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FRIIS Aalborg City Centre
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Location:
Aalborg, Denmark

Designer:
C. F. Mgller Architects

Photographer:
Helene Hoyer, Steen & Strm

Completion date:
2010
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The shopping centre, which combines new
property and a renovation of the former
Magasin department store, covers a total area
of 60,000 sg m. The shops are located at street
level and on the first floor. Central Aalborg
was previously divided by the traffic along
Nytorv, but the FRIIS shopping centre now
binds the city together. The shopping centre
has four main entrances: two main entrances
connect to the city's main street, Nytorv. One
main entrance connects the Centre to the
pedestrian shopping street of Narregade, which
forms the northerly part of Aalborg's shopping
street network, and another main entrance
links the Centre to Aalborg's newly-refurbished
waterfront.

The building unites its many different functions
with a white stucco facade and striking glass
panels in structural glazing, but the facade also
reflects its diversity, just as it reflects the diverse
structure of the surrounding city — from the
large-scale open areas towards the harbour
to the denser, more intimate shopping streets.
This is achieved through alternating motifs,
including window bays in various designs,
perforated steel plates in front of coloured
facade fields in different varieties, variations in
window formats and combinations of materials,
elc.
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1.The exterior of the building

2.The white tone makes the interior
space minimalistic and generous.
3.The benches in the public area
4.The dining area along the windows
5.The black and white tone is elegant
and minimalistic.

6.The dining area along the windows
7.The retail space view from the
corridor
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Alcald Magna
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Location:
Spain

Designer:
Chapman Taylor Architects

Photographer:
Chapman Taylor Architects

Completion date:
2007
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The centre is organised around a natural flow
from north to south. Main retail anchors are
located at the south entrance, around the
Diamond Plaza. This entrance attracts people
from the residential areas located at this end of
the centre. At the north end is Cervantes Plaza,
a large double-height space leading into the
park, where the leisure areas, food court and
entrance to the cinema are located. It opens
directly onto the park and the tfransparent
walls create an important interior-exterior link.
A distinctive diamond-shaped glazed roof-light
filters light from the park and creates a stunning
centre piece for the mall.

Historical references have been woven into the
design of the exterior. The Roman foundations
of the city and the Castilian University from
the sixteenth century on, are represented by
archaeological strata which give shape and
form to the elevations.
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1. The diamond-shaped outlook of
the exterior is eye-catching.

2 The design of rooftop is unique.
3.The diamond-shaped roof also
provides the natural light for the
interior.

4.The rooftop view from interior
5.The bright colour in inferior design
4.The interior design is luxurious and
fashionable.

7.The glass and lighting create a
fashion style.

8 The atrium is surrounded by the
retail space.
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