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Rt R T A S B At U 5 2 I P SR B 0 31 28 K 7 U R
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BB TELEUEA U B A M SO 42 32 LA T o B 7 R % 2 AR B4 M 3 SR, 25
B MR S R RMT BRI, BRI % = R R 6 AR i3 A A AL, 0 . T
EN IR TR RAHE . X = AVERIZERE T (S5t L MANE 5 S B X S B RS
B 44 1 7 VLA B2 1 T 5 RET M TSR T 4556 B e B B A T B4 M % 2 R 2
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FE A BRSO RO ST AR SR O R B H . 7T DAL 0 R B R % 2 R
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FZT EBESW

(B

X TFiERS (discourse) B E X, 7] LA “TE 2K /45 #” (formal/ structural) #1“ T §8” (functional) B # £
BEEATRRE . NEHTTEE BR R AT AT RIE T 8401 18R B T 4. MNUIgE FEE,. BME—
o I o




ANE AL, EAR A FAMIEE AL ESATARTR—XE8, HEiZEAR“K"S
CINTHIRFR .

B R TS AR SE PR I 15 5 B, R — IR B B 2 v B — R B % 22 1Y 74 Bt (utterance) 2K A1) 1 BT 4
R TR EARE BN EERAIESEER. B EMNE, BT AR A ERE B EE, W EiEaiE.

TEESHE R —FP“ 38 FRTE 37” (communicative occurrence) , i 1% B85 LA /MR

1. ffEtE (cohesion)

Hr TR AR E5H B SCEE (A TE R MR ZEM b B oG AN E RS T RIS M B
i, AL R ER A TE M.

2. ERM (coherence)

AR Y RIE R SCER TR AE BRI MK )Z » 8 a3 0% 8 HE 3R 8 B iE SO, AT DAL 1B R
ALE: P

3. EMmE (intentionality)

BRI HIER A RE R ERAERE N REEERE T HIER 4 BUREE, 7275 R 7.
Fe X A ) BHEF U 55 7 T BT T 3RA B B R R R , T X R IE R AR R B A
AR .

4. A[EEZ M (acceptability)

ERALTREE AR, WRELEW ERBRFEPAAEN - EFES EREBRUEL, F15
A RIETE AR LR Z DR R, A S FBOERMELILEARESR .

5. 521 (informativity)

ERiEEE —ENFER EER MBI, A5 B hFE B F S R4S MR, JELd
HME B AEHE B Z B A AR A, 45 B AN T 1) R 4

6. iEEM (situationality)

BERAET ETFCHER BB 18R R E—E W UE S TR P AR, ZEARER R
TR EAFERNSIE S .

7. BEXE/BEIRM (intertextuality)

O /RS BRPE R B R AN [RE R ] AR LK R 5 8 B MAMNIE R S UE T B X R I B

FEUA E-ETbR AR A FE R R LR AP O BREENERRE, L EEV B NERR
fiE . XPAHRIE B HIE R &R R I A —&IF AT X, HR, — A BEE R .
HEBER A URA HA F AR, U HOR R 1 MR AT 32, A RE R A BRAE A -

TR EREEER YN AR, TUELE NS TF . T UL A FANE
fir, 47 B, 17 4, W :Sorry, can’t do it. I”’m busy answering my e-mails. / Sorry. I’m busy answering
my e-mails. / Sorry. /Can’t do it. 34 7 # & 1 — /M 5L 89 3% &,

= BEERG o

“ERATBTI R R AR P R S B LR S B, BIE R, NPT SRR, 206 R A R AT 9 HE
5| HifE A Z X E# R B ERERS, EW ABINEES 5 ERERTER BIESD ZE
KER . BERIE, Zbrrh 5iEF A XM AR TER TR A,

FLAA LA 2075 BF DR e 2R o, “TE RS A A7 T AR, BRI SCERE WA AT i )b BePraZ 4856
F.BREPOBEMEERGL.

= BT RIRIEME B S ERATRRER

PR R B AR £ BN E A A X IR ER S RIEERE . XA B ARIEE A &t
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HBEME RN, FI, “SEBRAH” REARNE S TR M RT8 E R R, 7581 7] 3 3 A
SRR FELEEMEA.

3 Bt (coherence) 57 (cohesion) B “TE R /T WAERT S0 o TR H AT ER X LB
B‘J?@@? S5 TN K I | VB 1 AL 6 5 2R A s AR U 55 ) O SC K, 2R TR B 1 R HIE
SR F W REREE ., & RAETERNIER, PR AT LA i3 34 H1iH (shared knowledge) 5%
B HE 3 (logical inference) BRI BL Cutterance) {7 X, 0] DU i3 18 2 F B L4 B i 5%
ﬁfﬁﬁ_ﬁﬂéﬁiu %ﬁﬁ

i BT LA 3 A B U B A AR OB S A R SE B . A0 T X S AR BT R AN A B

A: That’s the telephone.

B: I’m in the bath.

A: Okay.

PhE=ANEBZ RN R AR E S —E B RN R T — N ERER: AW
FH GG, 7R B RIS, B H IEAEVERR AV , A #2218 i, B O AHHIE,

2. 17
O BRI A
]() BN ﬁﬂ% AFRA 1A (he, she, it —;‘j:) #§ =4 (this, that, these %), Hﬁﬁﬁhﬁ‘(more, Sitr-
_ilar, different %"‘5:)—;% ————;

{5 1. His concern is mainly with the humanities: literature, languages, philosophy and so on. These
are disciplines that are going out of style; 22% of American college graduates now major in
business compared with only 2% in history and 4% in English. (2011 ¢H1RFAA B E L {L 2
ASC2ERHE S B R B2 ) 3¢ his 3848 _E Bk Louis Menand; These #§4X, the humanities,

{5 2 . Discuss the joys and downsides of your own career and encourage your kids to form some ideas
about their own future. When asked what they want to do, they should be discouraged from
saying “I have no idea. ” They can change their minds 200 times,-but having only a foggy view of the
future is of little good. (2007 A £:HS B FIMF| Bt A AR Y) 3CH they. their #54X, kids,

{5 3.By using the first draft as a means of thinking about what you want to say, you will very likely
discover more than your notes originally suggested. Plenty of good writers don’t use outlines at
all but discover ordering principles as they write. Do not attempt to compose a perfectly correct
draft the first time around. (2008 ( {N{a] B YE¥IF& ») 3C 1 EL %17 more 5 your hotes originally

ggested JE IR ; AFRILIA they #5848 writers,
(@% jl[] one, do, do, the same—;‘jﬁ B
1 . Professmnahsm has turned the acquxsmon of a doctoral degree into a prerequisite for a successful
academic career: as late as 1969 a third of American professors did not possess one. (2011 ¢ H1iH
FLATA 8% b R 25 A\ SC2ERLH R B I 55 ) ) one X _E3C a doctoral degree,

(3)é fEAd AT LR BIEH AR

%l . ﬁlese printouts are also easier to read than the screen when you work on revisions. (2008 ¢ Zifd[
BEmRN AR A TRAESE . RHUFEE, the screen JFEAHE T to read,

3. ﬂl[ﬁi&-@-

ﬂ{[«ﬁ&iﬁ%mﬁiﬁﬁ%m HEAWMFEEE . [ CGAs0E i, BT XERF) L4

| PR R B A B A B L X R SE R T 6 R

f| 1.Remember that your initial draft is only that. You should go through the paper many times—

and then again—working to substantiate and clarify your ideas. (2008 (4N{A] BVYE®IFE)) X H
e 3 .




) draft Fil paper B EHER < 3CE”, BB R B B A T EGREE .

{4 2 .1f you are working on a word processor, you can take advantage of its capacity to make addi-
tions and deletions as well as move entire paragraphs by making just a few simple keyboard
commands. Some software programs can also check spelling and certain grammatical elements
in your writing. (2008 ( 4n{a] B E¥IHE ) word processor f& software f{j—F, X B A& FHF
A E R ORI .

A IBEER
éfﬁ#‘ﬁﬁ@ﬁ] Bl | B iR 2K A A AL R OR T B, 0T FR R AR BN ) Z ] 8 R
WUKRR,

4] 1 .However, none of these requirements should deter large retailers (and even some large food
producers and existing wholesalers) from trying their hand, for those that master the intrica-
cies of wholesaling in Europe stand to reap considerable gains. (2010 ¢ B & fh 2255 #t & 5
1)) 4] F B however FRF 4 X, i#id) for RRJRH .

{5 2.All in all, this clearly seems to be a market in which big retailers could profitably apply their
gigantic scale, existing infrastructure, and proven skills in the management of product ranges,
logistics, and marketing intelligence. (2010 ¢ FX YN & 22 55 it & 5 7Y ) ¢ A iA] 4 All in all
XFHTR N AT B

{41 3. The functioning of the market is based on flexible trends dominated by potential buyers. In oth-
er words, it is up to the buyer, rather than the seller, to decide what to buy. 2010¢ EX# & &
Ze et & R ) e FiA 4 In other words X R(4) N A HEAT iR B ULEH .

N =i b 59 2 MERAH VS BIERAH

W B S FE AR B A4S E K A AR B AR 2 SO B A AR SCE BRI ORGSR —
RER AR T L BORE W RHE MR MA L KR, AP RORES WRIE £ B A RE AR ZE X R, &
S LU AL B bR R . )] BT 2 75 TR e ML I — B e R . “HE e T
Z 8] B & Z BTG 5 FBREEER; ENZ 2B X REW ;" BB XES T REHRELS —
AL BIF , T —A Beik i 4] AR Bl e & i Bk i b R T

1. ’ﬂﬁiiﬁ%*%

bR R AT LR B, AT AR . BHERAIBR LR AU BRI, ARXREE
ALLF LR

I 56 2R (A K R SRS K R < Ja 4] 2 A ) Y RE S Bk JE iR 1A EE A then, after that, fur-
thermore, also, when (this happens)%§,

?‘ﬂﬁ;’e% ‘"]‘FW]‘"J%‘E@*ELQ #rRiRiaE %A but, however, nevertheless, (al)though, in fact 2,

WJIIE#&? Bl EXT T8 A HiSIER R, HAIFRIA{AZ for example, for instance, take. .. as an ex-
ample £

_ BERRAATRER, ARG . ATRE S BUAYARULAA for, as a result, as a consequence, conse-
quently, therefore, accordingly %,

XF G X BESC R X R R ULBA AT R WA R AR Z 4L , AT BE i BE similarly, like %45 & 18] s Xf B G &
ﬂﬂi}ﬁﬁ%ﬁ%mlﬁ]Z&b,&ﬁiﬂﬁ] JE H A as a contrast, on the contrary, on the one hand. .. on the
other hand %,

2. BRRBEXER

XEEFHRE R ERBENGEREAR. REBER T, U238 ¥ h5iEmHb.o R
’—JW"M}*EEZ iﬁi& ﬁﬁﬂﬂtﬂ:gﬁ’@,ﬂﬁ‘l TS IR 00 T X S0 25 1 3 R FF i385 5 4% B W B

o« 4 o




P 5 R A B T 0SB (L P B R RY — 7T . P BT 4 SO
BER R A SCAT — 1 5EH  TPMT AL LA 9 7 AT Mo SR AT 54 B BRI I

BIREEXR EEANEL R AT KR BIEXFR S LSRR . A — R oA BB X
R BTGRP BOS 2 A — i BB LI F A

F=T KREBNE

MR N

R BRI RLE - Part BOI“TE RSG5 HI AT B4 1 £ YE R 54 LA F =Fbh

1. x%ﬁﬂ/ﬁﬁﬁ

AR R 500~600 1 3CTE , HoR A 5 BAS 1, CRRA 6~7 BOCT . ERE AR
SRR EE NI 6~7 B SCF e PR AR B SCEE T 5 428 AR 5 BR.

2. MR

THE— RS KB 500~600 Tl SR, 4 Bk I EUE U BT EL . BRI AR SCE I N AL
175 Bk (T~8 M) BEH T Horh 2~3 MBI FECE P ED A .

3. RN RIERE

TR K HE 2 500 FRSCERTEUR A 6~7 BOCFEER 6~7 MRS RIBUMFT, X8 S0 B A4
SRR SO B A O MR | MR SR TR A AR SCEE AR X 6~ 7 AN BT Y Bt Y
) 5 BESCF R, 5 MR SCE IS (4.

EN rezsmang
By A R G H SCEHHM | BRI
2005 4F | SeRUA)/BHE | e icE s EEK ARSI BE T 689
2006 4F | SERUEA)/BUE | % E MR DLE 32 6l 5 693
2007 4F | FRABNAEHSTORS | A0 HEHS B TIOR3 AR AT REEHE 572
2008 4F | SERIEA)/BUS | W B fERIR B TS 680
2009 4F | SEEIA)/BUS | 19 F 20 M S AL TR AL TR 512
2010 4 HeF RO £ 5 2 B o e 7 R E: 614
BRI A A 9 AL 25 A SO R
2011 4 HeE R A HE N 568
LIRS IR BE MK E R EE 3

KR T FIE TR AB.C HB4 M BB R i 25 T AHR A W 8 .
Part A 53 3CEEJE I 97 5| 5% 2 A0 B RV BOUL B 247 4 » 8 i TF 8 56 90 A0 T B UG % 2 1)
B 156 4 7 TR T o 326V R LB G 9 ) 122
Part B 3ot X1 1 /3845 2 5 | 5 A e o/ T M 1 O T KV 4 LR
A B A A A 3 R 5 M TR AT D 5 2 P E S AL
e 5 o



Part C i@ A F_L F SO T 3CEE 5 K R 28 MR igs MU B Bl N A AR, 5| SRR B 4
TR I RE T 5 DT 58 % S B 1= SR A P D 2
BARAHral 0, Part A BR B4 (2 B 428 158 A A0 A R 28 B8 SCF AR G ARTE A 8
i B EEA L BN R 3%0) , Ny RE R 5 A N 22 3 F TAEA XM SCER B AR BB FI = A 855 . X
REREEARNELEBAEGE BB MLERS, MAEEAEMHEEMEEHENERE  ERT
RS ULIAE T EES A AW R G B AR ARANEMGE R, UREE. EE . S EEFN R
MILERE ST .
Part B FEE A& E A WHER 8 BB ARRHE R ICE , M E S TREN“E"ME B Z R H X
o DXIRHTR X B 5 G B 8 R ) B SRR . ELAORUE, XS R S AT LA R AN 7 T A BB
HHFTEE B —, X BRI AL A R A A5 SRS HEEN ;%L%ﬁ%&?ﬂiﬁ&i
AR, X or Bk W EA R MRS IR IR BE T R = B EF A XA BE AR R SRR
_ ZEHEBEXR NS ;%m,%ﬁ%ﬁzfﬂﬁ&%w
Part C FEZEZ A BB SRS WERE RN EIECFM RGeS . ISR DEEE A F 3%
PRI — TP, X LPR E A R —FCF B, HEIEH AR E ARE P OEHEREMEEERE
R NAERA —ERENIIEN T, HHANEEHERNE S . —S#KZ,Part CHEMRE MR
R B R AR AR A N A B RE T BB TR B i Bk e ek B T E .
AR b X 43 45 1 R M B AR R R, B AP A TR A 25 7 S B A X T Y A
EREK.

BTE MIRMREERE

Part B )G SR PR FEA4R SCEE S5, T SCERE KR, R 7E B AR A B 4R BIRFIE R AT e R R
FIRZER , 5 A TR A P B R O AR BT, B AR AR AR, S48 5 WA RRE T
P AT .

F—T RERAZGEEXENRT

PRI RS
L 3SR TR B ER—
AT HREES TR EMEY, XEPEESHRAF ST BRENGEE. XEY RBERFEXENE
BNE, T H RN SO R B AR B S A FE A E%Em%wm XEREF B
WAFHERRNEENA RIEREND (AR ERRIBERERIE) AME JEBNIE B OIE W
sER#tnExERE ————
© | 1.Despite variations in detail, wholesale markets in the countries that have been closely exam-
ined—France, Germany, Italy and Spain—are made out of the same building blocks. (2010 KX
MRS HAR TR

f5 2. Demand comes mainly from two sources: independent mom-and-pop grocery stores, which unlike

large retail chains are too small to buy straight from producers, and food service operators that
cater to consumers when they don’t eat at home. (2010 { BRI & fHZe et R EERI))
f%] 3: Morgan helped found modern anthropology—the scientific study of human societies, customs;
and beliefs—thus becoming one of the earliest anthropologists. (2009 {19 & 20 tH42#3C4L A
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(5] 1. During several years of gambling in that casino, Williams, a state auditor earning $ 35.000 a
year. lost approximately $ 175,000, (2006 (35 E 1R L BIAED)

(2) BB BB TS0/ AnER S

{4 . The functioning of the market is based on flexible trends dominated by potential buyers. In other
words, it is up to the buyer, rather than the seller, to decide what to buy. (2010 (ERIH & fh 2%
TR R

3) BUERZIEMABHE

—
5] 1:0nce you have a first draft on paper, you can delete material that is unrelated to your thesis and

add material necessary to illustrate your points and make your paper convincing. The student who
wrote “The A&P as a State of Mind” wisely dropped a paragraph that questioned whether
Sammy displays chauvinistic attitudes toward women. (2008 { Z1{il B YE#)%& )

4] 2 . Have regular dinner-table discussions about people the family knows and how they got where they
are. Discuss the joys and downsides of your own career and encourage your kids to form some i-
deas about their own future. (2007 4CEEHS B 3k A A0 )

TFHE LA 2010 FEA R B 3 ERBEITHATER TR -

[ A]The first and more important is the consumer’s growing preference for eating out: consumption of
food and drink in places other than homes has risen from about 32 percent of total consumption in 1995 to
35 percent in 2000 and is expected to approach 38 percent by 2005. This development is boosting whole-
sale demand from the food service segment by 4 to 5 percent a year across Europe, compared with growth
in retail demand of 1 to 2 percent. Meanwhile, as the recession is looming large, people are getting anx-
ious, They tend to keep a tighter hold on their purse and consider eating at home a realistic alternative.

[ B] Retail sales of food and drink in Europe’s largest markets are at a standstill, leaving European gro-
cery retailers hungry for opportunities to grow. Most leading retailers have already tried e-commerce, with
limited success, and expansion abroad. But almost all have ignored the big, profitable opportunity in their
own backyard. the wholesale food and drink trade, which appears to be just the kind of market retailers
need.

[C] Will such variations bring about a change in the overall structure of the food and drink market?
Definitely not. The functioning of the market is based on flexible trends dominated by potential buyers. In
other words, it is up to the buyer, rather than the seller, to decide what to buy. At any rate, this change
will ultimately be acclaimed by an ever-growing number of both domestic and international consumers, re-
gardless of how long the current consumer pattern will take hold.

[D] All in all, this clearly seems to be a market in which big retailers could profitably apply their gi-
gantic scale, existing infrastructure, and proven skills in the management of product ranges, logistics,
and marketing intelligence. Retailers that master the intricacies of wholesaling in Europemay well expect
to rake in substantial profits thereby. At least, that is how it looks as a whole. Closer inspection reveals im-
portant differences among the biggest national markets, especially in their customer segments and whole-
sale structures, as well as the competitive dynamics of individual food and drink categories. Big retailers
must understand these differences before they can identify the segments of European wholesaling in which
their particular abilities might unseat smaller but entrenched competitors. New skills and unfamiliar busi-
ness models are needed, too.

[E] Despite variations in detail, wholesale markets in the countries that have been closely exam-
ined—France, Germany, Italy and Spain—are made out of the same building blocks. Demand comes mainly
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from two sources. independent mom-and-pop grocery stores, which unlike large retail chains are too small
to buy straight from producers, and food service operators that cater to consumers when they don’t eat at
home. Such food service operators range from snack machines to large institutional catering ventures, but
most of these businesses are known in the trade as “horeca” : hotels, restaurants and cafés. Overall,
Europe’s wholesale market for food and drink is growing at the same sluggish pace as the retail market, but
the figures, when added together, mask two opposing trends.

[F] For example, wholesale food and drink sales came to $ 168 billion in France, Germany, Italy,
Spain, and the United Kingdom in 2000 — more than 40 percent of retail sales. Moreover. average overall
margins are higher in wholesale than in retail; wholesale demand from the food service sector is growing
quickly as more Europeans eat out more often; and changes in the competitive dynamics of this fragmented
industryare at last making it feasible for wholesalers to consolidate.

[G] However, none of these requirements should deter large retailers (and even some large food pro-
ducers and existing wholesalers) from trying their hand, for those that master the intricacies of wholesa-
ling in Europe stand to reap considerable gains.

WS U EE G R R =08, = R M BHR N A2 Bk i oy, R

KT R o A . Rt = A i B R A/ R G T B
UL

(1) BEEEDF AL

R XoF B P 4 S BEER  aE A A A7, A T S R 1] 152 B R W A ) L RGE AR
B A FRBOER . X RE A LA 5 0 A — W AR,

5GP 20 R A T T A B R B AR R 43 B R BN AT A A A R AT . X R R
$ 7 AR BAEE S DR E TR, A 7IE S MR 1450 0 ™ 8k DL K S0 N34 18 & L
Z 8] f) BSR4, ZORA) TR AR NES EARBLHE, SEXF AR S RIE T H &R L/
2 B LA S ERTEME 1, KRR T 4] F F SCEE A al R B B AR AIREL. AEXIES,. T
B—MFEEZKNEEER, KBONA BEE 7 Fi F T RARA ., HIEHMMEARHEL TR
=@ Fil + HE - BiEQ“FEIE + Rahid + RiBE”7;O“There + R3hial + £iE”. X =FHE
BILFAR T HMFREEMFER . FTLL R X =FHES A ] fBIE 4R A ) F A% O B .

HWK L H R R A1 X E— IR BA R R E AR R . A T RIERT R A F Y 2 (]2 48
K FR M, 3 2 SO B K B 8 & b A ) L A iR B A T 1R B iR S A5 M, T R T 38 R T O A9 K
F)7 . XA T ERF ARG E R G, F T ANE R8T P RBOCEE B R E 0
SEAR . Bian X T2 not only. . . but also ik 8% i8] i R R i i K R B‘J"ﬂ?,ﬁﬁtt‘{%ﬁ&ﬁi&,.bgta\l‘
so J Il 5 X T8 A AT K R I ZE 7 (AN however, but) i9a) 1, HEOMER — BB FHITZE.

T35 s Bl —ER SRR i 2 w8 b 5 1 (B0 RN CIRIE GRRIE D AME JEAGE (RIAE B
5 ERAI 5 B 55 RS — A E R E R ) F %L .

(2) RFEEMFEA

— AR SaA AL L WO T BB XA G L, S B A Ay B, CEMHE
RS TCAR SR A A F B (2], 51 A, 505056 Xof AT B A B R UG B SR PR AR IS,
B — RS ME R ), TAERE S B sk 3 5E, i HKER A B MRS v S .

FEAANASHBEA L XRFTEZEAC LAY . (HREKH S BE s 0/ 3804 2 o] L4
SN EATTATRE d BUAE SCEE (BB FHIR P R s S Bk 4y . RV HI I 7 A -

D B 2.5 A K EMEIRIEFES I HW AR AR LR TR

{3 . Coinciding with the groundbreaking theory of biological evolution proposed by British naturalist
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Charles Darwin in the 1860s, British social philosopher Herbert Spencer put forward his own
theory of biological and cultural evolution. Spencer argued that all worldly phenomena, including
human societies, changed over time. advancing toward perfection. (2009 (19 % 20 2 SCHEA
KEHLB))
S H A B a3 2 AR SCR AR 51 I T Spencer (A RISCALHEALIE . 51 AW AR
) AR NAE S AE N R HER] 7 B, ERBE A B [ T 28 1) 52
2) AREXFNUARZERT

{6 : The first and more important is the consumer’s growing preference for eating out : consumption of

food and drink in places other than homes has risen from about 32 percent of total consumption in
1995 to 35 percent in 2000 and is expected to approach 38 percent by 2005. This development is
boosting wholesale demand from the food service segment by 4 to 5 percent a year across Europe,
compared with growth in retail demand of 1 to 2 percent. | Meanwhile. as the recession is looming
large, people are getting anxious . They tend to keep a tighter hold on their purse and consider
eating at home a realistic alternative. (2010 ( BRYNE FhZ2 Rt R FEHY )

M AR Sl PR BEE G T R E SR A IR B IE TEE S — 18 5 (The
first and more important is the consumer’s growing preference for eating out) , #:F E & X
FIFUERH T HEE M8 . 25 B A {14518 % 9K (as the recession is looming large, peo-
ple are getting anxious) . 35417 meanwhile [ 1 B, 158 BH B9 AN 16 4 /) 45 B0 22, i DA A B
B TR PR G .

3R (BIE) BT B, R AN A FEERRTEY

{4 . Retail sales of food and drink in Europe’s largest markets are at a standstill, leaving European

commerce, with limited success, and expansion abroad almost all have ignored the big,

grocery retailers hungry for opportunities to grow. Most l'ng retailers have already tried e-

profitable opportunity in their own backyard: the wholesale-food and drink trade, which appears
to be just the kind of market retailers need. (2010 ¢ EX# & 222t LA HERI )
SHT A BT B HTIER but, HS HEIRIS IR N A A N KSR A B A B RO AW - RO £ A
REARRTEFEZA T AESIHERS .
4) B . SieHEREEREEEAa

fﬁ‘lJ\: Playing video games encourages immediate content. And hours of watching TV shows with

canned laughter only teaches kids to process information in a passive way. At the same time, lis-
tening through earphones to the same monotonous beats for long stretches encourages kids to
stay inside their bubble instead of pursuing other endeavors. All these activities can prevent the
growth of important communication and thinking skills and make it difficult for kids to develop the
kind of sustained concentration they will need for most jobs. (2007 (5 £}#5 Bh % F A 7 A B4
N
SHT: BRI =R 518 R T =F K H IR 5k 1% 3 (Playing video games, watching TV shows, listen-
ing) FELE B FI Z AL, R ADXF X =F I sh AT SR TEA , 48 BT X 2675 3) (Al these activi-
ties) #R ] REL 48 B4 I U SR AR I 5 e , R R 1) ok A8 A
5 XEPHIEDR, BiZEEEXBERITHAE, BATZOBNBEREETER

{5] . What about the son or daughter who is grown but seems to be struggling and wandering aimless-

ly through early adulthood? Parents still have a major role to play, but now it is more delicate,
They have to be careful not to come across as disappointed in their child. They should exhibit
strong interest and respect for whatever currently interests their fledging adult (as naive or ill
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conceived as it may seem)while becoming a partner in exploring options for the future. Most of
all, these new adults must feel that they are respected and supported by a family that appreciates
them. (2007 (SCHHE BY &% T IR BEA BLAFE 1))
ST A BB VR AR A RAK Anel T X 2 2K KB A B R BA DL T R B R B iE BT 7
BT SR B 434 2 ot i 2 10285 1) A, RO 32 1) 0 g [ 22 B 2 A B i) - )
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BT BB, -

o f‘/'] He visited the casino, lost the $ 20 and left. On his second visit he lost $800. The casino is-
sued to him, as a good customer, a “Fun Card”, which when used in the casino earns points for
meals and drinks, and enables the casino to track the user’s gambling activities. For Williams,
those activities became what he calls “electronic heroin? (2006 4 3 E R\ B 240E )

4347 : A BLRi =] , casino, visit F1 lost 2RI 2 & B, 3238 %5 REMER Fl 1K B ixX 26 B ia] , AT LK
BUHEW A B i RO KR - Williams [z 26U, C TR TRE L A 9K, 3 H i & 8k
KA., TR, HEIRMAE, RERSBRED XSG EF MY, K electronic heroin 2
ZEE I,
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