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PREFACE |

Although I am not good at writing, I promised the editor to write a preface for this book. I feel embarrassed for
quite a while and then start writing. I beg for your forgiveness should there be any flaws. The style of most of my
design projects is new oriental. And most of the projects are clubs. I have also presided over the design of many
clubs oriented for property-selling or marketing, I would like to share my experiences and understandings with every

one of you.

As a representative space design of property houses, the expressions of reception center can be various. The
reception center not only can represent the cultural connotations of a corporation, the main idea of a property, but
also can display the temperament exclusive to this space. Thus the main idea of a property can be highlighted in an

all-round way in a confined space.

In my design sphere, if a customer chooses my design, this means that he approves the new-oriental design
conceptions and this is in accordance with people’s spiritual appeal nowadays. New oriental style inherits the
implicative and reserved traditional Chinese wooden design elements. This is the best carrier for customers who seek
for certain cultural connotations. New oriental style is the promotion of traditional Chinese style. Through modern
colors, materials and the space variations, the space is endowed with new visual impacts. People who enter this space

can experience exclusive psychological feelings. And this is the design I want to create the most.

New oriental style is not the piling up of luxurious elements. It is dynamic and reserved. Reception center is a place
to receive-customers. Intimate and elegant visual effects need to be created to endow the customers with sense of
belongings. To bring about the business transactions with customers in a comparatively relaxing environment, the

design needs to be as human-oriented as possible.

For a property, there needs to be a specific theme and there should be some fashionable elements. What is crucial for
a sales center is that people coming here can have unforgettable experiences. After all, the main function of a space

is to sell houses. Impressive marketing is the best marketing,

My new oriental style is versatile. But there flows the blood of tradition inside. In the final analysis, this is the

outcome of tradition and fashion. It is a beautiful conception and is a connection between yesterday and today.

Daohe Design Company
Gaoxiong
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PREFACE ||
RN

Recently I finished the design of several sales offices. The editor invited me to write something on the design of sales

offices. I can not say that what is in my heart is mature enough, but I can list a few understandings here.

Sales office can be understood as a place to sell property houses. As a main location to display the image of the
property, sales office is not only a place to receive guests and carry out business negotiations, a main carrier for
broadcasting, it is also the location to carry out practical business transactions. Thus, the property agent pays much
attention to the design of sales office. We need to get the customers to experience the advantages of the future living
space in an all-round way. This is an element that the designer has to take into considerations. But I notice that this
might be the source of many problems: as we pay much attention to the feelings of the customers, then we neglect
the importance of innovative design creations. The outcome for this is that all people are pursuing for the shortcuts,
and there are rare people who can settle down and make some constructive efforts.

The rapid economic development can surely bring about the improvement of living standards. But how can it be
improved? What is the direction? These are issues that need to be pondered over. There are designers nowadays
who copy and imitate foreign works. But are they truly appropriate for us? I think oriental people’s life should be
created with oriental wisdom. For this, I think Japan and China’s Taiwan are doing pretty well. Even the extreme
modern life should never cast away the traditions.

Back to the topic of sales office, it can represent the image of the property houses and can guide new life. To do it

well is an issue of the whole industry and is a responsibility for every designer.

Shenzhen Haoze Space Design Co., Lid.
Han Song
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Chengnan Yijia Sales Office
Under Heaven
REER - KELH

Design Company: HSD Horizon Spacial Design B HSD AP B
Designer: Ju Bin , P
Deepening Designer:Zhang Xuanchong e
Soft Decoration Designers: Shi Yan, Yin Rui ! T, I
Project Location: Chengdu City, Sichuan Province i
Project Area: 6000 m’ o - P

Main Materials:Brown Texture paint, Golden-century TH fiAL: 6000 m* :
Stone, Butterfly Green Stone, Ariston White Marble  E%bbEl: SR, SUAAM. SIS
Photographer: Sun Xiangyu L A - ‘
Text Author: Sarah o i
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