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Prefoce

Long gone are the days when packages merely served as a protective
layer for the contents inside, enakling transport of goods and convey-
ers of information and product identification. Today. packages hove an
increasing role as “orand-storytellers”.

Packages have become a major platform for brands to tell their story
and convey various marketing messages, luring us into their world. One
of the most distinct brands that have done this successfully in recent
years is ‘Innocent” —the British fruit juice brand. Innocent has used its
packoging design to relate its brand messages in a simple. humorous and
compelling way. Many brands have followed in their footsteps.

Fifteen twenty years ago. it was sufficient for a packoge to be cesthet-
ically pleasing and to arrange its product information in o more or less
logical and clear manner. Today with the endless variety of products
we encounter. the ever increasing choices we have, the influx of infor-
mation we are reguired to cope with, we rely on brands (through their
packaging) to help us make our choices.

Research shows us that most purchasing decisions are made ot the
shop/store when we are face to face with the product and that prior
knowledge and information we have about a product. whether through
advertising or other means. plays a smaller part in our decision. There-
fore, it is up to the package. mainly through its design. to be our "ultimate
seducer”

We see a wide variety of styles in packaging: traditional. natural. organic,
solely-typographic. simple. bold. innovative. funny etc. We see much
wider use of illustration as opposed to just photography or packages
that are extremely minimaolistic, drowing our ottention in the clutter of
shapes and forms.. This is inevitable in a world that is changing rapidly.
where brands have to coter to diverse audiences with ever increasing
customized solutions, rather than relying on mass consumption only. as
they have done in the past.

Technology enables us to make changes more rapidly than in the past.
limited editions. seasonal products. smaller runs” thus shortening time
to market and enabling brands to communicate more relevantly with
consumers, through unique packages.

All this makes the packaging design world a very dynamic and exciting
place. challenging designers constantly to come up with original and
innouative solutions. But we designers must not become confused or
overwhelmed because, as I have mentioned cbove, we must remember
that the package is a key platform for brand building. This requires
from us o great deal of responsibility and consistency. The packoge
stays with us for a fairly long time. We may first encounter it in an od-
vertisement. and then come across it on the store shelf. We will toke it
home and it will "live” with us in our kitchen or bathroom. Without really
becoming aware of it, it becomes a natural and intimate part of our lives
Therefore. when approaching a package design project, finding the
proper balonce between the initial excitement of the first encounter-
the package as seducer to the later stage of household guest or even
friend, one we want to feel comfortable with, is the key for creating
great package design.

Adlai Stock
CEO and Creative Director
Adlal & Partners / Branding with Heart




FOOD PACKAGE

Wondaree Macadomios

EL VIENTO

Zuriel Dairy

Pane e Vino Bakery

Tara Dalry Mitk Products

Demmers Teehaus Jubilee Tea Packaging
Bard: Crazy Bad Wonderful Packaging
iBaker Frozen Pastry

Tea Time

Dart

Wissotzky Tea House

Yormarka Café

Fruita Blanch’ Handmacde Joams and Preseruves
Yormarka Platinum

MonlLieke

Personal Identity

Roger’'s Chocolate

Molécule-R Flavors

Option + Chips Bags

Ren Muesli Packoge

Pierre Rémond-La Collection Mike Flache
Granny's Secret

Krc&Ko. Snoacks

Uomo Espresso

Amfissa Fruit Cons

Evolue Oil

Plant Your Dreoms and Let Them Grow
Sultry Sally

Full Tank Boby Fuel

The Leaves Collection, 2009

The Premium Single

Vitje Muesti

Pure lLand 30

Melji "Agroforestry Chocolate”
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Meiji Feel Mint Chocolate

Meiji Fromage White

Bodrost Cereal

Zeitoku Gelée No Osake

Tropicana

Anette Airan

Scottex Hankies

Duso's Whole Wheat Pasta

CasCioppo Sausage

Jaipur Avenue Chai Tea

Point G. Plaisirs gourmands

The Cake Made of Fermented Butter
Australion Homemoade/Chocolate Packaging
Australion Homemade/lce Cream Packaging
Rowse Honey

Ambers

Plum

Country Life

McCain

Horry's Nuts

ChariTea

Lemonaid

Burnt Sugar Fudge

Nonna Lina Gelato Italiono

Thomas Haas Pockaging-Chocolate Bar
Thomas Haas Packaging-Various Chocolate
Packaging Design for a Series of Food Supplements
Thomas Haas Packaging-Hot Chocolate
Choc on Choc NPD

Milthof Butter

NUTELLA Esperienza [talia 150

La Creme Margarine

Milker Dairy Products

BioArt
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WINE PACKALGE

107
108
110
112
114
116
118
120
e
124
126
128
129
130
132
134
136
138
139
140
141
142
143
144
146
147
148
150
152
153
155
156
157
158
159

Teperkerqg Winery

No Format

Viru Beer

TANQ

ALACRAN

Motorman Chocolate Lager
Gorobel Premium Basque Water
Oliva

Zaka

Hurroa Beer

De Bardos

Karey

Winery Arts

Castillo de Maetierra
Manor House Wine
Matsu

Spanish White Guerrilla
Triennia

Amritto Wine

Royal Selection
Curious Nature
Enola Wine Range
Enotheque Privee
ALCHEMISTS
Fishbone

He Said She Said

The Lake House
Merum

Bulle N'1

Dégel

Neige

La Sinfonia

Porto Wine

Berloga Vodka
Kaluzhskaya Vodka

160
161
162
163
164
166
167
168
168
170
172
174
1F3s
176
177
178
180
181
182
184
185
186
188
180
191
152
194
185
196
198
159
200
202
203

33 Bilikina Vodka

Kalinka Vodka

Baileys Gift Box Packaging
Biss

Alternative

Raynoff Wines

Regalis Wine Range
FIREROCAD

Grumblebone

Marlborough Sun

Real McCoy

Pioneer Block Packaging
Saint Clair Single Gift Box
Rousse Reserve Wine Range
Stallion Wine Range

The Wine Society

Wishbone

Badger

1270 a vuit’ Priorat Wine
Finca Cucd Wine

Vi Nouvell 2011 Wine

Blossa

Aallborg Jubilaeums Akuvavit
Jack Daniel's Tennessee Whiskey
Westerhom Brewery Germon Beers
Tuaca

Sommelier Fine Wines
Layers

Agua Monaco

Fritz Muller

Reina Montaluo Wine

Hof mann Willems-Willems
Syraph Wine

Tuida Wine Range
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BEAUTY PACKAGE
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283
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2es
2eb
227
228
229
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£33
234
236
237
238
234
240
edl

24e
243
244

Green Pharma
Special & Skin Care Series By HomeoStyle’
Cube Cloths

Mimo

Codizio. Man

Ego

Korott Toothpastes
Premium

Solcare

Gi

Higher

Lift Lok

Hugo Element

Hugo Just Different
Hugo XX

Hugo XY

Kenzoki

L'Homme

Ayelet Naturals
Countless_Tiny_Bubbles
Rosy Lee's Remarkakle Remedy
Belmacz Beauty
Malgosia Valie
Barefoot SOS
Cosmetics Palette
Freockle

VON EUSERSDORFF
Higher Energy

Cuke Pour Homme
Oclin Fragrance

21 Drops




HOUSEHOLD ARTICLES PACKAGE

LaDurance Polopock
LaDurance Limitedpack

JAU JAU Handmade Soaps
Soy Mamelle

Erian

The Prime Leaf Tea

Zeeman Yarn Packaging Range
DRY Soda.

Gourmet Settings Flatware and Dinnerware Packaging
Tk: aro Packaging

Kleo

Naja Tea Tin

Pure Barre Technigue Water
Sihgle Golf Ball Packaging
Eighthirty Coffee

La Colmena

ZEEMAN Handy Box Packaging
Beer Meter

MUG!

Lex. Seth & Corrie

Tom, Dick & Harry

R3 Condoms

Tea Collection

Taste Explosion

Mood Mugs

Wonkey

Sliver Island

HEMA Art & Fun Packaging
LaBurance Belts

LaBurance Repairkit
LaDurance Wrapping Poper
LoBurance Joponese Denim
KEEN

Brain Tin

Tea Identity

Bello Moi

Mr. Mosquito

Ecotech




CD PACKAGE

304
306
308
310
3le
314
315
316
318
318
320
321
3ee
3e4
326
328
330
332
334
335
336
338
340

343

Bernhoft

Emissions 01-03

Pinch and Pavel Ambiont Vinyl
Angel De Armas Branding

ZOE Box Set

TOE Reptilectric Revisited

Sivert Hoyem-Prisoner of the Road
BBDO

Green Lungs

Vibration Black Finger

Boy Bastiaens

Coldplay Live 2003-Double BUD
Bradien Linden CD Sleeve
Lucrecia Dalt vs Radioaisle

Thou Shalt Have a Time Machine 1
Matias Nadal's Visual Identity
Thou Shalt Have a Time Machine 2
Simon Ghraichy

Herbario CD

Formula One-Single CD

The Devil's Walk

Eminor

A Pop Out Garden
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Wondaree Macadamios

Desigh Agency: Personal Works
Art Director: Ashlea ONeil
Designer: Ashlea ONeill

WONDAREE

$

macadamiasj

Project Description:

Wondaree Macadamias is a family owned and run macadamia farm in North Queensland The business wanted to
recreate their product's image in order to demonstrate their organic and personalized ethos whilst embodlying
an idiosyncratic cesthetic that was accessible to the blind This was achieved by using design features such as

braile embossed wooden pegs-a stalwart of Queensland culture-and bold block colored packaging. strident and
recognizakble
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EL VIENTO

FROZEN MARGARITA




Project Description
Developing o new frozen margarita brand, defining its name,
sisual language, concept. strotegy. logo and packaging de-
sign. Positioning EL VIENTO (Spanish The Wind) as a premium
all-natural frozen margarita The visual language based on
the mythological icon of the god of winds (Aeolus). as appear
n old monuscriots Weve given him an updated look, and ask
him gently to send the rumor about this new margarita world
wide EL VIENTO is a line of unique frozen margarita fruit and
alcohol mixes for immediate preparation and enjoyment Macdle
from selected notural ingredients and fine spirits
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Design Agency: Adlai &Partners Ltd

Art Director: Adlai Stock
Designer: Shani Ginon
Client: Zuriel Dairy

Zuriel Dairy

Photography: Omri Meron




