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Preface to the Student

he word began as the spoken word. Long before anyone devised a way to

record messages in writing, people told one another stories and taught each

other lessons. Societies flourished and fell, battles were waged and won—

all on the basis of the spoken word. Ancient storytellers preserved their cul-
tures’ traditions and history by translating them orally to eager audiences. Crowds
might wander away from unprepared, unskilled speakers, but the most competent,
skilled storytellers received widespread attention and praise.

After the development of script and print, people continued to associate marks
on the page with the human voice. Even today, linked as we are by phone, com-
puter, television, and radio, a speaker standing at the front of a hushed room makes
a special claim on our attention and our imagination. As you develop and deliver
speeches in class—and in future years as you deliver reports, sell products, present
and accept awards, or campaign for candidates—you continue an ancient oral tra-
dition. This book is about the contract that always exists between a speaker and an
audience, and about the choices you make in your roles as speaker and listener.

We developed this book with two principles in mind. First, public speaking, like
ancient storytelling, requires a level of competence that develops from skills handed
down from patient teacher to interested student. Yet this is more than a skills course.
Although a working knowledge of skills is fundamental to your mastery of public
speaking, the master speaker is principled as well as skilled. We want to instruct you
in how to make wise choices as you select topics and then research, organize, prac-
tice, and deliver your speeches. Just as important, we want to spur you at each point
in the speech-making process to think about why you make the choices you do.

Our second guiding principle has been most economically stated by British jour-
nalist and author Gilbert K. Chesterton: “There are no uninteresting subjects; there
are only uninterested people.” This book is for those who believe, as we do, that the
lessons we have to teach one another can enrich the lives of every listener. The stu-
dent of art history can learn from the business major, just as the business student
learns from the art historian. This course will give you the chance to investigate sub-
jects that appeal to you, but it demands far more than telling what you already
know. We admire the advice of the author who said, “Teachers of creative writing
have got it all wrong when they say, ‘Write about what you know.” You should
write about what you don’t know about what you know.”' We challenge you to
keep that advice in mind as you research and develop speech topics creatively, and
then to listen to one another’s speeches expecting to learn.

Public speaking is an important part of communication, and communication is
not only part of your education but it is also the way you gain and apply your learn-
ing. A liberating and lifelong education occurs only through communication, with
ourselves and those around us. We wish each of you the kind of education Steve C.
Beering, former president of Purdue University, described so eloquently:

Education is dreaming, and thinking and asking questions. It is reading, writ-
ing, speaking, and listening. Education is exploring the unknown, discovering
new ideas, communicating with the world about us. Education is finding your-
self, recognizing human needs, and communicating that recognition to others.
Education is learning to solve problems. It is acquiring useful knowledge and
skills in order to improve the quality of life. Education is an understanding of
the meaning of the past, and an inkling of the potential of the future. Educa-
tion represents self-discipline, assumption of responsibility and the mainte-
nance of flexibility, and most of all, an open mind. Education is unfinishable.
It is an attitude and a way of life. It makes every day a new beginning.?




xxii

Preface to the Instructor

n 1993, we published the first edition of Mastering Public Speaking to show

students both the hows and the whys of public speaking. Ours was the first

major public speaking textbook to devote an entire chapter to speaker and lis-

tener ethics and another to managing speaker nervousness. We also introduced
students to the “4 S’s,” a practical mnemonic device for organizing each major idea
in a speech.

The text’s instructional approach mirrored our view of the public speaking
instructor as a “guide on the side” rather than a “sage on the stage.” Our goal is to
empower students to take responsibility for their own learning by challenging them
to make all the decisions required of public speakers. By incorporating into our text
many credible examples, both actual and hypothetical, we hoped to inspire and
encourage students to achieve the full potential of public speech.

To support our goals, we also wanted to help instructors shape the public speak-
ing classroom into a community of caring, careful thinkers. We sought to improve
the quality of feedback in the classroom by analyzing the elements of sound cri-
tiques and providing a helpful model for discussing speeches.

In our view, though we certainly live in a changed world in the early twenty-first
century, little of consequence has changed in the discipline since this book’s first
edition. New media have altered our expectations of what a public speech can
accomplish, and new research tools have sent us scrambling to ensure that we know
as much about these emerging technologies as do most of our students, but the fun-
damentals remain the same. Sensitive audience analysis, adequate research, clear
organization, and forceful delivery remain the key ingredients for effective speeches.
Therefore, our basic instructional approach in this text has also remained constant:
We seek to engage students in the principles, practice, and ethics of public speaking—
both as speakers and as listeners.

Changes in the Seventh Edition

Although our basic approach remains the same, we have made changes and
improvements to strengthen it. Instructors who have taught from previous editions
suggested some of these changes. We made others to help students navigate through
the technological advances that have broadened the menu of research and presen-
tational aid options for public speakers.

This edition continues the popular “Theory into Practice” features, newly
revised and edited, to reinforce the text’s instructional approach and help students
to understand and apply communication concepts and strategies to enhance their
public speaking competence.
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In addition, the “Exploring Online” features capture the creativity and
commitment necessary to master public speaking. These sidebars appear
several times in each chapter and direct students to a wealth of Internet
information that we consider especially interesting or useful.

Throughout this edition, we’ve replaced and updated many student and pro-
fessional examples, using actual classroom and contest speakers for most of these.
(Several of the student speeches included in the text are available online in video for-
mat on the accompanying MySpeechLab website.) In addition, we have incorporated
changes specific to chapter content. The most significant changes are as follows:

m  Chapter 1, “An Introduction to Public Speaking,” more clearly illustrates
how students use critical thinking skills as they research, construct, and
deliver their speeches.

m  Chapter 2, “The Ethics of Public Speaking,” introduces the concept of civility
in public speaking. An essay on the civil classroom encourages a community
of respectful, attentive learners.

®  Chapter 5, “Analyzing Your Audience,” discusses diversity, and additional
examples throughout the book include relevant topics, speech excerpts, and
photos.

B Chapter 7, “Researching Your Topic,” provides updated coverage of elec-
tronic research sources, databases, and academic search engines with a strong
emphasis on how to evaluate Internet sites.

®  Chapter 8, “Supporting Your Speech,” expands its already strong emphasis
on how to cite sources, especially from the Internet, with additional examples
of poor versus good oral citations.

B Chapter 12, “Wording Your Speech,” elevates the importance of using inclu-
sive language and oral style.

®  New student speeches complement the speeches retained from the previous
edition.
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Special Features

There are many special features that are an integral part of the learning maFeria]s in
this book. We’ve included these to help students understand and learn public speak-

ing concepts. In addition to “Theory into Practice,” we have retained the follow-
ing popular instructional features:

m  Key Points boxes appear throughout the
book to reinforce instruction and aid student
review. They summarize important material
and offer helpful guidelines throughout the
public speaking process.

ETHicAL Decisions

®  Fthical Decisions boxes deepen students’
understanding of the difficult choices
speakers and listeners can face. These
boxes present mini cases and ask students
to choose between controversial courses
of action. Thought-provoking questions
follow each scenario, providing spring-
boards for engaging classroom debates.
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®  Speaking with Confidence boxes feature the voices of real stu-
dents from public speaking classes throughout the country

explaining how this text helped them build their confidence in
public speaking.
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\ Renaissance Fairs: The New \qudevmes

\ Melissa Janoske, Radford University

1 Imagine you're walking down the streel, minding your own business: about t0
\ gointo 2 store, when suddenly, someone calls your name- You turm around, and the
person advances toward you- \mmediately. you find ynurself in the middle of 2 sword
|igm——r'|ghl in the midde of the street! As you fight for your \ife, a crowd gathers:
pening comments arOuse watching and cheering- The fight is treacherous: and your oppcr\en\ is worthy, but
y about her 1€ finally, the fight ends when the gleaming edge of you' sword pins your oppornent

onto the cobblestone path pelow him- Those who have gamered come up and con-

\ gratulate you.

2 This seemingy outrageous scene is actually fairly commonplace in certain times
\ and places. The year? well, either 1521 or 2002. The place? AnY pusy street in Renais-
sance gngland, Of your local Renaissance festival-
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, flizabethan social historian Mike Bonk captures the excitement and fascination
| of this era on his current website, www.fa'lres.mm. He describes the Renaissance as
| “a period of intensity in all things: work, play, - - e arns, world explo! i
| gion and superstition- Renaissance faires resurrect [these extremes), poth as reenact-
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| mentandas? way of life.”

\ 4 Some people live and die by their ability t© re-create pre~17th century Europe-
| Theycreate elaborate costumes and have entire other persona\i\ies that they pecome on

the weekends- Renaissance fairs are both exciting and educational, and anyone with
| curiosity and imagination can attend, observe, and even participate-

\ 5 |t's easy for you t© experience presenl-day Renaissance culture through three easy
\ acts: imagine yourself a5 a Renaissance figure, affiliate with your |ocal kingdo™: and par-
ticipate in @ local Renaissance festival of event.

6 To starton your journey into the Renalssanceé, imagine yourself becoming 2 part
Here Melissa begins to IPPY the of the world of 2 Renaissance fair. This would mean pecoming 2 person from the
4 5 to her first main point she orig'mal world, letting that entire culture pbecome part of who you are, and suspend-
ks (“To start) 3 states the ing normal pelief about who you are in daily life- Renaissance fair enthusiast Mike
P becoming 3 part ot the \ Boar proclaims: #Monday through Friday, \*m Mike the Truck Driver. On the week-
Renaissante world ends, 'm the parbarian King- Men fear me- omen can't get enough of me- Guess

Melissa vses © xamples and testh \ weekend. According t© jules smith, Sr., €07 ounder of Intemalnonal Renaissance Fairs
mony to support per point. Hex ud., Renaissance fairs are the new vaudevme," drawing a ¢ § 193,000 pe°
sources 1 Syith) use \ ple to the last fair he held in Mary! and. That's 2 lot of people etting decked outin
narration coptrast, and sttt tics: chain mail and corsets and going out for the weekend participants use yraditional
‘l names and titles, wear period clothing, and even leam about 2 possnb\e prolessnon
Melissa sumt s5 her first point from that time periodA Events ar¢ usually open 1o the public, and so even if you're
py stressing th and educationat ot into wearind tights and riding horses: it's still fun to 9° and watch and learn i
value of becoming 3 Renaissance about the diversity of the culture. i

characte g
; Learning how to do all of those characler-allering activities 18 jmportant, but
the knowledge of all things Renaissance doesn't just come in a potion from the
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Instructor Supplements

The following resources are available to help instructors plan and teach a public
speaking course. For more information about all of the available supplements as
well as sample material, please go to www.mycoursetoolbox.com.

Print Resources
m  Mastering Public Speaking Instructor’s Classroom Kit, Volumes I and II.

Our unparalleled classroom kit includes the key instructional aids a public
speaking instructor needs to manage the classroom. We have made our
resources even easier to use by placing all of our print supplements in two
convenient volumes and placing electronic copies of all our resources on one
CD-ROM. Organized by chapter, each volume contains material from the
Instructor’s Manual and the Test Bank, and slides from the PowerPoint for
Mastering Public Speaking, Seventh Edition, presentation. Electronic versions
of the Instructor’s Manual, the Test Bank, the PowerPoint slides, and video
clips of selected student speeches—all searchable by key terms—are made
easily accessible to instructors on the accompanying classroom kit CD-ROM.
The Instructor’s Manual provides suggestions for constructing the course
syllabus, assignments, and sample exercises and activities; critiquing strate-
gies; techniques for conducting in-class reviews; detailed chapter outlines; and
a teaching tool section that gives strategies, ideas, and examples of how to
integrate MySpeechLab into your course. The Test Bank includes more than
1,500 test questions, including multiple choice, true/false, short answer, and
in-depth essay formats.

New Teacher’s Guide to Public Speaking, Fourth Edition. Written by
Calvin L. Troup, Dusquesne University, and Jayne L. Violette, Eastern Ken-
tucky University, this guide helps new instructors teach the public speaking
course effectively. It covers such topics as preparing for the term, planning
and structuring courses, evaluating speeches, utilizing the textbook, inte-
grating technology into the classroom, and much more. The new fourth edi-
tion features a chapter on how to use and integrate MySpeechLab into your
public speaking course.

Public Speaking Transparency Package, Version Il.  One hundred full-color
transparencies created with PowerPoint provide visual support for classroom
lectures and discussions.

Electronic Resources

Mastering Public Speaking Classroom Kit CD-ROM. This exciting new
supplement for instructors will bring together electronic copies of the
Instructor’s Manual, the Test Bank, the PowerPoint presentation, and video
clips of select student speeches for easy instructor access. This CD-ROM is
organized by chapter and is searchable by key terms.

Computerized Test Bank. The printed Test Bank is also available electroni-
cally through MyTest, Pearson’s NEW computerized testing software. This is
available electronically at www.pearsonmytest.com (access code required).

The user-friendly, web-based interface allows you to view, edit, and add ques-
tions; transfer questions to tests; and make clean and organized printed tests.

PowerPoint for Mastering Public Speaking, Seventh Edition. This text-
specific package, prepared by Suzanne J. Atkin, MS, Portland State University,
consists of a collection of lecture outlines and graphic images keyed to every
chapter of the text. These are available electronically through Pearson’s Instruc-
tor’s Resource Center (www.pearsonhighered.com/irc; access code required).



MySpeechLab. This is a state-of-the-art, interactive, and instructive
online solution for introductory speech and communication courses.
Designed to supplement a traditional lecture course or completely adminis-
ter an online course, MySpeechLab combines multimedia, video, activities,
speech preparation tools (including MyOutline), help with topic selection,
research support, tests, and quizzes to make teaching and learning fun!
Video footage of several of the student speakers in the text is also included
in MySpeechLab. Visit www.myspeechlab.com (access code required;
please contact your Pearson representative to request a demo or to get
more information).

VideoWorkshop for Public Speaking, Version 2.0. Prepared by Tasha Van
Horn, Citrus College, and Marilyn Reineck, Concordia University, this is a
way to bring video into your course for maximized learning in public speak-
ing. This total teaching and learning system includes quality video footage on
an easy-to-use CD-ROM, plus a Student Learning Guide and an Instructor’s
Teaching Guide. The result? A program that brings textbook concepts to life
with ease and that helps your students understand, analyze, and apply the
objectives of the course.

Allyn & Bacon Digital Media Archive for Communication, Version

3.0. This CD-ROM contains electronic images of charts, graphs, maps,
tables, and figures, along with media elements such as video, audio clips, and
related Web links. These media assets are fully customizable to use with our
preformatted PowerPoint outlines or to import into your own lectures
(Windows and Mac). Contact your Pearson sales representative for additional
details and ordering information.

Lecture Questions for Clickers. This assortment of questions and activities
by William Keith, University of Wisconsin—-Milwaukee, covers a multitude of
topics in public speaking and speech delivery. These PowerPoint slides will
help liven up your lectures and can be used along with the Personal Response
System to get students more involved in the material. Available on the Web at
www.pearsonhighered.com/irc (access code required).

Allyn & Bacon PowerPoint Presentation Package for Public Speaking.
Available electronically, this includes 125 slides that provide visual and instruc-
tional support for the classroom, including material on communication theory,
visual aids, and tips for organizing and outlining speeches.

Video Resources

Pearson A&B Contemporary Classic Speeches DVD. This exciting
supplement includes more than 120 minutes of video footage in an easy-to-
use DVD format. Each speech is accompanied by a biographical and
historical summary that helps students understand the context and
motivation behind each speech. Speakers featured include Martin Luther
King, Jr., John F. Kennedy, Barbara Jordan,and Christopher Reeve.

Pearson A&B Public Speaking Video Library. This contains a range of
different types of speeches delivered on a multitude of different topics,
allowing you to choose the speeches best suited for your students. Please
contact your Pearson representative for details and to obtain a complete
list of videos and their contents to choose which would be most useful in
your class. Samples from most of our public speaking videos are available
on www.mycoursetoolbox.com. Some restrictions apply.

PREFACE TO THE INSTRUCTOR
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Student Supplements

The following resources are available to help students learn and study the material
for the public speaking course.

Print Resources

Study Guide. Prepared by James B. Benjamin, University of Toledo, this
contains a set of practice quiz questions for each chapter, as well as detailed
lecture outlines so students can take notes as they follow along with each
chapter’s lecture.

Speech Preparation Workbook. Prepared by Jennifer Dreyer and Gregory
H. Patton, San Diego State University, this takes students through the various
stages of speech creation—from audience analysis to writing the speech—and
provides supplementary assignments and tear-out forms.

Preparing Visual Aids for Presentations, Fifth Edition. Prepared by Dan
Cavanaugh, this 32-page visual booklet provides a host of ideas for using
today’s multimedia tools to improve presentations, including suggestions for
planning a presentation, guidelines for designing visual aids and storyboard-
ing, and a walkthrough that shows how to prepare a visual display using
PowerPoint.

Public Speaking in the Multicultural Environment, Second Edition.

Prepared by Devorah A. Lieberman, Portland State University, this helps stu-
dents learn to analyze cultural diversity within their audiences and adapt their
presentations accordingly.

Outlining Workbook. Prepared by Reeze L. Hanson and Sharon Con-
don, Haskell Indian Nations University, this includes activities, exercises,
and answers to help students develop and master the critical skill of
outlining.

Study Card for Public Speaking. Colorful, affordable, and packed with use-
ful information, Pearson Allyn & Bacon’s study cards make studying easier,
more efficient, and more enjoyable. Course information is distilled down to
the basics, helping students quickly master the fundamentals, review a subject
for understanding, or prepare for an exam. Because they’re laminated for
durability, these study cards can be kept for years and students can pull them
out whenever they need a quick review.

Multicultural Activities Workbook. Written by Marlene C. Cohen and
Susan L. Richardson, Prince George’s Community College, Maryland, this
workbook is filled with hands-on activities that help broaden the content of
speech classes to reflect the diverse cultural backgrounds of the class and soci-
ety. The book includes checklists, surveys, and writing assignments that help
students succeed in speech communication by offering experiences that
address a variety of learning styles.

Electronic Resources

MySpeechLab. Here students learn to speak with confidence! MySpeechLab
is an interactive and instructive online solution for introductory public speak-
ing. Designed to be used as a supplement to a traditional lecture course or as
a complete online course, MySpeechLab combines multimedia, video, speech
preparation activities, research support, tests, and quizzes to make teaching
and learning fun! Students benefit from a wealth of video clips of student and
professional speeches with running commentary, questions to consider, and
helpful tips—all geared to help students learn to speak with confidence. Visit
www.myspeechlab.com (access code required).



m Public Speaking Study Site.  This course-specific website features public
speaking study materials for students, including flash cards and a complete
set of practice tests for all major topics. Students also will find links to web-
sites with speeches in text, audio, and video formats, as well as links to other
valuable sites. This site has been updated to include a correlation with the
Pearson public speaking textbooks, making it even more valuable to your
specific course. Visit www.abpublicspeaking.com.

m  Speech Writer’s Workshop CD-ROM, Version 2.0.  This speechwriting soft-
ware includes a speech handbook with tips for researching and preparing
speeches, a speech workshop that guides students step by step through the
speechwriting process, a topics dictionary that gives students hundreds of
ideas for speeches, and the Documentor citation database that helps them for-
mat bibliographic entries in either MLA or APA style.

m VideoLab CD-ROM. This interactive study tool for students can be used
independently or in class. It provides digital video of student speeches that
can be viewed in conjunction with corresponding outlines, manuscripts, note-
cards, and instructor critiques. A series of drills to help students analyze con-
tent and delivery follows each speech.

m VideoWorkshop for Public Speaking, Version 2.0. Created by Tasha Van
Horn, Citrus College, and Marilyn Reineck, Concordia University, St. Paul,
this is more than just video footage—it’s a total learning system. The com-
plete program includes quality video footage on an easy-to-use dual platform
CD-ROM plus a Student Learning Guide. The result? A program that brings
textbook concepts to life with ease and helps your students understand,
analyze, and apply the objectives of the course.

m  Allyn & Bacon Classic and Contemporary Speeches DVD. This presents a
collection of more than 120 minutes of video footage in an easy-to-use DVD
format. Each speech is accompanied by a biographical and historical sum-
mary that helps students to understand the context and motivation behind
each speech.
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Trudy L. Hanson, West Texas A&'M University

Dayle C. Hardy-Short, Northern Arizona University
Deborah Hatton, Sam Houston State University
Kimberly Batty Herbert, Clovis Community College
Leslie A. Klipper, Miramar College

Mary Kaye Krum, formerly of Florence-Darlington Technical College
Bruce Loebs, Idaho State University

Sean McDevitt, Lakeland College

Patricia Palm McGillen, Mankato State University



David B. McLennan, Peace College

Eileen Oswald, Valencia Community College

Rosemarie Rossetti, Obio State University

Jim Roux, Horry-Georgetown Technical College

Edward H. Sewell, Virginia Tech University

Frances Swinny, Professor Emerita, Trinity University

Cory Tomasson, Illinois Valley Community College

Beth M. Waggenspack, Virginia Polytechnic Institute and State University
Doris Werkman, Portland State University

Dianna R. Wynn, Midland College

We are also appreciative of the many talented individuals who prepared the array
of supplemental materials listed in the Instructor Supplements and Student Supple-
ments sections in this preface. Their contributions to the effective teaching and
learning of public speaking is immeasurable.

Finally, we are indebted to all our public speaking students, who have crafted
their messages, walked to the front of their classrooms, and informed, persuaded,
entertained, and challenged us. Without their ideas and experiences, writing and
revising this book would have been impossible, just as without tomorrow’s students
it would be unnecessary.

An Invitation

We are interested in hearing your feedback about the seventh edition of Mastering
Public Speaking. Please contact us by email at the following addresses:

ggrice@radford.edu
jskinner@mail.accd.edu

We look forward to hearing from you.

—George L. Grice and John F. Skinner
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