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I . Research framework and key contents

As the fruitful result of “Digital Communication Technology and Media Industry
Development Research” , an important humanity and social science research project of
Ministry of Education, the report answers the key questions and reflects core achieve-
ments of the research. Overall, the report includes the following parts:

1. Influence of digital media industry

The first chapter of the report discusses the influence of digital communication
technology, including an overview of digital communication technology, influence of
digital media industry on national economy, and significant role of digital media industry
in state IT application strategy. This part firstly answers such questions as “ what is digit-

, “what are the contents of digital communication tech-

al communication technology”
nology”, “what means digital media industry under the influence of digital communica-
tion technology, and the included new technology platforms and the extended new media
formats” , and the new operation mode, and also the influence and significance of digit-
al communication technology on national economy, regional economy and nation-wide IT
application, viewed from a macroscopic perspective.

2. Reshuffling of content industry

The second chapter of the report, with five sections, discusses re-construction of
content industry by digital communication technology. Prior to birth of the digital tech-
nology, various content industries existed independently and were decentralized, and
the supervision on contents was very strict. Digital technology transforms the independent
content industries into “ content industry” with interconnected links, and the manage-
ment systems will gradually be opened. TV stations, broadcasting stations, movie and

press industries will encounter problems such as industrial readjustment and re-positio-

ning as the content industry takes shape, which will be analyzed in this part.

Abstract
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3. Competition of network industry

The third chapter focuses on competition of the network industry. Digital communi-
cation technology promotes melting of broadcasting and TV networks and communication
networks in such aspecis as businesses, functions, profit modes and service abili-
ties. Two irrelevant industries, namely the broadcasting and TV industry and communi-
cation industry, are promoted to the same competition platform by the digital technolo-
gy, giving rise to competition between digital TV and IPTV on the family market and
between CMMB and mobile TV on the individual market. The competition gets intensi-
fied and will undoubtedly lead to a new round of game of power between broadcasting
and TV industry and communication industry.

4. Control of terminal market of information consumption

The fourth chapter is the core of the report. On the basis of in-depth discussion of
the influence of digital communication technology to macro politics and economy, con-
tent industry and network industry, we recognize that the final breakthrough point of the
media industry lies in terminal users, and that the biggest breakthrough of digital com-
munication technology is its ability to retain the demands of terminal customers, and
form information platforms to provide comprehensive information services to families and
individuals anywhere and anytime, 1. e. family information platform and individual infor-
mation platform. The establishment of the two major information platforms is a natural
course of the development of digital communication technology and the final foothold of
competition between the content industry and the network industry. This part has an in-

depth probing into the two major platforms.

II. Innovations and breakthroughs

Question Networks communication

1. We have put forward the conclusion that “core elements of the digital media in-
dustry include network, contents and user demands of information”, and had in-depth
studying into network, contents and users.

What is digital media industry and what is the core of the industry? These are the
primary questions to be answered. Through research, we found that against the backdrop
of digitalization, the media industry is no longer a matter of content production and dis-
tribution. Instead, the industry is completely new, consisting of transmission network,
industrialized and systematized contents and controllable and usable user information de-
mands with diversified competition. The industry is strikingly different from the tradition-
al media industry, with production, transmission, operation, management and user de-

mands in the industry chain and the inter-relationships changing fundamentally. Our
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