, “Single-color Patterns of Trademarks of the Republic of China” and “Color Pattern of

Trademarks of the Republic of China™, are picture-based.
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The early BMW car advertisement
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Siemens Brand
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