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Bl 1(1995 £ 6 A
Britain almost more than any other country in the world must
seriously face the probiem'of building upwards, that is to say of
accommodating a considerable proportion of its population in high
blocks of flats. It is said that the Englishman objects to this type of
existence, but if the case is such, he does in fact differ from the
2
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inhabitants of most countries of the world today. In the past our
own blocks of flats have been associated with the lower-income
groups and they have lacked the obvious provisions; such as central
heating, constant hot water supply, 4erl<ectrically' opefated lifts from
top to bottom, and so on, as well as such details, important
notwithstanding (4R 1fi1 ), as easy facilities for disposal of dust and
rubbish and storage places for baby carriages on the ground floor,
playgrounds fér children on the top of the buildings, and drying
grounds for washing. It is likely that the dispute regarding flats
versus (Xf , %} i) individual houses will continue to rage on for a long
time as far as Britain is concerned.” And it is unfortunate that there
should be hot feelings on both sides whenever this subject is raised.
Those who oppose the building of flats base their case primarily on
the assumption (#¢4) that everyone prefers an individual home and
garden and on the high cost per unit of accommodation. The latter
ignores the higher cost of providing full services to a scattered
community and the cost in both money and time of the journeys to
work for the suburban resident.
1. We can infer from the passage that
A) English people, like most people in other countries, dislike
living in flats o4 o
B) People in most countries of the world today are not opposed
to living in flats
C) people in Britain are forced to move into high blocks of flats
D) modern flat still fail to provide the necessary facilities for
living
2. What is said about the blocks of flats built in the past in Britain?
A) They were mostly inhabited by people who did not earn
‘much.
B) They were usually not large enough to accommodate big
3
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families.
C) They were sold to people before necessary faeilities were
installed.
D) They provided playgrounds for children on the top of the
buildings. ’
3. The word “rage” (Line 15) means “ i
A) be ignored
B) develop with great force
C) encourage people greatly
D) be in fashion
4. Some people oppose the building of flats because
A) the living expenses for each individual family are higher
B) it involves higher cost compared with the building of houses
C) they believe people like to live in houses with gardens
D) the disposal of rubbish remains a problem for those living in
flats

5. The author mentions that people who live in suburban houses

A) do not have access to easy facilities because they live away
from the city

B) have to pay a lot of money to employ people to do service f
work

C) take longer time to know each other because they are a
scattered community

D) have to spend more money and time travelling to work every
day 7

RS-

1. B AEEEFAENENES . ERMEN, YRRBXERES
HUIER BT, XEF _MEBEHRERARN XFHE
EFXPEFELAR, MRFLGBMI, BL2EXBEA S
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AEZPEXFNERHEERA—HT” IHAF EZHER
MWARRMBEZAH. HEMBEMH.

2. A AEEEFAXNAYRTMH. XES =4 n the past-)
B HEAEBRESMBRAERRE—EN, BERDLERN
PR bt o RS, AR BB K e e” A THIER.

3. B AEEEFATEN MRS  FW A X LAFE LT,
rage FIEEM—MH, TRBELAR ST KA M ERRANEHF N
ABSW . F—a3, — 38 Bax A B X #5483 . d1 ity
A,BEWMFE ETX.

4. C FEEBEFAXNBHPFLHTH. XEFHSE /) (Those
who oppose-+-) i : “BRE R B AEHA EEREFE R, ANH
B XK B B FAE R +e -7 8 C TUIEHR .

5. D FERBSEEZEXFHWEREN TR XERE—DHE,
BERMBAEHOE N FABHIAEER ZEREFS
AR RER M, LR RBAN, BAEFERHFLTHIEMN
B85 EER. TR DMEH.

B2 (1996 £ 1 ARRED)

Taste is such a subjective matter that we don’t usually conduct
preference tests for food. The most you can say about anyone’s
preference, is that it’s one person’s opinion. But because the two
big cola (W] % 4k ¥}) companies — Coca-Cola and Pepsi Cola are
marketed so aggressively, we’ve wondered how big a role taste
preference actually plays in brand loyalty. We set up a taste test
that challenged people who identified themselves as either Coca-Cola
or Pepsi fans: Find your brand in a blind tasting.

We invited staff volunteers who had a strong liking for either
Coca-Cola Classic(f£45 %) or Pepsi, Diet (fE###9) Coke, or Diet
Pepsi. These were people who thought they’d have no trouble
telling their brand from the other brand.
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We eventually located 19 regular cola drinkers and 27 diet cola
drinkers. Then we fed them four unidentified samples of cola one at
a time, regular colas for the one group, die;c - versions for the other.
We asked them to tell us whether each sample was Coke or Pepsi;
then we analyzed the records statistically to compare the
participants’  choices with what mere guess-work could have
accomplished.

Getting ‘all four samples right was a tough test, but not too
tough, we thought, for people who believed ‘they could recognize
their brand. In the end, only 7 out of 19 regular cola drinkers
correctly identified their brand of choice in all four trials. The diet-
cola drinkers did a little worse —only 7 of 27 identified ‘all four
samples correctly. CPRIELG . Bz tn B

While both groups did better than chance would predict s néa;ly
half the participants in each group made the wrong. choice two or
more times. Two people got all four samples wrong. Overall, half
the participants did about as well on the last round of tasting as on
the first, so fatigue, or taste burnout, ,wasvr}t_)_g;,a,_factor, ‘Ouar
preference te/sFr‘(ems‘;lEghéét—fﬁéf only a few Pepsi pasticipants and
Coke fans may really be able to tell their favorite brand by taste and

price.

7' 1. According to the passage, the preference test was conducted in

/q

order to

A) find out the role taste preference plays in a person’s drinking

B) reveal which-cola-is more to the liking of the drinkers

C) show that z; person’s opinion about taste is mere guess-work

D) compare the ability ‘of the participants ‘in choosing their
drinks -

% 2. The statistics recorded in the preference tests show

A) Coca-Cola and Pepsi are people’s two most favorite drinks
6
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“:, “B) there is not much difference in taste between Coca-Cola and

Fa

L

)

=y

Pepsi-.

C) few people had trouble tellmg Coca-Cola from Pepsi - -

D) people’s tastes differ from one another

It is implied in the {jrst paragraph that

A) the purpose of taste tests is to promote the sale of colas:

“B)-the improvement of quality is the chief concern of the two
cola companies .

C) the competition between the two colas is very strong

D) blind tasting is necessary for identifying fans

The word “burnout”(Liine 5,Para. 5)here refers to the state of

A) being seriously burnt in the skin -

- B) being unable to burn for lack of fuel -

- C) being badly damaged by fire «

D) being unable to function because of excessive use

. The author’s purpose in writing this passage is to
. 4 p g

A) show that taste preference is highly subjective

B) argue that taste testing is an important marketing strategy

C) emphasize that taste and price are closely: related to each
-other i1 2ik ,

D) ‘recommend that blind tasting be introduced in the quality

control of colas.

W2

%

A zliﬁﬁﬁﬁﬁ%m:ﬁmﬂﬁ ﬂﬂﬂ%ﬁﬁﬁm R0 3 #
HiY. F—B% =453 B (we've wondered )i, “R {144
A BB B B 170 3 A & B B (brand loyalty) 7 H 58
EREZAER .8 T ki (we set up a taste test) , “TRATHIT T
— W AR, T ARER.

2. B *E#E%ﬂi%ﬁi§$§tﬂgﬁﬁﬂ XERE— ’ﬁJ(Our

7
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preference test results suggest+**) ¥, “3X ¥ i =W K B 45 R B
A, RELEBE B RS O KK EBRE DKM
MREEAHECERNRER”. YREEF _BRERALEAE
HASE R B, “In the end, only 7 out of 19 regular cola
drinkers correctly identified their brand of choice+:*”,

3. C REEHEHEELENERBES . B—B% =4 (But because the
two big cola companies—— Coca-Cola and Pepsi Cola are
marketed so aggressively, )i, AR KM KAF,AI O
ARSERAREETARBEBHE™ R, TREFHIN.

4. D FEEEFERE ETCHENEXMES. BB burnout
BT ZE 89 48] F, 0] LA & B burnout Bj A or —1id], A] I, burnout
5 fatigue [7] X , fatigue BN “H %7, I 4 7] #E 41 burnout B &
BRREHET”. 8 DMIEH.

5. A AEEEFEMNXEABNEE., HiELXTH, XEF
LFMREEE ., XWANBERR “PANKERRERHE
(Taste is such a subjective matter that+-+), ff A—fREH A &
AEAMNBERBERH. REMMAZREFTE . KELRRBR
XERMNMAHER”. AR ABIER.

%3 (1997 £ 1 ARE)

' Many a young person tells me he wants to be a writer. I
always encourage such people, but I also explain that there’s a big
difference between “being a writer” and writing. In most cases

these indialjgﬁéll; are dreaming of wealth and fame, not the long

hours alone at a typewriter. “You’ve got to want to write,” I say to
them, “not want to be a writer.

The reaﬁiy is that writing is a lonelyl private and poor-paying
affair. For every writer kissed by’ forﬁ'me there are thousands more
‘whose longing is never rew;rded When I left a 20-year career in
the U. S. Coast Guard to become a freelance wnter (BEHEME),

8
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I had no [ﬁmspects at alD What I did have was a friend who found

me my room in a New York apartment building. It didn’t even -

matter that it was cold and had no bathroom. I immediately bought
a used n?a’mlvél typewriter and felt like a genuine writer. ‘
After a year or so, however, I still hadn’t gotten {l);e;E and
began to doubt myself. It was so hard to sell a story t that barely
made enough to eat. But I knew I wanted to wrlt(; 1 had dredmed
about it for years. I wasn’t going to be one of those people who die
wondering, What if? T would keep putting my dream to the test—
even though it meant living with uncertainty and fear of failure.
This is the Shadowland of hope, and anyone with a dream must
learn to live there.
1. The passage is meant to XiTwe
A) warn young people of the har&shlps that a successful writer
has to experience
B) advise young people to give up their idea of becoming a
professional writer
C) show young people it’s unrealistic for a writer to pursue
wealth and fame

D) encourage young people to ;mr?s‘ue a writing career

X \ 2. What can be concluded from the passage?

A) Genuine writers often find their work interesting and
rewarding Y

B) A writer’s success depends on luck rather than on effort

C) Famous writer usually live in poverty and isolation

D) The chances for a writer to become successful are small

— 3. Why di(_i the author begin to doubt himself after the first year of

his writing career?
A) He wasn’t able to produce a single book.
B) He hadn’t seen a change for the better.
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C) He wasn’t able to have a rest for a whole year.

D) He found his dream would never come true.

“.s«people who die wondering, What if?” (Line 4, Para. 3)
refers to “those %

A) who think too much of the dark side of life

B) who regret giving up their career halfway

C) who think a lot without making a decision

D) who are full of imagination even upon death
“Shadowland” in the last sentence refers to

A) the wonderland one often dreams about

B) the bright future that one is looking forward to

C) the state of uncertainty before one’s final goal is reached

D) a world that exists only in one’s imagination

RESH:
LA FAEBEEFEMNIEEEHEMR. AXLUECHELH LY

HERMRE,FHB B — Wi 3 : writing is a lonely,
private and poor-paying affair. 7] i, A JIE# .

D FEEEFEHTERBERHES. B _BE 4 For

every writer kissed by a fortune+-*) i}, “FTEE—4Fia W BI1E
XER BAEPMEENREREBBEMER”, B L
BRAEROBE. T RAERBI M TRBEMR /. #& DIIE
.

- B FEEEFZEXMNBAMNER. BZBE AR, “HRKRYA

—4EP )G, RIAEBA 32 L I1FiE (hadn’t gotten a break), T 5t
FirEERC "k B TIEH .

- B FAEEEFEIHAATHES . XEFPCE=1 T wasn’t

going to be one of those people:**) V., “F& A48 B A ALFR A | 1K 5E
B MRR R T BEF R, “REUZRBRSERN
A7, WX E those AR B T GIRELi 18 B C 238 i B&
A,
10
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5. C AEEEFEERMLNMES . FiRBEHATA, this #
i) = B —4) B B9 even though it meant living with uncertainty
and fear of failure (- B XA AEFE BWREFR BB EMATRB L
%), # CTEM.

11
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X BB B L BR R “JE ¥ W7 (Translation from English into
Chinese) , ZHE7E“F R ER"HHZE. BRIEER 4 E5 /D>,
MNEEEBRBLIN4RXEFLIIEF 1 Z 2 MFAR 1D
B, EEERR1E 28, ZRANEN 15 246

ABRG/NE 2 5 ERR 2.5 Hp, A FRBAKSEH &
0.5 4, BAEKR 0.5 0 (— A IANER. “BiFVTEERY
A EEBEAN R ERRS  —BREL T, REEXLmE
B EE, EARBERTUBHS . 2 BEAREFR 1
A LA A ER,

FEEAMENEEBRAEL SR T EL, FEF XHER
SEREXAFLEEREM. AERBEXER, A0 EBRE
v B i E R W LAY

(DOEZFNHBE(ARBZEX LB RESFHRE

(i ]
Directions: In this part, there are five items which you should
translate into Chinese, each item consisting of one or two sentences.
These sentences are all taken from the reading passages you have just
read in the Third Part of the Test Paper.

You are allowed 15 minutes to do the translation. You can refer
back to the passages so as to identify their meanings in the context.
1. (Lines 1—3, Para. 1, Passage 1)

Researchers have estgbﬁshgd that when people are mentally
engaged , blocdhemlcal changes ol‘cgr in the brain that allow it to act

;);effectlvely in cognitive (A &1 ) areas such as attention and
12



