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| WANT YOUR

MONEY, JEWELRY, CAR, BOAT AND HOUSE.

Thanks to civil asset forfeiture laws, possessions that took you a lifetime to acquire can be taken in the

blink of an eye, or more accurately, the flash of a badge. Probable cause. That's all police are required
to show before they can seize everything from family ﬁoﬁu to your life savings. The forfeiture laws

were designed as a new government weapon in the “war on drugs.” But they've done little more than

provide law enfor with a license to steal. After all, who can you call when the police are the ones

robbing you? Help us defend your rights. Support the ACLLU. To Jearn more, visit www.aclu.org/forfeiture.
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BRITAIN'S BETTER OFF WITH THE CONSERVATIVES.
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California Department Of Health Services.
Funded By The Tobacco Tax Initiative.
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