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Lead-in

Listening Comprehension Tasks

@ Listen to passage 1 for the first time and then write out questions, if there are any, about the

part(s) you fail to understand. If you have no questions, just move on to Exercise []

@ Listen to passage 1 for the second time with your focus on the questions you have raised (if
there are any) and then complete the following multiple choice exercises. You can take notes
while listening.

1. American people like sports very much.
a. This statement is true.
b. This statement is false.
c. This statement is partially true and partially false.
d. The message is not available in the passage.
2. Sports are deeply involved in American
a. middle class life b. business community

c. everyday culture d. None of the above.

001
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9.

10.

. American and European people favor sports.
a. almost the same b. the same
c. quite different d. absolutely different

. The most preferred sports’in the US are

a. the American football, the ice hockey, the baseball and the basketball
b. the ice hockey, the golf, the baseball and the football
c. the American football, the ice hockey, the baseball and the tennis
d. the football, the ice hockey, the baseball and the basketball
~ is not so popular in the.US even though it is supposed to be the most famous sport around
the world. |

a. Tennis b. Soccer ¢. Basketball d. Volleyball

. Which of the statement is NOT true in the passage?

a. Sports events, teams or clubs are always sponsored by businesses around the world.
b. Sports events, teams or clubs are often sponsored by businesses in the US.

The US businesses regard sponsorship for sports as a good investment.

e

d. Itis a good investment because the sport sponsored can attract attention or participation

from customers.

. The US sports - and sports are greatly different from those in the rest of the world.
a. club ... model b.. organization ... business
c. event ... operation model d. organization ... business model
. There are four major professional and the teams of these are called
a. federations ... members b. union ... clubs
c. leagues ... franchises d. None of the abové.

Which of the following statements is true?

a. There is promotion or demotion in Europe.

b. The players are selected according to their performance when playing for the previous teams.
c. There is promotion or demotion in the US.

d. Most players are high school graduates.

The teams have enormous profits because

a. they have the best players of the world

b. they have much sponsorship from the businesses

c. the leagues sign very expensive TV rights contracts

All of the above.

e



~Unit 1 Sports and Business

@ Listen to passage 2 for the first time and then write out questions, if there are any, about the

part(s) you fail to understand. If you have no questions, just move on to Exercise 1V .

@ Listen to passage 2 for the second time with your focus on the questions you have raised (if
there are any) and then complete the following exercises. You can take notes while listening.
1. Fill in the form according to what you have heard.

The differences in culture concerning sports between the U. S. and Europe

b PPN e

The system of franchises

Professional sports clubs

Professional leagues responsible for )
. responsible for

The more famous and reputable,
the higher profits
2. TRUE or FALSE questions. If the answer is false, please make corrections accordingly.
1) Like Americans, European people also like sports very much.
Correction: 7 e
2) Basketball is considered to be the most popular sport in Europe while football is the second
most popular one.
Correction: _ - -
3) There are no open leagues in Europe, where the clubs can be promoted or demoted.
Correction: » ) o
4) If there is central management of the leagues’ revenues, the distribution is made according to
the broadcasting power of each team. |

Correction:

5) In Europe, the leagues have to make the arrangement for the negotiation of the contracts and
the distribution of the revenues.

Correction;
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Spot Dictation

Sportsmanship is defined as plajiag. .0 » following the ' .00 of the
game, - % the judgment of andi. oo , and treating the
____________________ with respect. In other words, you should @ the people you play :
_________________ and - - asyowdliketo .o coovoumelE. o Xaw ae
good sportsmanship when you show for yousself, ‘your .. -0 o , your
opponents, for the on both sides, for the referees, and other
___________________ . Everyone = when they win, but theyéan’t always oo A ”
true sportsman should be agood anda. o0 winner. The winner is not
expectedto s s andvthe _________________ should have no reason to feel ______________
____________________ is considered tobethe =~ of sport. If asportsman = a
rule in sports, heis giihede Loy g o e e TS
by all. So everyone must the rules and the referees.

Reading |

Pre-reading

@ Brainstorming: Work with your partner and write out words related with sports and sportswear.

1. Words or expressions related with sports:

 Atletisprs e
Individual Sports ' gymnastics,
Water / Ice Sports 7 swimming,
Ball Sports | football,
| Other Terms stadiu;n,

004




~_Unit1 Sports and Business

2. Famous brands of sportswear:

Nike

@ Pairwork: Discuss the following questions with your partner.
1. Do you like sports? And what is your favorite sport?
2. What do you usually wear when you are playing sports?
3. Which brand of sportswear do you like most?
4. Have you ever tried any footwear or clothes made by Nike? If yes, why did you happen to pick
up Nike?

5. What do you think about Nike, one of the most famous sportswear brands in the world?

Text
Nike, from Small Beginnings to World Giant (] )

| Nike is one of the most powerful marketing companies in the business world today, but it had very
small beginnings. The global giant company with revenues in 1996 of US $6. 4 billion and profits
of US $553 million started in the 1960s with the company’s founders selling cheap Japanese sports
shoes to American high school athletes at school track meetings, using a supply of shoes they kept
in their car. One of Nike’s founders, Philip Hampson Knight, had been a top athlete when he was
at the University of Oregon. He moved on to become a student at Stanford Business School, but
retained his interest in sport. At Stanford he brought his enthusiasm for track sports to his studies,
writing a paper on how to create a cheaper, better running shoe using Japanese labor, which was

cheaper than American.

2 Subsequently, Knight visited Japan and discovered a manufacturer who fitted the model of the
ideal firm — Onituska Tiger Company, which made its own inexpensive, high-quality running

shoes.

5 Back in the US, Knight got to thinking that he could actually put his knowledge into practice, and

make money. He suggested to his old college track coach, Bill Bowerman, that they could work
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together using their skills and interests in sport and business, and capitalize on the cheaper cost of
sports shoes from Japan. In 1964, they each contributed $500 to import Tiger shoes, which Knight

began selling from his car at high-school track meets.

Worried that the Japanese Company might find a more established distributor, Knight and
Bowerman developed their own brand name, Nike, named after the Greek winged goddess of
victory. They paid a local design student at Portland State University $35 to create the famous
“Swoosh” logo, and Bowerman created the innovative pattern called the waffle-sole design, by
using his wife’s waffle iron to impose the pattern on the sole of the shoe. By 1972 Nike began
designing its own shoes and was contracting production out to factories in Asia. With excellent
timing and a fair share of good luck, the founders of Nike were perfectly placed to cash in on
America’s sports leisure boom during the 1970s, when millions of Americans began jogging and

running as part of their personal campaigns to keep fit and healthy.

To reinforce its dominant worldwide presence, Nike spent US $642 million in 1996 on advertising
and promotion. But at the heart of its constant campaign is the star athlete, a principle that was

put in place early in the huge American company’s marketing plans.

In 1973, the newly formed company implemented its first, and most important marketing
strategy, endorsing its first star athlete, running star Steve Prefontaine who in turn used and
praised Nike footwear. In 1985 the man who would become one of Nike’s biggest successes,
Chicago Bulls rookie basketball player Michael Jordan endorsed his first line of “Air Jordan”

shoes. The endorsements by star players, encouraging ordinary consumers to buy the sports gear of



Unit 1 Sports and Business

the stars and dream of being champions themselves, saw Nike selling close to $ US1 billion worth

of running, basketball, and tennis shoes in 1986, while creating their first sports clothes under the

Nike label.
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10.
11.

12,

13.
14,
15,

16.
17:
- 18.
19.
20.

21.

New Words and Expressions

. giant /'dzaront/

revenue /'revanju:/
billion /'biljon/
founder /'fauvnda(r)/
athlete /'ae0lit/

retain /ri'tem/

track /treek/

inexpensive / mik'spensiv/
capitalize /'ksepritolarz/
cpntribute /ken'tribjuzt/

logo /'logeu/
waffle /'wofl/

impose /1m'pouz/
contract /kon'treekt/

timing /'taumg/

boom /buzm/
reinforce / rimn'fos/
dominant /'dommant/
presence / 'prézans/

principle /'prmsopl/

implement‘ /'mplmeant/

a man who is much bigger than usual F A

income A

1,000,000,000 142

a person who establishes sth. £l A

a person who is skilled in bodily exérciscs and who competes
in games such as running and jumping H14£iz 8l ft

to keep possession of {f§F

a course specially prepared for racing H#iiE

low in price BEH ) ; {8 L

to use a situation to gain some advantage for oneself F|
to give money to ¥

a symbol or design used by a company as a mark on its
product and in advertising FRiHi%

a large crisp sweet cake baked on a flat iron (4t ) Jifs
&Y

to press upon ff1 s EfI il

to settle or arrange by formal agreement 1] 4 f]

way in which sth. is arranged to happen at a particular
time Fif i) 22 Hf

a rapid growth or increase ¥}

to strengthen by adding men, material, etc. fli5H
having the most important place or position iﬁﬂﬂfj
being in the place 3%

a rule used by a person or a'group as a guide for action
HEN |

to carry out; to put into practice H{H]; $hAT
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26.
27.
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10.
11.
12,
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. strategy /'streetidzi/

. endorse /m'dos/

. footwear /'futwea(r)/

. rookie /'ruki/

gear /gia(r)/

champion /'tfsempran/

. Imove on

put into practice

capitalize on

contribute to

name after

impose on

contract out

a/one’s fair share of
cash ih (on)

at the heart of

in turn

dream of

. close to

1. from small beginnings to world giant

n. a particular plan for winning success in an activity R

v. to place one’s signature on a contract to give approval of
sth. TAA]

n. shoes and boots #E

n. a newcomer P KH

n. (collog.) clothes R

n. a person or a team unbeaten in competitions of courage,

strength or skill &%

to go forward 4k4E R B

to carry out SEJi ; SE47

to use a situation or sth. good that you have, in order to get an
advantage of yourself KF

to offer money or help BTHK ; it %%

to give the name of another person in order to honor the latter -

to force sth. upon another il JEER% ; 38 hn

to sign an agreement to have a job done by someone else or an
outside firm 37 2 C¥ TAE) SMy ‘

the part that should belong to a particular person mﬁﬂ‘]—-fﬁ
to take full advantage of; to benefit from | ; ph+e+-- Hh AR
in the center of FE++++ NN

in exchange for {F }35#

to imagine (sth.) &4

nearly; almost JLF-

into one of the most successful giant companies in the world.

008

Nike was once a small business. It, however, has grown



Unit 1 Sports and Business

2. a top athlete a very good athlete

. fitted the model of the ideal firm had all the necessary qualities of a firm

(&%)

4. to capitalize on the cheaper cost of sports shoes from Japan to gain profit by importing cheaper
sports shoes from Japan where the production cost was comparatively lower

5. track meets  a series of track event competitions such as racing, walking, cf. field events

6. winged goddess  goddess with wings on her shoulders. Nike was originally the name of the ancient
goddess of victory.

7. Swoosh  the famous logo used by Nike, which was created in the 1960s for $35 by a design student
at Portland State University in Oregon

8. waffle-sole design  a design made by pressing a flat waffle iron on the sole of a shoe, so that the
pattern of the waffle iron is printed on the sole

9. ... was contracting production out to factories in Asia:... was making agreements with factories
in Asia for them to produce (the shoes), rather than producing (the shoes) in its own company in
the US. to contract (production/work) out to employ another to do it rather than doing it itself

10. excellent timing seize the best time to do sth.

I'1. ... a fair share of good luck have a reasonable proportion of good fortune

12. to cash in on America’s sports leisure boom ... to make profit from the American people’s rapid
growing enthusiasm in doing sports at leisure time

13. ... at the heart of its constant campaign is the star athlete The top athlete is the center of the
sale promoting and advertising activities, and the image of these sports stars help bring the
company to the focal point of the public attention. The subject of this sentence is the star athlete.
The phrase “at ... campaign” is placed at the beginning of the sentence for emphasis.

14. The endorsements by star players. ... saw Nike selling ...  The whole sentence means that with
the support of the top athletes who wore Nike sports shoes, sports fans were encouraged to buy
many Nike products to imitate their ideal models. As a result, Nike boomed in business. The

”»

subject of the sentence “the endorsement ...” is separated from the verb “saw” by the -ing
participle phrase “encouraging . ..” which modifies the subject “the endorsement”.
The verb “saw” in this sentence means “witnessed”.

e.g. Last week saw a drop in stock market.

~ Exercises

@ Read the text carefully again and discuss the following questions.

1. In what way did Nike’s founders start their business?




