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it 1 Newspaper News

Unit 1

NewspaperNews

Childhood Obesity Battle Is Taken Up by First Lady

Michelle Obama introduced young athletes on Tuesday as she announced the

“Let’ s Mowe” campaign against childhood obesity.
By SHERYL GAY STOLBERG
[1] WASHINGTON — The White House, led by Michelle Obama, an-
nounced a sweeping initiative on Tuesday aimed at revamping the way American
children eat and play — reshaping school lunches, playgrounds and even medical

checkups — with the goal of eliminating childhood obesity within a generation.
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[2] The “Let’ s Move” campaign, nearly a year in the making, is Mrs,
Obama’ s official debut in a high — profile policy role, and she has already lined
up an array of partners in government, medicine, science, business, education
and athletics who are pledging to work together to get children off their couches
and consuming fresher, healthier food.

[3] The three major suppliers of school lunches — Sodexo, Chartwells
Schools Dining Services and Aramark — pledged Tuesday to reduce the amount of
fat, sugar and salt in their meals over the next five years. Beverage makers prom-
ised more consumer — friendly labeling on all cans, bottles, and vending and
fountain machines within two years.

[4] The American Academy of Pediatrics called on doctors to measure body
mass index, an indicator of obesity, in children. Professional athletes from 12
leagues, including football and baseball, have volunteered to promote the mes-

»

sage of “60 Minutes of Play a Day” through public service announcements;
media companies including the Walt Disney Company and NBC have pledged to
broadcast them.

[5] “We know that solving our obesity challenge won’ t be easy and it
won’ t be quick, but make no mistake about it — this problem can be solved,”
Mrs. Obama said. “This isn’ t like putting a man on the moon or inventing the
Internet. It doesn’t take a stroke of genius or a feat of technology. We have eve-
rything we need right now to help our kids lead healthy lives. ”

[6] For Mrs. Obama, the campaign is a chance to complete her transition
away from being the mom in chief to taking a more active policy role within her
husband’ s administration. But her vision also carries risks.

[7] With Republicans casting her husband’ s White House as an agent of
big government, Mrs. Obama must be careful not to cast herself in the role of the

food police, chiding parents about how they feed their children. And her cam-
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paign could prove contentious if the first lady ruffles feathers within the food in-
dustry by complaining about the marketing of junk food, as she did on Tuesday.

[8] “The truth is, our kids didn’t do this to themselves,” Mrs. Obama
said. “Our kids didn’ t choose to make food products with tons of fat and sugar

and supersize portions, and then to have those foods marketed to them wherever

”

they turn.

[9] The White House rolled out the initiative after months of consultation
with a long procession of public health experts, during which Mrs. Obama and
her aides concluded that they should steer clear of focusing on the individual be-
havior of parents and children.

[10] Rather, Mrs. Obama is talking about reshaping the nutritional envi-
ronment in which children grow up — from installing sidewalks in neighborhoods
to encourage students to walk to school, to putting greengrocers in inner cities
where fresh fruits and vegetables can be hard to get. Her message Tuesday was
one of moderation.

[11] “I haven’t spoken to one expert about this issue who has said the so-
lution is having government tell us what we can do,” she said, adding, “There is
a place in this life for cookies and ice cream and burgers and fries, that is a part
of childhood. This is just about balance, about really small changes that can add
up, like walking to school when you can, replacing soda with water or skim milk,
trimming portions just a little. ”

[12] Childhood obesity rates in the United States have tripled over the past
three decades, and today nearly one in three children in America are overweight
or obese. Health experts blame obesity for a variety of medical conditions, among
them heart disease, high blood pressure, diabetes, cancer and asthma.

[ 13] The White House and its allies are also making the case that the obesi-

ty epidemic affects national security ; obesity is now one of the most common dis-
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[ 14 ] Though various government agencies have tackled childhood obesity in
the past, experts say that they have not worked in coordination and that some pol-
icies — Agriculture Department subsidies for high fructose com syrup, for in-
stance — contradicted others.

[15] Health experts hailed Tuesday’s announcement as a welcome shift.

[16] “For the first time there is the appearance of a strong and consistent
message coming from the very highest levels of government,” said Dr. David
Ludwig, director of the Optimal Weight for Life program at Children’ s Hospital
in Boston. “Never before has the childhood obesity epidemic become a high pri-
ority of both the president and first lady. ”

[17] Dr. Ludwig makes the case that childhood obesity is caused by “a tox-
ic environment” that promotes overeating of low — quality foods, while inhibiting
children from leading active lives — an argument that seems to have resonated
forcefully with Mrs. Obama.

[18] Among other research, Mrs. Obama was heavily influenced by a study
carried out several years ago in Somerville, Mass. , in which a series of numer-
ous but small changes — for instance, repainting crosswalks with reflective paint

so more children could safely walk to school — resulted in slowing the rate of

004



Unit 1 Newspaper News

childhood obesity. The city’ s mayor, Joseph A. Curtatone, who has promoted a
local program called Shape Up Somerville, spoke at Tuesday’s event.

[19] But the kinds of changes Mrs. Obama envisions will be easier said
than done, especially in an economy where every penny counts. Lorna Donatone,
the Sodexo official who worked with the White House on the obesity initiative,
said her company was already trying to substitute healthier school lunch choices —
low — fat cheese on pizza, baked chicken tenders instead of fried — but faces re-
sistance from school districts who view such moves as too costly.

[20] “There’ s certainly the belief out there that healthy is more expen-
sive,” she said. “That’s one of the hurdles we’ ve got to get over. ’

[21] Before Mrs. Obama spoke on Tuesday, President Obama began his
day by signing an executive order to mandate what he called *optimal coordina-
tion” between federal agencies and departments, among them the Departments of
Agriculture, Education, Labor and Health and Human Services, in support of the
initiative.

[22] “We think that this has enormous promise,” the president said. Turmn-

”

ing to his wife, he added, “It’s done, honey.

Comprehension Question

1. What is the “Let’ s Move” campaign about?

2. From the report, what possible risks will Mrs. Obama be facing?

3. Why is childhood obesity related with national security in the United
States?

4. From the report, what are the responses from people to the campaign?
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Language Study

I. Vocabulary

1. Are they written and formal word in newspaper reports?

(1) The White House, ..., announced a sweeping initiative on Tuesday
aimed at revamping the way American children eat and play.

(2) The “Let’ s Move” campaign, nearly a year in the making, is Mrs.
Obama’ s official debut in a high — profile policy role.

(3) Experts say that they have not worked in coordination and that some
policies — Agriculture Department subsidies for high fructose corn syrup, for in-
stance — contradicted others.

(4) ...reshaping school lunches, playgrounds and even medical checkups —
with the goal of eliminating childhood obesity within a generation.

(5) Beverage makers promised more consumer — friendly labeling on all cans.

(6) Mrs. Obama must be careful not to cast herself in the role of the food
police, chiding parents about how they feed their children.

(7) Obesity is now one of the most common disqualifiers for military service.

(8) ... an argument that seems to have resonated forcefully with Mrs.

Obama.

2. Are they colloquial and metaphorical expression in newspaper re-
ports?

(1) The White House rolled out the initiative after months of consultation
with a long procession of public health experts.

(2) She has already lined up an array of partners in government, medicine,

science , business, education and athletics who are pledging to work together to. ..
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(3) It doesn’t take a siroke of genius or a feat of technology.

(4) Mrs. Obama must be careful not to cast herself in the role of the Jood
police.

(5) And her campaign could prove contentious if the first lady ruffles feath-
ers within the food industry by complaining about the marketing of junk food, as
she did on Tuesday.

(6) Mrs. Obama and her aides concluded that they should steer clear of fo-
cusing on the individual behavior of parents and children.

(7) But the kinds of changes Mrs. Obama envisions will be easier said than

done, especially in an economy where every penny counts.

3. What do the following italicized part exactly mean?

(1) The American Academy of Pediatrics called on doctors to measure body
mass index, an indicator of obesity, in children.

(2) Mrs. Obama is talking about reshaping the nutritional environment in
which children grow up — from installing sidewalks in neighborhoods to encour-
age students to walk to school,...

(3) “That’ s one of the hurdles we’ ve got to get over. ’

(4) “Never before has the childhood obesity epidemic become a high priority
of both the president and first lady. ”

(5) “We think that this has enormous promise,” the president said.

(6) Health experts blame obesity for a variety of medical conditions, among

them heart disease, high blood pressure, diabetes, cancer and asthma.
II. Grammar and Structure

How the following ideas are combined in one sentence?

(1) The White House rolled out the initiative after months of consultation
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with a long procession of public health experts, during which Mrs. Obama and
her aides concluded that they should steer clear of focusing on the individual be-
havior of parents and children.

(2) Dr. Ludwig makes the case that childhood obesity is caused by “a toxic
environment” that promotes overeating of low—quality foods, while inhibiting chil-

dren from leading active lives — an argument that seems to have resonated force-

fully with Mrs. Obama.

Ii. Translation

1. Turn the following into Chinese.

(1) The “Let’ s Move” campaign, nearly a year in the making, is Mrs.
Obama’ s official debut in a high—profile policy role, and she has already lined
up an array of partners in government, medicine, science, business, education
and athletics who are pledging to work together to get children off their couches
and consuming fresher, healthier food.

(2) Rather, Mrs. Obama is talking about reshaping the nutritional environ-
ment in which children grow up — from installing sidewalks in neighborhoods to
encourage students to wz;.lk to school, to pulting greengrocers in inner cities where

fresh fruits and vegetables can be hard to get.

2. Tum the foliowing into English, using the words or phrases given.
(1) MALRTBET BRAAYAEERXNHEEF SRS, (line up)
(2) EEHNBEKHEL T ERNFERIERS. (roll out)

(4) L, SHBRAEMR LT RRA Z 2, (a stroke of )

(4) HEMARREP T MK A ELINES R, (envision)

(5) B AERR L, TR AAREAL BRI . (make the case...)
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Question for Discussion

1. Read the newspaper headline again. Why is it in passive voice? What
difference will it make if changed into active voice?

2. Look at the front page photo. Is there anything missing in it?

3. “For Mrs. Obama, the campaign is a chance to complete her transition
away from being the mom in chief to taking a more active policy role within her
husband’ s administration. ” How do you understand this? What is the author’ s
attitude towards Mrs, Obama’s role?

4. What do you think of the quotes used in paragraph 16?7 How are the

quotes used in the news story?

Media Literacy Study

Taking a Second Look
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