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The fiscal cliff is a powerful metaphor. It sounds like an impending disaster, but in reality, we’ll wake
up on the morning of Jan. 3 and life will be unchanged. Sure, tax rates will be seemingly higher, some tax
breaks will have been canceled, and the government will be expected to implement major cuts in military
and domestic spending. If that continues for several months, it will have an adverse effect on the economy.

But letting the law take effect will also have some real benefits. For one thing, on the other side of the
cliff, we'll be a big step closer to the kind of fundamental reform of the tax code that both Democrats and
Republicans say they want. Capital-gains rates will rise from 15% to 20%, and dividends will be taxed at
normal rates, reducing the incentives for tricks like the notorious carried-interest loophole. And instead of
a tax system that produces less revenue, we’ll move toward one that is adequate to the needs of a modern,
dynamic economy. The fiscal cliff is, all by itself, a budget deal and a step toward tax reform. A flawed
and dangerous one, to be sure, but a far better starting point for a real budget agreement than the tempo-
rary rules of 2012,

Once tax rates and other provisions have returned to their previous levels, as planned, Congress and
the White House will have a little time to look at taxes and spending and decide how best to keep the econ-
omy moving now and in the future. Is it by cutting taxes for low-and middle-income working families, who
were hit hardest by the recession and gained little in the George W. Bush years, when most of the benefits
of growth went to the top? Or is it another round of tax cuts for those who have gained the most?

Let’s remember also that the fiscal cliff is not a natural phenomenon; it’s the law. None of the tax
cuts that will be changed by it were supposed to be permanent in the first place. Some of the cuts were to
provide economic stimulus during the recession. But the bulk of the tax cuts that expire date from 2001 and
2003. At that time, when our country had budget surpluses, both Democrats and Republicans wanted to
cut taxes. But Republicans wanted to cut them by about twice as much and to make much bigger cuts for

the wealthy than for the middle class. Rather than compromise with Democrats, Republicans twice em-
. 1 L



ployed a special rule, known as reconciliation, to use their narrow congressional majorities to push their
version of tax cuts through. Because that special rule can’t be used to make permanent changes that worsen
the deficit, they had to put an expiration date on those tax cuts, So the fiscal cliff is a long-overdue chance
to revisit choices from the past and better address what we need to do for our future.

In the world on the other side of the fiscal cliff, Democrats and Republicans will have no choice but to
work together on tax cuts that will be fairer to the middle class and encourage economic growth., And
then, over several years, we have an obligation to look closely at Medicare in particular and figure out how
to slow the growth of health care costs in that program. That work can only begin on the other side of the
fiscal cliff. '

1. Solving the problem of fiscal cliff entails

[A] cancelling tax breaks originally given to the rich
[B] minimizing the adverse effect of tax increases
[C] increasing taxes for some but giving tax breaks to others
[D] reducing budget as well as increasing tax rates
2. The effort to address the fiscal cliff is worth it because
[A] it may bring about a more balanced budget plan
[B] it represents a real reconciliation of the two parties
[C] it will provide incentives for the collapsing economy
[D] it will enable the country to get out of the recession
3. By saying that fiscal cliff is not a “natural phenomenon”, the author means that
[A] itis a disaster irresponsibly created by both parties
[B] it can be redressed with the right policy or law
[C] it is an inevitable result of the economic recession
[D] it is created by the rich people’s desire for tax cuts
4. By reviewing the history of the fiscal cliff, the author intends to
[A] criticize the Republicans for their irresponsible action
[B] commend the Democrats on their effort to save the country
[C] call for better tax policies for a balanced development

[D] call for greater tax reduction for the middle class

»”

5. The text is written to answer the question “
[A] What has caused the fiscal clif{?
[B] Is the fiscal cliff a natural phenomenon?
[C] How is Medicare related to the fiscal cliff?
[D] Why should we go over the fiscal cliff?
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We appreciate your business. And as thanks for being a loyal customer all these years, we’re going to
overcharge you, Auto insurers and other service providers don’t say this explicitly, of course. But that’s
the message sent via the rates they charge different customers.

The curious, but obviously profitable business model, in which new customers get lured with dis-
counts and special deals, while the oldest, most loyal, best customers are “thanked” with bills that esca-
late over time, is standard practice among pay TV and wireless providers. The companies play up the idea
that their products and services come with special introductory rates for new customers, rather than noting
that there are penalties for customers who stick with the business for the long haul and don’t complain.
But no matter which way the rate changes are spun, the results are the same.

Insurance companies are in the same boat, of course, especially in terms of auto and home insurance.
Personal finance experts say that to get the best rates, it’s necessary to shop around at least once a year
and call up your providers with specific demands—as well as the willingness to jump ship when a better
offer presents itself. Fail to do so, and you're all but guaranteed to pay more than is necessary.

Just how much extra will you be charged for being a loyal customer? A new report from the Texas Of-
fice of Public Insurance Counsel (OPIC) estimates that a driver who has been with the same auto insurer
for eight years would save an average of 19% on premiums by switching providers.

The study notes that nearly 60% of drivers rarely or never shop around for auto insurance policies,
and that, for a variety of reasons, less than 10%4 say they’re likely to switch insurers. The insurance com-
panies understand these tendencies quite well-—they're in the business of estimating risk and likely behav-
ior—and as a result, push premiums higher and higher on customers who they assume will stick with the
business regardless of whether it has the absolute best deal on the market.

A customer who does take the time to shop around and switch, however, can save a bundle; On aver-
age, customers who have been with their auto insurers for eight or nine years would trim their premiums
by 19%, or $ 194 annually. Shopping around can take up as little as 15 or 20 minutes, but even if it eats
up a few hours, the savings probably makes it worth the effort.

While the study only examines auto insurance, the authors state “there is no reason to believe the pat-
tern wouldn’t apply to other lines as well, such as homeowners insurance. ” For that matter, the same
principles apply for customers seeking the best rates from wireless and pay TV providers and other sub-
scription services. The longer you’ve been a customer, the more likely it is that you're paying too much—
and that it's therefore more worthwhile to make those annoying phone calls, shop around, and find a bet-
ter deal.

1. The strange business model is one by which

[A] loyal customers who receive thanks are charged

[B] providing service has become a matter of convenience
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[C] customers and providers can strike special deals

[D] loyal customers get penalized with higher bills
2. The Texas OPIC found customers who stick with the same insurers

[A] pay more than those which switch insurers

[B] save as much as 19% of the premiums they pay

[C] are eager to shop around and find a better offer

[D] do not know how to estimate their risk
3. When an insurer fails to come up with the best deal,

[A] old customers will leave it for another one

[B] most old customers will stick around it

[C] it will use cunning strategies to keep customers

[D] it will be faced with the risk of raising its premiums
4. In the author’s opinion, the home insurance service

[A] is no better in its policies against loyal customers

[B] is not operated on the same principle as auto insurance

[C] never cares how much complaint they get from customers

[D] often comes into conflict with other lines of business
5. The authors of the OPIC report advise readers

[A] to change insurance providers constantly

[B] to stick at least 8 years with one insurer

[C] to switch whenever they have a better deal

[D] to refuse annoying phone calls from insurers

. loyal/'laial/ a. BHK, BLOH

1

2. overcharge/ puva'tfa:dz/ wvt. Xifeeeree B

3. explicitly/iks'plisitli/ ad. WFEH, BAmsb

4. rate/reit/ n. #rdE; A E, X
5. profitable/'profitabl/ a. HRWEK; HEH

6. lure/ljua/ ot. 3|, H#R

7. discount/'diskaunt/ n. ¥r4n

8. escalate/'eskaleit/ vi. TAEEREHD; R, AR
9. penalty/'penlti/ n &Y fi&

10. spin/spin/ w. HEHENEH: S

11. be in the same boat Rb T [ A 35 3,

12. present oneself $HE, HE

13. all but JLE, EXRE

14, guarantee/ geeren'ti;/ u. PRIE, F; R

15. premium/'primjem/ n. REEH; i X&
16. regardless of AE, AE

17. bundle/'bandl/ n —H, —; —KEH
18. trim/trim/ u. E, B; IR

19. for that matter BRaX— ke, fEX—MEL
20. principle/'prinsapl/ n. JRE, JFEN

21. subscription/sab'skripfen/ n PT0; TR

1. play up 38%, FKX 2. a long haul #1X4+ AyETE)



1. The curious. but obviously... providers. (8__E%)
AAIH FE THESR R . The business model... is standard practice among..., E=, in which... over time EI&NH], B
business model; 5] thanked NGS5, RHXRRE “Bif”, R ZED; over time Bh “© 7 —BREA"; pay
TV “fHEe”; wireless provider 3§ “K4A{E512BEH”.

2. The companies play up... don't complain. (% " Bp)
As]H, that... customers & idea B[R i& M A]; special introductory rates ¥ F 70 Ik & BTN (S 3F5K) 4%
note R “$R”, stick with ZH R “KIFEEAE., REH”, for the long haul FHh “KHIH”,

3. Personal finance experts... presents itself. (5 ~E)
AM)H, get the best rates ¥ “FHBAEHHME"; FHRBEEERELRE (once a year), R EFREWNELHF
shop around —¥X; call up & “FTHHE”; jump ship AETEMRIREE R, provider 3 insurance provider ({R£ESRHERT); bet-
ter offer 1§ “H#{EH SHAMIB”; present oneseld B R “HBL”.

4, For that matter, the same principles... service. (5-HBD ’
A, for that matter B R “BLX A WA PL”, seeking... services R I 4148 1E, FFE customers M EIE, Hd,
subscription services ¥ ZER MR T . WMELRBH., FIARNE,

RIS Y BMER. A TR AZFR--AREBIBBRNER, RIS RELEL, RKERRFMILMMRS A
A RN X, (B, XA A R IBE WOBUAR ] 2 F B B R RS

HIFTH ANEs SRR S 1B, MEE. BB, BRFNBIEHEE KK "B ST TEANRE, XHE
PR A M T R AR, AT 3R e BRI R I B R bn I e . XA IR, B & M7 R AR 55 2 A0
BEF ARG A, ASEAXZR P HEN, XEEFESKPMEEE ], JFEAARRE. 0, 1%
PR R, GRERRE R

MR REEAFEAGIS. A RANREFREMFZERKTE. DTABEULRE, ATHIARSHAONE, ALES
FEROW iy, QOUNRITHE . REBEEXR, HH, MAESMMTLHBN, REEH LS &M, WRKFA
XA, REESSARA.

H—-Z BB R T RSN T ELRR? ARREE AL EREEHM MO TR AT, —BISNE
AR KR A REANEL. RMEERRERE, METLFEE 90850,

BRI, 60 M RILAEE R E R R M AL =R, MH, HTFEMERN. KB 10%69 A0 6k
FHRARRE. REEQ DX ERE FaRE, TN FRRE - ETM KR MEET T L. SRREEHE M
RIG & HERBORIRE, BITAN, RNEMITHRBMZZ S RA RN L4t Birl, XEBEAA B IFMmA.

RifE, — (iR GE = FOF E R A E P IR T — KRR FHME, 2%/ \JUERER—KRK R
B, (MREHRER) 20 19%KRKE, BFE YA 194 F#o0, EEHHANATEER &5 15 54808 20 434k, HERD
e G H 7RIS, W8 T RABREIF SRR XM BEB M.

BRI RBE MK ERE,. EERS . “BEMEHAE, X R2UREHEMTL, RnREWR.” R
o XS NI G LA . X S 2 1o PRI TG 238 £ 3 ML PR R 9% el W L 0 8 A e Lt T 3T iR 45 R A R AR A8 A B T Y
Prig . IRICE bR, RE AR AT REPE R R, R, SUEESITIL MR A E R s, AT, RBE3E
MK,

By now, the idea of airline baggage charges, extra legroom at a cost, paying for food and so on, has
become for travelers a bit like the preflight safety explanation about how seat belts work. It may annoy.
Or perhaps it has become so common that it no longer elicits much response. But these transactions are
helping keep the planes flying, and they illustrate a market reality increasingly faced by a wide spectrum of
consumers and bUSineSSES.

Efforts by airlines around the world to increase revenue apart from ticket prices have grown almost

tenfold since 2008 to $ 22. 6 billion, according to a new study by IdeaWorks Co. , a Wisconsin-based in-
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