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Abstract

On the whole, Chinese city women’s life in 2011 was quite good, according to
the survey conducted in 10 cites. The comprehensive mark is 65. 9, and the ranking of
life quality in the 10 cities from high to low as follows: Qingdao, Guangzhou,
Shanghai, Ningbo, Changsha, Chengdu, Beijing, Harbin, Dalian, and Lanzhou.
74.9 percent women interviewed feel happy with their life. Women’s evaluation of
living environment and city management achieves mark 59.8 and 62. 8 respectively.
19. 2 percent women are satisfied with their income. What women expect most from
the government is; raising salary and increasing income.

The 2011 ratio of women’s spending on consumption, saving and investment is
61:26:13, up 6 percent on consumption compared with previous year. 67.9 percent
women spent on travel, 67.8 percent women spent on investment. The three big
factors affecting women’s consumption are: unsafe consumption, rising prices and
violation of consumer rights. Women hope the government will effectively control
price, improve consumption environment, and protect consumers’ rights.

It is the first time that much attention has been focused on the new generation of
women migrant workers’ love, marriage and life. Young female migrant workers, with
educational background, want to stay in the cities and realize their personal value of life.
76. 8 percent married women have children, and moving their families into the city has
become the trend. However, their social adaptability is relatively weak. They face
problems such as low family income, high pay for kids’ schooling, no proper
accommodation, heavy family burden, and the lack of social security. Helping them to
solve problems is the common responsibility of the government and the society.

“Survey on Chinese city women’s value system” indicates city women identify
with mainstream values, and they love the country, their family, their career, their life
and people as well. The most worth having for women are the following: a happy
family, healthy body and mind, lovely kids, satisfactory income, self-possession, and
beautiful love and marriage. The top five éualities representing women’s beauty are;
self-confidence, self-respect, self<independence, a heart full of love and in good taste.

The survey findings show women’s gender and social value awareness is on the rise. The
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majority of women consider their career is as important as their family, they want to
pursue a colorful life and realize their dream or accomplish their career goal. 92.7
percent women agree that the love of beauty is a nature of all women. About 80 percent
women say improving one’s self image and quality will make one more confident.

City women’s reading rate is 90. 1 percent. Women read with very clear functional
purposes: omne is to improve their quality, nourish heart and raise personal charisma, the
other is to release pressure and make life happy through reading. 63.5 percent women
choose traditional reading such as newspapers and magazines while 36 percent prefer
digital reading including web, mobile phone, ebook and MP4/MP5. Women’s reading
market potential is huge. Women paper media should make full use of their advantages

to expand new living space.
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