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0. 965, Bartlett BRIZ R I8 i = 0. 000, AL AT L HL 4 M A
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MQ19 |0.678 0. 665 0.677 0.676
MQ24 | 0.686 0. 649 0. 685 0.645
MQi8 | 0.629 0. 566 0.624 0,575
MQ25 | 0.596 0.588 0. 607 0.578
MQ16 | 0.579 0. 461 0.434
MQ10 | 0.584 0. 510 0. 586 0.534
MQ27 | 0.539 0.545 0. 546 0.551
MQsé 0.594 0.425 | 0.534 0. 495
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NMEML | 6.03 |3.49 |3.05 [2.51 |5.52 |3.63 [3.04 [2.74 [5.37 |3.26 [3.00 [2.50 |518 {3.41 |2 98 2.4
W@ 21.53 [12.45 (10.89 [8.98 19.73 [12.95 [10.85 |9.80 [20.65 [12.55 [11.54 |9.60 [19.92 (13.13 [11.45 9.28
RitJi£ 21.53 [33.98 [44.87 [53.84 [19.73 [32.68 43.53 [53.33 [20.65 [33.20 [44.74 [54.33 [19.92 [33.05 l4.50 53.78
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@ |70 G | | e | @ | @
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AGFI >0.90 0.78 0.81 0.94 0.93
SRMR | <0.05 0,064 0. 260 0,036 0.039
RMSEA| <0.10b 0.099 0.091 0.046 0,048
CFI >0.90 0,81 0.78 0.94 0.94
NNFI | >0, 90 0.80 | 077 | 0%t | 09
PNFI >0.50 0.74 0.72 0.84 0.84
PGFI1 >0.50 0.69 0.71 0.79 0.79
N | >200 17717 | 154.74 | 516.43 | 483.31

H.Y SHNEARRERERENEAT LR A, I
REdERERE KRR R, BB %2 BRI X A8
B4, B RBENERRLRTRE Ay BEAR
BHEESY,

RMSEA #+F 0. 08 Z 0. 10—“— B 3E K" A+ F0.05 %
0. 08— “REERIERL” ; /MF 0. 05— “R T E A",
* p<<0. 05,

3.2.2 B 4 B FRIXEBENEHE

METRNOEESITSHERHR SMC iR, 28
A MEERMN SMCHAT 0.29 F 0. 57, KF
0.20"%, MBI B B {5 BF LA . TR A W SICGRBE By
BEREREALAETFAFQO A4EE(CR) . EFyFE
RBREAVE), FRER . UETERBNWANTFO0.54 F
0.73,kF 0.50"1 BF CR 4+F 0.80 £0.90,kF

0.601%1, 7 AVE L,B“whii /1”55 0. 508, “AfF
F37€0. 44) IR B J17 (0. 39) T EBAR” (0. 44) # /b
F 0.50, AN BREN MEEEHWER K THEHFH
gm, BHTFTX3IMHATFHCRYFF0.60,H5Z
SR BB R A B BFE, B RS Fornell
Larcker B MR &, “BI i M SO MAERRK AWM E R
2=, 1 U E A ERlE , 3R] LA I S B
YK, RBXSERN T ERE R

DOHBHIMETFHHEXEESHRHLEAN 1L,EZ
MERYSEHMATEEY Ay TI.84(EHEN 1,
BERFENBHTH O RHEEEHEMNBETARKX
4 BE 5

(¥ BHAE T Z B X R BN 1. 96 7
WEEBIANERREILRES 1. 00, UHAHTFA
AEXAME. STEREIDER. SHREMERS
HE R, Ay KT 384, HRXERNE
X EEAKRER 1. 00, AT AN Wl H”.“T
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£33 BFHESNE

HF ®EN X1 ITEHR
0. 64a
&b (668.84° )b
[0.62,0.66]c
0.71a 0.55a
JTEENS | (1025.58° )b | (473.24%)b
[0.69,0.73]c | [0.51,0.59]c
0. 80a 0.78a 0.63a
i H | (1244.02°)b | (1 057.38" )b | (659.46* )b
[0.78,0.82]c | [0.76,0.80]c |[0.59,0.67]c

HE:" p<0.05,a BHXRHbE Ay ,c REFEXME,
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Cronbach’s alpha=0. 914, ZF & K CITC 4+ F 0. 616
F 0,708, BRI 5 (44) =1254. 32(p<<0. 05),
GFI=0. 93, AGFI=0. 89, SRMR=0. 040, RMSEA =
0.097,NNFI=0. 91,CFI=0. 93, PNFI=0, 74, PGFI
=0.62,CN=1750.69, B% * 5 CN 4}, HA4HIER
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=0.61,CN=341. 39, B R B EREFREL. &
EHBAPERERRER, WELERK SMC f+ F0. 42
Z0.57, RF 0.20, RAMBERNFEERE. “BM
PR & B 7 CR=0.91, % F 0. 60, HHKEFH
EERF. ANTF0.67F 0.84(HE 3-1), kK F 0.50
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0.62
0.70 [AE2 |
0.17( 0.67*
0.72 0.73*
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0.54 AES 8';‘1‘,
’ A
0.52 AE6 87];:
0.56 AE7 0.84%
0.54—>{_AES P, 950+
0.68 AE9 0.84*
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SR AR o (6200 =4 096, 44,10 3 M A H
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0.05), EX—BEXRMERM L, R “wh 5”7
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PBRIET SRR "MW KB R, AR 5° (617) =4
092.73, /0 3 B HER BB/ 42 =3. 71, /N F
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3.4.2 BRI M AR
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AHX, BT H 8 Fi# 13 (Recursive) B 8, k3%
VS Y B B A2 B R 43 AR B T B, THE U A B R o
B 2 1] B B AR R
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F17€0. AT)>“WE B F17 (0. 24) >“wh 117(0. 20) ,

4 5t
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380 BE 1 ey BLIRE A 4 B R B B B A R e A0 B A A
WA EFER—“RDEN BRI N EE
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AR H#—LIEE, “AME I (A FE Rk
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'ff »[9] . “gmn[_sl . “?Eﬁ »[51061L7] . “R B;j-»[s] %ﬁf%‘ﬁ H(J
Rikdiin . &8RP, B4 BI% R0 25 H “xX B —
MR ERBRE” INMEREW”. XA EREN
FERREFR URXTEREL —FRREEESH
7. FBoh AR BRI AEHFIHBEBXNENY
HEEULRBIFL" 5 XM EBE THREDF G5 KA
BF 3T B9 “ B #4 ” (Chan-Olmsted #1 Kim, 2002) ., “3%
M-, R CAER SRS RER
RBEELZROHAEERF.

RIAEFRBERTHAIEEARARPREANE
BEWREZROE T, BT EOR S HEHN",
HAX—ZERWERE, TRSREMN PR E.F. &
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B BT B Aol A0 B 3 R B
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Designing of “TV-media Effects on AD”
Questionnaire and Analyzing it’s Mechanism

Huang heshui!, Cao xiaodong?, Lu dehua®, Qiu yongmei*, Zhou wen®
(1, 3-The School of Journalism and Communication, Xiamen University, Xiamen 361005;
2, 4, 5-Shanghai Diagaid Marketing Research Co. , Ltd. , Shanghai 200031)

Abstract;: The purpose of this study was to develop a reliable and valid scale for measuring audience’s per-
ception of“TV-media effects on AD”(TVMEA), and explore its influencing factors. The CFA confirmed that
TVMEA is a single-dimension that contains 11 items, and influenced by “AD-impressions”, “impact”, “credi-
bility”, and “attractiveness”. This result also showed that “ AD-impressions” and “impact” play a mediating
role that link the “credibility” and “attractiveness” to “TV-media effects on AD”, this model is described as “2
mediate-variable model”.

Key words: TV-media effects on AD; credibility; attractiveness; impact; AD-impressions
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