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EDITORIAL

I have often been asked by friends and colleagues to tell them
about Japanese creativity. Sometimes [ get asked questions
about some obscure Japanese artists whom I don't know. In
fact, when you visit European cities like Paris and London, or
Asian countries like Hong Kong and Taiwan, you realize that
so many people are genuinely interested in Japan. At the same
time, however, you will be surprised that the information on
Japan published in overseas books and magazines is rather
limited and one-dimensional. N

Reporting on what is happening in the contemporary Japanese
creative scene attracts attention from around the world, so for
this issue we have selected people and places from an array

of media, and introduce them by category. It doesn't matter
whether they are famous or not. We selected them based on our
own opinion and perspective.

Of course the forms of expression introduced in this issue

are not the ultimate word in Japanese creativity. There are a
number of artists, designers and galleries we would have liked
to feature, though we could include only a select few of them.

Yet, all of the people in this book are serious about creativity,
and there’ s no doubt that they will play a part in developing the

creative scene here in the years to come.

It seems the future of Japan is getting increasingly interesting.

“QUOTATION" Editor-in-Chief Toru Hachiga

EDITORIAL



people

PPPPPP



YUNI YOSHIDA

takram design engineering
Maruwaka-Ya

Ebara

KENSEI YABUNO
Earthscape

KAZUKI UMEZAWA

gm projects

Atelier OMOYA
FANTASISTA UTAMARO
MOTOHIKO HASUI
DAIJIRO OHARA ~
El WADA

AKIYOSHI MISHIMA

CHIM T POM

CARRE

SHIMURABROS.

FRESH

YUSUKE ASAI

Yellow Brain

JAN

galaxxxy

assistant

YOSHIO KUBO

HIDEYUKI YAMANO
amabro

HIRAKAWA NORIMICHI
AKICHI RECORDS / Mao Yamazaki
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Yuni Yoshida's amazing and unconventional
direction in visual expression

text: Yuki Harada

1. VANTAN &&EtHR %2R " Get the power! ,
2. PIE BOOKSH:AR {The next generation: Japanese women designers, photographers and illustrators)

3.4. DVD##:E (VISIONARY) Vol.1
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"V0l.103 senken h 26 APR 2010

HFIEPEE (senken h) (HEFF#iR) vol.103 "bortsprungt.
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borlsprungt

2000 A/W COLLECTION
2000.03.25 orevion sow st 1

@ ROOMS LINK AT ROITONGI ACADEMYHILLS 40
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WORKS : YUNI YOSHIDA

"I've moved 4
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YUNI YOSHIDA



