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Economic Analysis and Research for Public Administration and Governance by Tax Reform of Outdoor
Advertising Management

PONTEERZEEERE, RARETNEARTS, SBH. XB. KUSHHRAKH
B, HREAHTHMESEMAETE, EEREF. ZUET. RIRUSSTELRERTTERNER, INCEEEERN LMY, HE
RARAR BRI ERR—MARFTR, EHTFRAFANEMITNEETEECETEANEN, BlPS SthaE A%, MANTFR

ARFEEBERPNINBERIEN PN EN AR REEERTHN, FRYUNRE PN SEENEANBENRRERERIER, 2
SFUENEUNEEN R —BEBER, MTHPIN-EEBETE PN SN EREINRE, F8P5

Outdoor advertising is the most ancient, the public, the most economical, and the most abundant form of media. As the space vector transmission,
outdoor advertising is an integral part of modern city with the construction, transportation, urban greening. Those systems formed a geographic
space and the visual interface of the city. Outdoor advertising has not only played an irreplaceable role for economic prosperity, beautify the city and
promoting employment, but also it get more controversy caused by management, even violent conflict. The installation of the outdoor advertising
has an enormous influence for urban public space. The outdoor advertising has more public characters, although the outdoor advertising is not a
kind of public goods. So the outdoor advertising management becomes an important part of the public administration.

In this paper, analyzing the public characters and its management of the outdoor advertising according to the externality theory of public
administration to find the causes and its manifestations of positive and negative externalities for outdoor advertising, and proposing to using the
management measures — governance by tax reform, which provide new ideas for outdoor advertising managers and even the outdoor advertising

industry, making the healthy development of outdoor advertising in the process of urban development.
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City's Outdoor-Advertising Planning Could Incorporate with Urban Design and Emphasize on the

Function of Place-Making

FARA
Qiu Dongming
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[Abstract]
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An integral part of the outdoor advertising is both physical and visual interface of urban public space, but also constitute an important element of

the quality of the street spaces. From urban design and urban outdoor advertising setting a combination of point of view, the overall layout of the

outdoor advertising, advertising types of settings, and advertising space layout type described. Emphasis on outdoor advertising in the city "place to

create a role.
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The Key Point on the Urban Road Space Landscape Renovation Design
—Introduction of Yuanmingyuan Road in the Bund Source Area

TR AR AR
Dun Mingming

S ESEMBEMIIRITTHNETFRE.

AEMTEATHINEEAR. AU

(8] R MBI E T EE

“OhHERT X IR AR BB BR R AT E A B, XRIT

The road is one of the types of urban public spaces. To renovate its landscape is an important job of City Beautiful Movement. This article is

concerned about the rehabilitation project of Yuanmingyuan Road which in the Bund Source Area. By the introduction and analysis of the design, to
further elaborate the key point of the landscape renovation planning and design of urban road space.
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