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he design concept in my commercial building is the proper use of "a AX W/ 3 MaEZE - KIPKER
Tmessoge" and "a massage". FE ﬁ g }’% g2t ox4n g
mﬂ§$%KQUH§E ;':ﬁ
The message type design work | can provide immediate and strong A 2 L BB R IR i T
protection is like some medicine which functions immediately. As opposed 2 % 5 z% {g H gjg _ 8@ g"?; | ﬁ Eg %
to it, a massaged type design rubs and loosens the whole body, makes W B _LEREEEIY
it activated gradually, and has comfort. The message type information & }% nES ﬁ:t %j% ;% % ;L,é é {j,:E ?r
is helpful immediately, and gives assistance to take action. On the other ik f__b CIE R ’é\ = % ;E ’ %
hand, the massage type information is not related directly, but it heals and % g ZJA fg Eg % % = % ;é.; 15 - % é
refreshes with hospitality leading to consumption indirectly. lg B E 1;- & E B % BE |2 g E@Z Lé X
The boutique designed this time arranges the essence of a brand, and after & % E % 5 i % 0 % B% = %! ?ﬁ =
understanding it more deeply, | design it as a message type store, and it is XigBx=a8@2LEean &8
reflected in fixtures. A brand’s view of the world and the background of a 2 i l @z A o % w2
brand have been told intelligibly, and the communication with a thing starts ol | 3 A Eﬁ R X ;‘E {77 @ % S =
and aims at the shop design as a place that can feel and sympathize. g ?% /% % DEIJ % & i ﬁ% = i@ = 1 %‘
Moreover, there are also massage elements, such as a large fitting room, iR %L SbE 5 ?:,c [ X 7 X & = E .
a big mirror, a sofa for waiting, so that the process of shopping can be = g zs 1#5’ 7(5_% % 53 i g B & E ilDl %
enjoyed. zug@i%ém%ggﬁtykﬁg@/r
In the way of thinking about the details, | adopt different type of elements % B g & L ! B E M T E B % E’E
in the same space. One is the modern design element, which is using Tu T HEE L2 %é = % fé )
the indirect lighting with LED and the bright shine polished metal material. s 2 gL ’55 i‘%ﬂ % % }t TJ,E g% E% B
And the other is the element with the warmth, which is using the aged IS = KEtcDsBBETHE
deterioration old wood, rough painting and plaster. | think that expression in {_Xf kg k=2 % 5] %52 ;Dﬁ % B L9 R
which a new thing and an old thing are intermingled is modermn. b g ug&| = a ﬁ T a g éiﬂ g
The differentiation with other brands is very important at present when many % o Ez [ W % [E it V.
shops are jumbled up close together. "Price is all” for the brand which can @ }’TE E EVJ Eij ¥ % ° % @- 5‘2 E
not come up with any discrimination, and a low-cost producer is the winner. ﬁ a8 i el oM ;}j\ & 154 i il EE',J
The design of retail is the place for expressing brand identity and the function ?;JL B2 g % ;ﬁ #h E ﬁ; ﬁ a
to transmit a message, and the creation field that is about to appeal to e Jf:f gf] & 2 g @) Lt f9 B &
feelings. All of the retail, restaurant, hotel, office and gallery and more than ‘ {i g} 2 5 U I% ) E H %
100 commercial space projects which | designed up to now, | have always i g B — /Et% 3% L 7 18
been trying to solve the problem of the balance between message and TE & % é’é = SS g % Fi ﬂ'
massage. 2R () E m o Em A2
This is a comprehensive collection of forward-thinking boutique designs from % & E%E H%_‘ E 5_2 fjé ?g %
some leading Japanese designers and design agencies which bring much 2 ® {% % = 8 § |
life to brands. Immerse yourself in this book, you will deeply and fully feel the a8 ® K g ) 2 %
, , , ol , & ok ¢ F W | % B
designers' passion for interior design. ¥ N 2] *x ° g M
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BOUTIQUE DESIGNS

OF FAMOUS JAPANESE DESIGNERS
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he design concept in my commercial building is the proper use of "a AX W/ 3 MaEZE - KIPKER
Tmessoge" and "a massage". FE ﬁ g }’% g2t ox4n g
mﬂ§$%KQUH§E ;':ﬁ
The message type design work | can provide immediate and strong A 2 L BB R IR i T
protection is like some medicine which functions immediately. As opposed 2 % 5 z% {g H gjg _ 8@ g"?; | ﬁ Eg %
to it, a massaged type design rubs and loosens the whole body, makes W B _LEREEEIY
it activated gradually, and has comfort. The message type information & }% nES ﬁ:t %j% ;% % ;L,é é {j,:E ?r
is helpful immediately, and gives assistance to take action. On the other ik f__b CIE R ’é\ = % ;E ’ %
hand, the massage type information is not related directly, but it heals and % g ZJA fg Eg % % = % ;é.; 15 - % é
refreshes with hospitality leading to consumption indirectly. lg B E 1;- & E B % BE |2 g E@Z Lé X
The boutique designed this time arranges the essence of a brand, and after & % E % 5 i % 0 % B% = %! ?ﬁ =
understanding it more deeply, | design it as a message type store, and it is XigBx=a8@2LEean &8
reflected in fixtures. A brand’s view of the world and the background of a 2 i l @z A o % w2
brand have been told intelligibly, and the communication with a thing starts ol | 3 A Eﬁ R X ;‘E {77 @ % S =
and aims at the shop design as a place that can feel and sympathize. g ?% /% % DEIJ % & i ﬁ% = i@ = 1 %‘
Moreover, there are also massage elements, such as a large fitting room, iR %L SbE 5 ?:,c [ X 7 X & = E .
a big mirror, a sofa for waiting, so that the process of shopping can be = g zs 1#5’ 7(5_% % 53 i g B & E ilDl %
enjoyed. zug@i%ém%ggﬁtykﬁg@/r
In the way of thinking about the details, | adopt different type of elements % B g & L ! B E M T E B % E’E
in the same space. One is the modern design element, which is using Tu T HEE L2 %é = % fé )
the indirect lighting with LED and the bright shine polished metal material. s 2 gL ’55 i‘%ﬂ % % }t TJ,E g% E% B
And the other is the element with the warmth, which is using the aged IS = KEtcDsBBETHE
deterioration old wood, rough painting and plaster. | think that expression in {_Xf kg k=2 % 5] %52 ;Dﬁ % B L9 R
which a new thing and an old thing are intermingled is modermn. b g ug&| = a ﬁ T a g éiﬂ g
The differentiation with other brands is very important at present when many % o Ez [ W % [E it V.
shops are jumbled up close together. "Price is all” for the brand which can @ }’TE E EVJ Eij ¥ % ° % @- 5‘2 E
not come up with any discrimination, and a low-cost producer is the winner. ﬁ a8 i el oM ;}j\ & 154 i il EE',J
The design of retail is the place for expressing brand identity and the function ?;JL B2 g % ;ﬁ #h E ﬁ; ﬁ a
to transmit a message, and the creation field that is about to appeal to e Jf:f gf] & 2 g @) Lt f9 B &
feelings. All of the retail, restaurant, hotel, office and gallery and more than ‘ {i g} 2 5 U I% ) E H %
100 commercial space projects which | designed up to now, | have always i g B — /Et% 3% L 7 18
been trying to solve the problem of the balance between message and TE & % é’é = SS g % Fi ﬂ'
massage. 2R () E m o Em A2
This is a comprehensive collection of forward-thinking boutique designs from % & E%E H%_‘ E 5_2 fjé ?g %
some leading Japanese designers and design agencies which bring much 2 ® {% % = 8 § |
life to brands. Immerse yourself in this book, you will deeply and fully feel the a8 ® K g ) 2 %
, , , ol , & ok ¢ F W | % B
designers' passion for interior design. ¥ N 2] *x ° g M
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AMANE
[ AMANERR)E ]

Location: Osaka, Japan

Area: 178 m’

Design company: design room 702 co.,ltd.

Designer: Hiroyuki Matsunaka

Materials: Pattern carpet, PB+AEP paint(white,gray), graphic cutting sheet,

clear mirror, ash wood, stick pattern, clear glass, etc.

Photographers; Nacasa & Partners Inc.

AMANE is a furisode shop. Furisode is
commonly rented or bought by parents for
their daughters to wear when celebrating
Coming of Age Day the year they turn 20.
The space is created and reproduced by
the spirit of "JAPANESE MODERN". Graphic pattern and
more shapes are designed based on “KIKKO”, the
unique Japanese fraditional art in tortoiseshell image.
And "KAWAII" is represented with pink.
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