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ARCHITECTURE

MASTERING SCALES IN THE
CONSTRUCTION OF CORPORATE
HEAD OFFICES

The main consideration in a corporate head office is that of a building which seeks
to ally two scales: that of a haven to provide conditions of well-being, encourage
exchanges within the different components that occupy it and, that of a recognizable
object that testifies to membership of the same entity, that of the company.

To achieve this, 2/3/4/ Architecture gives attention to the symbolic values and
function, to the two main means for planning humane establishments, the courtyard
and the pavilion.

Through its introversion, the courtyard assists to develop places conducive to
concentration, to meditation and the harmony of a community.

Through its detachment, the pavilion demonstrates independence, the specific, the
measure of its originality.

The courtyard and the pavilion have given corporate head offices two characteristic
typologies, on one hand the "atrium" and, on the other, the "tower" building.

For 2/3/4/ Architecture, it is not the opposition of these two types but, on the
contrary, to evaluate the relations they can establish within the same composition.
As such, a building is not a simple object but an environment for exchange. This
is why our studies lead us today to the definition of a new corporate head office
typology that we have named "ensemble" made through the conjugation of the
qualities of both the pavilion and the courtyard.

The "ensemble" can tend towards a "campus" or a "layer" type planning form.

These orientations are the conclusion of two questions:

—First, the degree of interiority sought. Should it close upon itself or can it be open?
—Second, its relationship with the city. Is it necessary to protect from pollution? Or,
should it contribute to vitalize the city by the energy within the building?

Furthermore, these questions refer back to density as the main constituent of the
sustainable city. Architectural savair-faire on the permeability of buildings is the only
spatial knowledge that allows such alchemy to transform "density into intensity".

Of course, each corporate head office is unique. It should be made to measure
and, if the typology is a determining element, the other essential constituent of well-
being that should not be forgotten is the raw material that is always available —light.

2/3/4/ architecture
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OFFICE BUILDING DESIGN...

It seems simply, aimost non interesting subject. What could be interesting in it at all?
But in fact it is a very important segment of our world nowadays. Design,
administration, development, profession and financial administration connect to
almost every activity. Millions of people spend most of their days in these buildings,
and thousands of companies demonstrate themself by these buildings on the
market. Operations and faces of the cities depends greatly on office buildings.
Therefore the office building design, its technical quality and its place in the urban
structure are an important and exciting part of our world. In the view of architect
there are two types of office building. The first one is the rental office building, with
unknown users, the other one is headquarters or office building for concrete groups
and companies.

Designing of headquarters is a more greatful task. The building could be
customizable for precise needs, and it could simbolize the company’s image.
Usually the budget, and the architectural devices are bigger, and finally a higher
quality level could be reached.

Rental office building design is interesting in other aspects. The most important
thing is variability, and handling of easily changeable functions. To design a building
which serves different needs from many small tenant to one big company is almost
impossible. But only almost impossible.

The cores, the depth of tract, the separability of supply systems, all have to be
precise and proportional.

In the past few years the main task is the energy efficent design. The market makes
the developers to optimize the energy efficent of the office buildings. Winning the
certification of LEED and BREEM certificate systems are naturally in newly designed
buildings. The leading companies of the world rent or could rent offices only in these
certificated buildings.

All of these connects to the appearance of the buildings. The office building symbol
glass facades are getting closer, and more sophisticated.

The interseting question is which are the ways for the architects and the developers
in the future.

The new ways always come from the experience and the results of the existing
buildings.

Vikar & Lukacs Architects Studio Ltd.
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An architectonic punctuation at an exposed site of the city—a new and distinctive Entree to the city—a future oriented potential for development for the
whole area.

The office building MPO9, named after the owner of the firm, Michael Pachleitner, also called Black Panther, was intended as a landmark to the cit
entrance of Graz.

In 2006 the Pachleitner Group, which specializes in the design and marketing of spectacles and jewellery and Wegraz, (Graz-based company fo
urban renewal and refurbishment), set up competitions for an office and hotel building, as well as a headquarters building with a wing to be rented out
a flagship store and restaurant. Both projects established 2006 at a 2-stepped competition among all together 9 offices decided unanimously by the
jury. The architects derived from them the guiding idea of a crouching black panther, poised ready to spring, which provided a metaphor that accuratel
describes both building parts and which committed them to a goal: to create an appearance that would be both powerful and elegant. The main part ¢
this provocatively conspicuous office building contains the headquarters of a local company designing eyeglasses and jewellery and distributing then
worldwide.

Its a hard-shaped sculpture covered with a black glass facade erected over a concrete base develops from a compact tail to a more and more resolving
head cantilevering towards the city. The different directions of the building structure are retrieved in the inside structure of the spaces. From almos
every position there are vistas through the whole building to the outdoor spaces. A special quality of the building evolves out of the individually designec
technical solutions concerning the facade, partition walls, doors, staircases and many other components. Accurate details and few colors in variou:
surfaces and materials define the interior. Even the whole fumiture was custom-made by the architects and is consequently congruent to the architecture
The desired expression of concentrated tension and dynamism, amplified by long window strips, suits the company’s philosophy that enabled a sma
family business from the post-war years to develop into a company of global reach.
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